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How to make a shopper 


STOP.. 
LOOK .. 
AND LOOSEN 


Mrs. Shopper is a mighty difficult person, these 
days, to please. You’ve got to show her something 
unusually fine and beautiful if you want to make 
her stop, look—and loosen the family purse strings. 


(Ask your wife—she knows!) 
Right there is where Holmes & Edwards Inlaid 


gives you a definite sales edge. First there’s Holmes 
& Edwards Inlaid quality . . . Sterling Silver Inlaid 
protection at the two wear points ... the most com- 
pelling value story in the silverware business. Second 
—there is Holmes & Edwards beauty! Five of the 
loveliest patterns in the whole silverware world. 
Patterns created by artists who have spent years 
learning what millions of women want in silverware. 
Designs to please every taste and harmonize with 
every table setting, and not a slow mover in the line! 


Couple all this with the fact that Holmes & 
Edwards Inlaid patterns are sold only to silverware 
retailers—and assurance of full protected profit— 
and you will see at once why it will pay you to 
learn more about the Holmes & Edwards Inlaid 
proposition. Drop us a line, today! 


THESE 
EXCLUSIVE 
FEATURES 


1. Holmes & Edwards Inlaid is the only nationally adver- 
tised line sold direct to the Authorized Dealer. 


2. Holmes & Edwards Inlaid is the only nationally adver- 
tised line to offer Inlaid quality at the two wear points. 


The mark of the International Silver Company 
‘ —the world’s largest maker of silverware 


— the world’s largest advertiser of silverware 
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REG. U.S. PAT. OFF. 


HOLMES & EDWARDS INLAID 


“SOMETHING MORE THAN PLATE” 
THE DIRECT-TO-RETAILER LINE ...SOLD THROUGH AUTHORIZED DEALERS ONLY 
INTERNATIONAL SILVER COMPANY, HOLMES & EDWARDS DIVISION, Meriden, Conn. 
NEW YORK, 9-19 Maiden Lane CHICAGO, Merchandise Mart SAN FRANCISCO, 150 Post St. ST. LOUIS, Ambassador Bldg. 
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PRECIOUS METALS 
SINCE 1867 


Years of experience and research, constant investigation of 
improved methods and a thorough understanding of customers’ 


manufacturing problems - - - - - - - - - - = = = 


explain why 
Handy & Harman products so satisfactorily meet all require- 
ments. ee a Cn ee ee 
SILVER Sterling Silver 


"Special Refined" Grain Silver 
999 "Plus" Fine Silver Anodes 


"Handy" Silver Solders | y 4 
GOLD Yellow, Green, Red and White Gold 

in all karats 

Gold Solders 

Anodes 
PLATINUM Metals and various Compositions 
REFINING Sweeps, polishings, scrap, solutions. Refined . 


with the same care and exactness as large quan- 
tities of similar waste from our own manufacturing. 





Principal Plant: Bridgeport, Conn. 


HAN DY & HARMAN » 82 Fulton St. (Cor. Gold St.) New York 
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SPEAKING OF THE JEWELRY TRADE .« 4 a4 


That a retail 


jeweler’s advertisement containing a 
coupon which can be cashed for a 
valuable consideration was in viola- 
tion of the code of the retail industry 
was established by the action last 
month of William D. McNeil, in 
New York, head of the National 








Code Authority. In connection with 
a complaint on this, he wired to the 
local code authority at Kansas City 
to stop the advertisement in question 
“as it violates Article 8, Section I., 
Par. M. of the Retail Jewelry Code 
as interpreted by the Legal Division 
NRA that ‘no retail jeweler can 
grant discounts, rebates, refunds, com- 
missions or credits, whether in the 
form of money or otherwise. This 
language is all-embracing and limits 
the retailer in every direction if the 
proposed plan or scheme in any way 
results in a discount, a rebate, a re- 


fund, a commission or a credit’.” 


¢ ¢ ¢ 


The vitality of 
advertising and the necessity of every 
business keeping it up successively is 
well brought out in the pamphlet 
“Adjusting Store Expenses,” pub- 
lished by the Merchants Service Bu- 
reau of the National Cash Register 
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Co. On this subject, the Bulletin 
says: 

“Advertising is one place where it 
does not pay to save money. Good 
advertising is worth all it costs. Ad- 
vertising attracts people into the store. 
It increases sales. The best way to 
save money on advertising is to make 
the advertising better by adding pull- 
ing and selling power to it. Most 
stores can save money by spending 
more for advertising. 

“Most store advertising can be 
made more effective by using better 
art work, more descriptive copy, im- 
proved type arrangement, and featur- 





ing things in which readers are inter- 
ested. Giving less space to ‘cost 
leaders’ and ‘more space to ‘profit- 
producers, telling specifically why 
merchandise is good, distinctive, dif- 
ferent, worth the price, instead of 
featuring only low price, is another 
way to reduce the cost of advertising 
by making it sell more.” 


q¢ 4 


The jewelry 
business has shown great improve- 
ment in the last few months, indi- 
cating that people again have money 
to spend on luxuries, Gus Cohen, 
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credit manager of Linz Bros., Dallas, 
Tex., declared recently at a luncheon 
of the Dallas Retail Credit Men’s 
Association at the Adolphus Hotel. 

“Especially large increases in sales 
have been made in silver and china- 
wares,” he said. “People are buying 
substantial things for their homes, in 
some cases for the first time in four 
years. Collections also are improving.” 


¢¢ 4 


The watchcase 


manufacturers’ code has brought some 
strong criticism from a few of the 
larger retail jewelers, who object to 
the new methods of stamping the 
quality on the outside of the case. 

“We are very much opposed to the 
idea of stamping these quality marks 
on any watches on the outside of the 
case,” writes T. H. McClure, presi- 
dent of W. F. Fischer & Bro. Co., 
Chattanooga, Tenn., in a letter to 
THE JEWELERS CircuLar. “Pocket 
watches are defaced in this manner, 


Xs! 




















and there is no way it can be pre- 
vented. It is not quite so objection- 
able for wrist watches, either for men 
or women, but it brings about one 
serious objection, and that is that the 
engraving of name or inscription must 
of necessity be off center. 

“We are heartily in accord with 








the idea of eliminating misleading 
stamps, but see no reason why proper 
stamping on the inside of the case will 
not bring about the desired result. 
We have not bought a single watch 
stamped on the outside and will not 
until such time as we are forced 
to do so.” 

On the other hand, it is reported 
that most of the case manufacturers 
have been convinced that this is the 
right way to stamp their products. 
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Mach of the 


good which has already resulted from 
the enforcement of the jewelry codes 
already established is known to the 
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jewelers in their own branches, but 
the public at large and even jewelers 
themselves do not fully appreciate the 
good to the public that has followed 
in many instances of the enforcement 
of these codes. Some of these points 
were very well brought out in a radio 
address recently made by F. A. Ballou 
of B. A. Ballou & Co., Providence, 
in a talk to the general public and in 
speaking of the social effects of the 
new conditions in the New England 
manufacturing industry, he said: 
“You should know some of the 
trade abuses which are being abol- 
ished. One of the principal ones is 
the doing away with all home work. 
This class of work has been very 
prevalent in the industry because it 
required for many operations no ma- 
chinery, and the pieces handled were 
generally small and light, making it 
an easy matter to transport to and 
from factories. Large numbers of 
women and children working long 
hours have received for a week’s work 
in many instances a mere pittance, 
and the prices paid for assembling 
beads were in many cases only 1/5 
to 1/10 of the cost if done in a 
properly equipped factory. Even in 
factories manufacturers have been 
known to hire inexperienced help with 
the unders:anding that they would 
receive no pay for the first week 
while they were learning and at the 
end of the week these workers were 
discharged and others hired to repeat 











the same procedure. When perma- 
nently employed they were paid in 
some cases not more than two-thirds 
of the minimum wage required by the 
Code. Long hours (more than 60 per 
week), with no extra pay for over- 
time, was common practice in many 
factories, forced, they felt, by com- 
petition and rush orders. 

“T believe every consumer would 
hesitate to purchase low-priced jew- 
elry no matter how attractive if he 
or she realized this was the policy 
under which some of it was pro- 
duced. Now this has been done away 
with and there consequently has been 
some decrease in unemployment even 
during our dull period. The jewelry 
business is a seasonal one, many con- 
cerns doing three-quarters of their 
year’s business in the last four months 
of the year; and we believe more 
steady work will result from Code 
policies.” 
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F or a half century 
or more, THE JEWELERS’ CIRCULAR 
has published stories of the different 
tricks of the diamond smugglers, but 
even these have not covered all the 
methods and practices that have been 
An_ unusual 


used. incident was 








published in the issue of Argosy, May 
12, in an article by Albert M. Vitale. 
This is an interesting case in which 
the eventual discovery of the smug- 
gled gems was purely an accident. 
He says: 

“On the way from Europe a man 
fell and broke his leg. The limb was 
placed in a plaster cast. Arriving at 
quarantine, the boat was given a thor- 
ough going over by government men. 
They had just finished their search 
of the injured man’s stateroom and 
were about to leave, when the injured 
man moved about in his chair to get 
into a more comfortable position. One 
of the inspectors turned to help him, 
but paused in his tracks when a small 
diamond rolled across the floor. 

“The man’s pajama leg was imme- 
diately rolled up. The inspectors be- 
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gan picking gently at the plaster. By 
the time they were through they had 
uncovered about $50,000 worth of 
diamonds. 

“The injured man proved his in. 
nocence, but the ship’s doctor con- 
fessed that he had encased the dig- 
monds in the plaster. Arrangements 
had been made for him to call at 
the injured man’s hotel; remove the 
plaster and walk away with his loot.” 


= @ 


4d 
The future of 


retailing is in the hands of retailers, 
whether they like it or not,” said 
Louis E. Kirstein, vice-president of 
Wm. Filene’s Sons Co., Boston, in 





the “Executive Service Bulletin.” 
“Those things in retailing of which 
we are not proud can be corrected 
only by retailers. 

“Tt has been customary to some 
degree to blame the buying public for 
certain prevailing conditions in store 
practice that are neither desirable nor 
profitable. However, unprejudiced 
analysis shows that all these bad 
habits may be traced back to some- 
thing started and encouraged, or at 
least condoned, by the stores them- 
selves.” 

After calling attention to examples, 
such as “returned goods’, price cut- 
ting, etc., and their origin, Mr. Kir- 
stein says that the correction is in the 
hands of retailers, not a retailer. 

“Our President has shown us what 
can be done by getting together to 
attack a common enemy.” 

He concludes by saying, “The fu- 
ture of retailing is in the hands of 
retailers. What are they going to do 
about it?” 


= are no 


available statistics showing exactly 
how much the increase in the sale of 
fine jewelry was in the past year, but 
it is safe to estimate that it is about 
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50 per cent. One of the nearest ap- 
proaches to general figures as to this 
increase is to be found in the receipts 
of taxes paid to the Government by 
the manufacturers, producers and im- 
porters upon their sales and if this is 
to be taken as a criterion, the increase 
in the jewelry business in 1934 over 
that of a year ago is larger than most 
people anticipated. 

For instance, the Government’s tax 
collection on jewelry sales during 
March amounted to $295,611.17 as 
against $185,883.51 in March, 1933. 
This is an increase of over 51 per 
cent in that month. The jewelry 
taxes collected for the nine months 





up to April 1 this year amounted 
to $3,723,991.69 as against $2,379,- 
960.63 collected July 1 to March 31, 
1933, or an increase of over 56 per 
cent. In brief this shows that the 
amount of taxed jewelry sold in the 
nine months up to April was $37,- 
239,916 as against but $23,799,606 
in the same months of the previous 
year, 
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— are some 
retail jewelers who are still attempt- 
ing to build a business solely on a 
knowledge of buying and selling wizh- 
out adequate knowledge of or educa- 
tion in the qualities of the lines which 
they handle. How these people can 
expect themselves or their salesmen to 
succeed in holding the trade of the 
customer who wants fine gems can- 
not be logically explained. In 
one of the paragraphs in the pamph- 
let “How To Select Your Jeweler,” 
that has been published by the Gemo- 
logical Institute of America, the ne- 
cessity of the retail jeweler knowing 
the characteristics of the jewels he 
handles is very well brought out as 
follows: 

“Some jewelers know jewels and 
some do not. The customer must 
avoid the jeweler who, because of 
his own limited knowledge of gems, 
charges an unnecessary price for in- 
ferior quality. There do remain many 
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jewelers in America who value the 
confidence of their customers. These 
jewelers realize that they can merit 
that confidence only as they prove 
their true knowledge of the qualities 
which make up the value of their 
merchandise. Naturally, they do not 
confine their self-education to gems 
alone, but include jewelry, watches, 
silverware, and all the important mer- 
chandise in their stock.” 


¢ ¢ 4 


dd 

p r ogress seems to 
be a continual simplification of com- 
plex ideas,” says H. P. Preston in a 
recent article in the magazine, Credit, 
in which he says: “The first auto- 
mobile, typewriter, aeroplane, elec- 
tric refrigerator, was complex and 
(compared with today’s productions ) 
clumsy. When the idea of systematic 
office management first gained head- 
way there was an enormous clutter 
of charts, sub-charts and counter- 
charts. Reference to standard works 
of 20 years ago almost bewilders one 
with their imposing array of para- 
phernalia and ‘system’. 

“Because of the complexities that 
were committed in its name, the very 
word ‘system’ came to have a harsh 
sound and to convey the erroneous 












— 
: IF YOY = OY 
GET « WE N ie 
SEVEN YEARS H 
ALL RIGHT 
—Have you got an “idea man” in your or- 


ganization? 

—If not. you should get one. 

—For “a business that has gone sterile on 
ideas is on the rocks regardless of how 
many adding machines it is operating.” 

—lIdeas are the seeds from which al] progress 
grows. 

—And ideas, to be effective, must ever be 
new and fresh. 

—An idea is “a plan or purpose of action” as 
well as ‘“‘a conception of any perfection.”: 

—The life of the average business is only 
about seven years. 

—That’s because the average business hasn't 
eny ideas to grow on. 

—Keep your “idea man” on the job and you 
won't have to worry about any seven year 
period. 


face 6ToE. 


President. 
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meaning of complication. Whereas, 
the true meaning of system is ‘orderly 
combination or arrangement, as of 
parts of elements, into a whole, spe- 
cifically such combinations according 
to some rational principle’. 

“In other words,” said Mr. Pres- 
ton, “system is simply the organiza- 
tion of routine work so that it can 
be carried out as effortless and accu- 
rately as possible. A system should 


— BOY - WHAT 
“A SYSTEM 
eS ae 










be like a good habit—something that 
automatically cares for details and 
permits one’s mind to attend to more 
important matters.” 


q+ ¢ ¢ 


A survey just 
completed by the Industrial Com- 
mittee of the New England Council 
is announced as showing that indus- 
tries are finding that higher wages 
mean higher costs, requiring either 
higher selling prices or smaller pofit 
margins. 

“The jewelry industry in New 
England,” says the survey report, 
finds its fair trade practices helpful, 
and a stimulus to better merchandis- 
ing. Sales have been handicapped 
and retarded by the increase in the 
cost of gold, and the ten per cent 
excise tax on items retailing at $3 
and up. Thirty and three-tenths per 
cent of the total firms in the United 
States engaged in the manufacture of 
medium and low-priced jewelry are 
located in New England, and they 
produce 39.5 per cent of the total out- 
put of the country. The minimum 
wage scale has advanced from 32% 
to 36 cents per hour and home work 
has been eliminated. A design pro- 
tection plan to eliminate the old evil 
of design pirating is being developed 
with the aid of the Rhode Island 
School of Design. 

“Of the silverware manufacturing 
concerns of the United States 48.8 
per cent are in New England and 
their production is 63.9 per cent of 
the country’s total output. Costs 
have increased approximately 17 per 
cent, which has required an upward 
readjustment of selling prices.” 


















HERE COMES| 


The June wedding season offers one of the 
best selling opportunities of the entire year, 
and the importance of merchandising this fact 
cannot be too strongly stressed. 

The initial sale to the young couple starts a 
chain of purchases which should be carefully 
developed into a lifetime of patronage, includ- 
ing anniversary and birthday gifts. Build up 
a card index file listing the silverware pattern 
chosen and the pieces selected for the bride. 
This will prevent duplication and will offer a 
service that will be appreciated. 

Watch the society columns of the news- 
papers for announcements of weddings. De- 
velop other sources of information which will 
give data around which sales can be built. Go 

after the June wedding business. 


































Madge Evans, M.G.M. 
player, as a bride in 
a recent production. 
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THE JUNE BRIDE . . . 


The profitable business 


which is to be obtained on the occasion of June weddings 
is, no more than Rome, built in a day. Those jewelers 
who enjoy the patronage of the stratum of society that 
spends, and spends extravagantly for wedding gifts, have 
over a period of years created a tradition of excellence 
and quality about their establishment—have associated 
in the minds of their customers all needs of wedding gifts 
with their store. 

It is the special courtesies which the jeweler extends 
that build this kind of business; the unique character of 
his service that makes him more than a merchant to his 
clientele, makes him rather a counselor. 

The policy of Vineburg’s, jeweler of Englewood, N. J., 
exemplifies a carefully thought out method of directing 
the June bride business to its doors. This policy does 
not mean simply a special advertising and window display 
promotion during May and June, but rather a year-round 
concentration of personal appeal to the people of Engle- 
wood who are most desirable as customers for the jewelry 
store. For example, Mrs. A., prominent hostess and 
clubwoman, is leaving for Europe. Invariably, on such 
an occasion Mrs. A. receives from Vineburg’s a corsage 
of flowers and a card wishing her bon voyage. Close 
contact with the local newspaper, or even a word dropped 
by a domestic, keeps Elton S. Vineburg, manager of the 
store informed of such events. And when Mrs. A. returns 
she is greeted with a similar bouquet. Many have been 
the notes of appreciation received by the jeweler in thanks 
for this unusual courtesy. Participation in local fashion 
shows, notably a “Mother and Daughter” style exhibit 
at a smart New Jersey country club, in which the jewelry 
worn was supplied by Vineburg’s, is an activity which 
leads to prestige and reiteration of the jeweler’s name. 

“While we are consistent advertisers in the local news- 
papers,” said Mr. Vineburg, “we cannot rely on this 
form of promotion to secure the most desirable type of 
business—that of the rich and socially elect—in which 
one sale may be more important than a hundred ordinary 
transactions.” And for this special merchandising prob- 








Set a bride’s table in your store 

and call attention to it by sending 

out invitations to a carefully selected 

- list of customers. Be sure that the 

table appointments are correct in 
every detail. 
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lem Mr. Vineburg has developed a technique of approach 
which has met with particularly favorable results. 

“I make it my job,” he said, “every evening to read 
the society page of the newspaper, and at this time of year 
hardly a day goes by without an engagement or wedding 
being announced. The next day a letter of the following 
character is sent to the bride-to-be: 


My dear Miss 


If you will fill out the enclosed card we will be 
happy to send you with our compliments a teaspoon 
in your chosen pattern engraved with your initials. 

We would feel especially privileged, also, to 
arrange a private showing of your favorite pattern 
of silverware, at an hour suiting your convenience. 
Just let us know by telephone when you would 
like it to be. 

Of course, this does not obligate you in any way. 


Very truly yours, 
“A similar note goes to the prospective groom: 


My der Merv... .«sesenns 


It is with genuine interest that we learned of 

your proposed marriage to Miss 

Having served Mr. ........ and Mrs..:....... 

for many years we know that you will be interested 

in seeing our unusual collection of wedding rings and 
(Turn to Page 53) 
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TEMPT YOUR TRADE 


This is the season for out-of-door 
to get after the dollars to be made 
store is the logical headquarters for 

paign at this time will 


The 


This summer there 


will be more trophies donated for sports events than any year since the crash, 
And every jeweler who is on his toes will go out after his share. What makes 
me think prosperity is actually here? Well here follow a few facts that may 
have escaped your attention: 

We're richer. The national income for 1933 was $1,500,000,000 more 
than the previous year. Just read what the leaders in their lines outside the 
jewelry field have to report. This survey was made by Vogue. 

Once more people are spending more to play. Abercrombie & Fitch report 
55 per cent increase in golf accessories sales for the first quarter of 1934. The 
best season since 1931 in their athletic department. 

Southern travel and the New York Spring Season have pushed Jay-Thorp 
sales 66 per cent ahead in just one quarter. Steamships are giving trophies for 
deck sports in an effort to allure tourists to their lines. 

I. Miller reports a sales increase of almost 50 per cent in January over 1933 
and demand for de luxe sport shoes, etc., has kept their stocks constantly depleted. 

Even if residential building has gained 41 per cent, if jewelers do not go 
out for trophy business with determination no sales increases will be shown. 

The best job of advertising trophies that I’ve come across was the Ovington 
ad which appeared in the May American Golfer. Note the variety of items 
they offer. What a grand selection! 












































Innis Brown’s swell editorial in the same issue was a boost for jewelers—a 
tip for them to display selections of trophy merchandise in their windows and 
use every means possible to bring their suggestions before the eyes of chairmen 
of tournament committees. Twelve out of the 20 articles Mr. Brown illustrated 
under the heading “Golf Prizes Preferred” were items carried in stock at all 
times by leading jewelers. Smokers’ trays, cocktail sets, pitchers, crystal stemware, 
clocks, desk sets, Taylor instruments, pen stands, watches, lighters, give one a 
few ideas of what is wanted. C. D. Peacock, Inc., know just’ how to advertise 
sport trophies, too. They feature 25 desirable items, that anybody would strive 
hard to win, in a national golf publication. 


There are thousands of sports events to be held this summer and if people 
have money to buy 57 per cent more Steinway Grand Pianos this year than 
last—surely modest priced trophies are worth offering your clientele. Just 
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WITH TROPHIES 


athletic sports and now is the tme 
from selling trophies. The Jewelry 
such prizes and a well planned cam- 
develop additional sales. 


Observer 


think, for instance, of all the Rotarians in the country. And isn’t it interesting 
to know over 58 per cent of them belong to country clubs? 


With business lengthening its stride in the wonderful march to prosperity 
why not get in step with it? When a well known athletic equipment house like 
Spaulding heads its current ad “on the Passing of the Cup” jewelers might 
get excited if cups were all they had to offer, but on the contrary, all jewelers 
have hundreds of interesting items in stock suitable for presentation for 
meritorious achievement, regardless of the nature of the event. 


Revillon Freres sold $95,000 more mink coats than in ’32. Sold first 
Russian Sable coat since 1930. 

The new Waldorf hotel reports 60 per cent more transient guests this 
year. Bergdorf-Goodman reports luxuries selling 45 per cent ahead of 1933. 

Forstmann Woollen Co., sports clothiers, report first quarter 30 per cent 


ahead. 


F. R. Tripler, society men’s tailors, report best year since 1931, with 55 
per cent increase in volume. 


W. and J. Sloane report sales of finest furniture 60 per cent ahead of 1933. 


Rhode Island, smallest State in the Union, reports new car sales up 149 
per cent. 


Doctor West’s tooth paste doubled its sales during 1933—built new 
factory and now adding to it again. 


> — survey 
proves nearly 90 per cent of American families now employed and 44.6 per cent 
spending more than a year ago. 


Why, we could go on for pages, getting down to the actual $300,000 increase 
in buggy whip production. But these are days of knee-action, free-wheeling, 
streamline cars. So what! 


Paul Revere bowls and pitchers make desirable trophies—anything in bar 
goods would be welcome. And what wonderful offerings there are! Convince 
the chairman of the prize committee that your jewelry store is the logical source 
for such merchandise—do it soon. 


Just to stimulate your interest in trophies we list the major events in the 
(Turn to Page 46) 
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Jewelry Sales Have 
Increased 


HE jewelry business has shown 

a distinct improvement throughout 
the country as a whole in the first five 
months of this year though this im- 
provement is not uniform either in 
the different territories or in all the 
lines that come into the industry. 
That the business still remains far 
behind that of five or six years ago 
is, of course, natural and it is only 
the unthinking optimist who could 
expect a return to these figures for a 
long time to come. 

The finest of jewelry and gems 
have sold to a very small degree but 
there is some improvement compared 
with the sales of the last two years, 
but medium priced jewelry, watches, 
silverware, are beginning to sell much 
more readily to the public and the 
average prices realized by jewelers 
for gifts has increased materially 
over those sold in 1933. 

Jewelry sales for the first three 
months of this year amounted to over 
50 per cent of the sales of the first 
part of 1933, according to the only 
figures that we have that give us 
statistics in the way of a tax paid to 
the United States Government on the 
sales of the manufacturers, importers 
and producers for articles worth more 
than $3. The Revenue Department 
figures on taxes collected in February, 
March and April (which under the 
law ‘cover the sales of the previous 
30 days of each month) show our 
government received $1,029,861.07 
last quarter against $667,519.20 
for the first three months of 1933. 
This means that the taxable sales by 
the manufacturers, importers and 
producers amounted to $10,298,610 
as against $6,675,192 last year. 

Inasmuch as the retail jewelers 
have bought carefully and the stocks 
today are in no way complete, it is 
safe to say that the total sales to the 
consumer were exceedingly in excess 
of 50 per cent in the first quarter of 
the year. 

We must realize that the people of 
the country have to make up for the 


losses of the last four years and be- 
come more normal in their demand 
for necessities, particularly things re- 
lating to clothing and food and 
shelter, before they will begin to 
spend money to any extent on jewelry 
lines. The jeweler’s hope is to be 
found in the improvement of business 
generally throughout the country 
which points the way to eventual re- 
covery of his own industry, in the 
future. As the President of the United 
Advertising Corp. called attention in 





HISTORY REPEATS ITSELF 


“We cannot absolutely prove that those 
are in error who tell us that society has 
reached the turning point—that we 
have seen our best days—but so said all 
who came before us and with just as 
much apparent reason.” 


The above sentiment was expressed by 
Macaulay in the year 1830, over a century 
ago. 

Human nature is ever progressing, but ever 
repeating. 

Every man who has ever lived has lived in a 
Modern Age. For TODAY is ever modern 
and every man lives his today. 

There’s nothing new under the sun, not 
even in human nature, nor the story of human 
nature, which is History. 








a recent speech before the Essex 
Electrical League, about 591 com- 
panies that he had analyzed whose 
operations showed combined losses of 
$56,000,000 in 1932, had made an 
aggregate net profit, after taxes, of 
$486,000,000 last year. 

According to the Monthly Review 
for May of the New York Federal 
Reserve Bank, wholesale jewelers in 
this district during March, showed 
advances “unequaled in the records of 
this bank for recent years.” Net sales 
increased 213.5 per cent over March 
of last year, while stocks declined 
26.9 per cent. Diamond sales were 
106.7 per cent greater in March of 


this year, with stocks 2.4 per cent less. 


Large gains in 1933 were reported 
by the leading manufacturers who sell 
to the retail jewelry trade, according 
to a tabulation by Printers’ Ink of the 
earnings of the principal national 
advertisers of all industries for 1932 
and 1933. Figures are given for six 
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watch, clock and silverware manu- 
facturers, whose earnings during 
1932 aggregated a deficit of $5,880, 
046. ‘These same companies in 1933 
reported total profits of $347,765, 
representing a gain of $6,880,046 
over the previous year. 

It is news/of this kind coming from 
all over the country that makes us 
realize that the improvement in our 
business, small as it has been, is in 
step with the new direction that busi- 
ness is taking and will eventually 
bring prosperity to the jewelers. 
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Must We Revise Our 
Codes ? 


HERE seems to be an impression 

that the NRA codes adopted and 
to be adopted are too many and too 
long; also that industries should now 
endeavor to condense and abolish pro- 
visions wherever it is possible. A 
similar suggestion has been urged 
among a number of the leaders of the 
jewelry industry who deplore the 
many suggestions for clauses that 
have been proposed by members of 
the different divisions of the manu- 
facturing and importing trade. Many 
of these suggestions relate to matters 
of importance only to a few people. 

Some leaders have gone so far as 
to urge that the codes already 
adopted for the precious jewelry and 
that for the medium and low priced 
jewelry industries are sufficient to 
cover the ethics and practices of all 
who sell distributors, and that the re- 
tail jewelry trade code should cover 
entirely all marketing to consumers. 
These, they say, are all the jewelry 
trade should fight for and that even 
these should be amended to comprise 
only simple principles covering work- 
ing conditions and selling practices. 

Whatever ideas the members of 
the branches of our industry may 
have as to the. above, there is one 
thing that they all should work for 
unanimously, i. e.,: an identity in the 
meaning of all codes. ‘This means 
similar definitions in all codes that 
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Editor- 





cover the quality of articles of pre- 
cious metals and gems and funda- 
mental agreement as to practices of 
distribution. Definitions and _prac- 
tices should agree in every transaction 
that covers the transition of the 
jewelry product from the first manu- 
facturer up to the ultimate consumer. 


+4 
Why Merchandise Should 
Be Ordered Quickly 


UDGING from reports that come 
from many of the manufacturers, 

particularly those in New England, 
it would seem advisable that distribu- 
tors of the jewelry trade, especially 
the retail jewelers, place their orders 
for merchandise for the Fall and holi- 
day trade as soon as it is possible to 
do so. This is due to the fact that 
many of these manufacturers will not 
be able to make up their lines at the 
last minute, inasmuch as labor condi- 
tions in the future will prevent them 
from increasing their help in a way 
that would be profitable to them. 
The requirements of the manufactur- 
ing codes with provisions for addi- 
tional pay for overtime, are such that 
a number of firms feel they cannot 
afford to produce with the extra labor 
costs, and will be confined in their 
business to the lines which they have 
made during the slack season, and 
those which they can make under 
normal hours during the Fall. 

It has been the common practice for 
the past years for many factories to 
run overtime during the Fall months 
of the year in order to take care of 
the orders received at the last mo- 
ment. Many of them claim that they 
will not be able to do it hereafter, 
while some who may do this, say they 
may have to charge an increase in the 
prices for those goods made overtime. 

Wholesalers and retaliers can aid 
the trade and incidentally save a lot 
of trouble later by placing their 
orders for the Fall at the earliest 
possible moment, thus giving the 
manufacturers the opportunity to 
produce them under the normal con- 
ditions of the summer. 
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New Tax Exempts Sales Under $25. 
i. Congress has not granted the plea of our 


industry to completely eliminate special jewelry taxation, 
it gave some relief in the bill passed May 10. The amended 
Revenue Act now signed, has taken off the tax on a large num- 
ber of our products in watches, silver and cheaper jewelry, inas- 
much as it provided that the jewelry tax shall not accrue on any 
article sold for less than $25. The amendment also omits taxa- 
tion on materials for watches and clocks. The new bill went into 
effect at midnight, May 10. 

As a result of the new law, a number of dealers who had 
purchased from a manufacturer, importer or producer, articles 
on or before May 10, have sought to evade the taxation of 
these sales by requesting the seller to take back the merchan- 
dise and sell it again as on May I1 or later. That this cannot 
be done is explained in the statements of the Code Authority 
of the Precious Jewelry Industry and the Special Committee 
on Taxation of the Jewelry Industry. Both show that such 
change in sales to avoid taxes would make the manufacturer 
and dealer equally guilty as participants in a conspiracy to 
evade the Revenue Laws. 
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STILL THE OLD GOLD KEEPS 


‘Phe old gold 


rush is on! A feverish search for the precious baubles 
of yesteryear, in attic trunks, trinket boxes and dresser 
drawers has disclosed that the well-known pot of gold 
at the end of the rainbow is not completely a figment 
of the imagination. According to figures recently pub- 
lished the amount of old gold being bought today by 
the Government under the new price is just about double 
the value of the yield of virgin metal from the mines of 
the country. 

During the first three and a half months of 1934 the 
Treasury bought $43,297,712 worth of secondary gold, 
of which $37,096,750 was taken in by the New York 
Assay Office. At this rate, which amounts to about 
$4,000,000 of purchases a week, the annual intake of 
old gold by the Treasury will be $200,000,000, as com- 
pared to average yearly purchases of scrap for the eight- 
year period ending December 31, 1932, of $26,750,000 
(at old price of $20.67 per ounce). Today, the question 
is, how long will it last? Retailers report that they have 
experienced no significant slackening in the amount of 
their purchases from the public, and refiners are optimistic 
as to a continued volume of business in old gold. 

The chronicle of the gold rush in the United States 
is traced to about May, 1932, when refiners here had 
definite word of the proportions to which the secondary 
gold business had grown in England, following the 
abandonment of the gold standard there. One enter- 
prising dealer went so far as to suggest to Uncle Sam 
that the Government sponsor an old gold campaign in 
this country as a means of replenishing our somewhat 
depleted stock of monetary gold. Then, in June, THE 
Jewevers’ CirRCULAR launched a campaign for the retail 


Photo by Old Masters Studio, Inc. 


jeweler, urging him to take advantage of this opportunity 
for quick, extra cash. At that time it was estimated 
that the total amount of old gold hidden away ip 
American homes was worth in the neighborhood of 
$500,000,000. 

The trade price of secondary gold remained unaffected 
by the changes in our monetary policy until the issuance 
of Executive Orders of the President, on Aug. 28-29, 
which empowered the Federal Reserve banks to take on 
consignment and sell newly-mined domestic gold in the 
world market at the best rate obtainable. This gold 
was for sale to foreign or domestic users. Gold disposed 
of by the Government in this manner was quoted within 
a range of from $29 to $32.28, thus stimulating the 
trade price for secondary gold, which rose sympathetically 
to the virgin metal quotations. Refiners were offering 
5 cents per karat per dwt. by Oct. 22, when President 
Roosevelt authorized the Reconstruction Finance Cor- 
poration to buy or sell gold in the world markets. Under 
this set-up the RFC first purchased domestic newly- 
mined gold on Oct. 25 at $31.36 per ounce. Irregularly, 
from time to time this rate was increased, until, on Jan. 
31, 1934, the dollar was revalued at $35 to the troy 
ounce of gold. Meanwhile, although the policy defined 
on Oct. 22 did not apply to secondary gold, this metal 
experienced a gradual and steady price rise. The higher, 
officially established price for newly-mined gold stimu- 
lated demand for the reclaimed metal for use in industry. 
It was found that the supply of secondary gold, as a 
result, was sufficient for trade requirements and since 
Oct. 27 the Government has sold no gold to the arts 
and industries. 

With the revaluation of the dollar and the announce- 





Attractive old gold window display at the store of Marcus & Co., Inc., Fifth Avenue, New York. 
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POURING IN 


ment that the treasury would pay $35 per ounce for 
the pure gold content of scrap, the buying up of old 
jewelry began in earnest. Refiners were swamped with 
the metal for a week or two early in February, after 
which the business settled slightly to a steady flow. New 


gold dealers sprang up everywhere, corporations appar- 


ently organized over night to buy gold from the consumer. 
They began to take space in the newspapers; at least 
three of these concerns started extensive radio advertising, 
and are doing it today. Such intriguing copy themes as, 
“Let your old gold pay for a pleasure trip to New. 
York,” are used to stimulate a flow of gold from outlying 
districts. In many cases these concerns were new busi- 
nesses, totally lacking in the prestige and confidence 
enjoyed by jewelry stores established for many years, 
yet they were able to take this business or at least a 
substantial portion of it away from the retail jeweler. 
Only lately has there been anything like an adequate 
effort on the part of the trade to divert the old gold 
business in its direction. The profits that should have 
gone to rehabilitate the finances of the jeweler were 
(Turn to Page 52) 
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Above: Window set- 
up used by Emil 
Brunner, Westfield, 
N. J., in old gold 
buying campaign. 


Right: Advertisement 

used by Mr. Brunner 

to call public atten- 

tion to purchase of 
old gold. 
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A 24Kt. Gold Story 


Number One of a Series 


There’s a gold 

testing 

stone in Westfield 
that has been used by 
Brunner’s 

for the past 34 years— 
for the 

last 3 months 

for ten hours a day, 
six days a week, 
testing over $10,000.00 
worth of Westfield’s 
Old Gold. 


This same stone 

is still reliable and 
is waiting to 
accurately determine 
the fineness of 

your trinkets. 


It’s 34 years 
experience has 
made it 

faithful and honest. 


You can depend upon 
it 


always .... 


Brunner’s 


JEWELERS # OPTICIANS 
206 BROAD JTREET- WEJSTFIELONY 


DO NOT SELL YOUR GOLD 
TO STRANGERS. 











‘BRIDES’ SILVER" 


As Told To 
EDWARD H. SYKES 
by 


PAUL S. HARDY 


Vice-President of the 
Hardy & Hayes Co., Pittsburgh, Pa. 


One of the best ways to display silverware is to show 
it as it is actually used in the home. With this idea in 
view Mr. Hardy, who is the merchandising manager of 
one of Pittsburgh’s finest retail jewelry stores, ar- 
ranged three tables and in this article he outlines the 
plan he developed in attracting prospective purchasers 
to the store. By using the window display space for his 
tables he was able to attract a great deal of passerby 
attention. The display appealed, particularly to women 
purchasers, who are always on the alert for suggestions 
as to proper table arrangement. ‘“‘Brides’ Silver—the 
Start of an Heirloom,” around which the merchandising 
campaign was built, was featured in newspaper advertis- 
ing and results have thus far been more successful than 











J. ALEXANDER HARDY 


p ittsburgh has 


many beautiful retail jewelery stores, some of which are 
unique, and in this category the Hardy & Hayes Co. is 
included. Not only does this store radiate quality and 
splendor from its outward appearance, but immediately 
upon entering the doors, one is impressed by the luxurious- 
ness of the establishment. Truly, it is a store beautiful. 
Naturally, such a business attracts a patronage in which 
the matter of price becomes secondary to quality. 

Traditionally, June has become known as the month 
of brides and roses and since marriages are on the 
increase in Pittsburgh, Paul S. Hardy, vice-president and 
merchandising manager of the company, sought some 
unique means this year to increase the June bride silver- 
ware business . . . and he is succeeding. 

Admittedly, the path of least resistance to the June 
bride business is through the women folk themselves, and 
this is exactly the approach Mr. Hardy adopted. And 
he built the idea around the appeal in “Brides’ Silver— 
the start of an Heirloom.” 

One evening he and his wife, and some of their young 
married friends, had just finished a quiet evening of 
bridge, and while enjoying some refreshments the ques- 
tion of proper table setting came up for discussion. This 
is a subject of particular interest to women folk and 


30 


anticipated. 


the discussion brought forth an idea which all the young 
friends helped to nurture. Why not, thought Mr. Hardy, 
a series of window displays on proper table setting in 
which silverware, particularly, could be displayed and 
merchandised ? 

Just about this time Harper’s Bazaar disclosed an idea 
which fitted into the picture beautifully. It appears that 
some two hundred June brides were interviewed and 
asked what they considered to be the most useful types 
of wedding gifts. Their choice lay in flat silver, silver 
tea services, meat platters, etc., including candlesticks and 
candelabra. So, with the thought in mind, a series of 
three window displays, illustrated herewith, were worked 
out. 

A table approximately twelve feet long and three feet 
wide, was set in the first Oliver Ave. window, nearest to 
Wood St. A beautiful table cloth in spotless white, 
covered the table, and on it was arranged a complete 
buffet service for eight guests. Fresh fruit, candy and 
nuts made the appearance of the table most appetizing. 
Simultaneously, the company employed newspaper adver- 
tising built around the idea of ‘Brides’ Silver—the Start 
of an Heirloom.” Note the quality appeal in a portion 
of the copy: “Too often, in selecting her silver, an 
inexperienced bride is tempted to pick a pattern because 
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THE START OF AN HEIRLOOM" 


this or that silver company advertises it as the newest 
and smartest. TJ'oo late, a year or two later, she is 
dismayed to find her pattern discontinued, the design old, 
the lines she so much admired thrown into the discard. 

“Everyone of our 36 patterns,” says Mr. Hardy, “have 
been selected only after long and careful thought by 
competent silver buyers with years of experience. These 
36 patterns were chosen from over 1,000 patterns for 
stability of design—intrinsic worth and artistic merit. 

“Any of our patterns can be added to a year from 
now, or 20 years from now, with the knowledge and 
satisfaction that it is lasting in style.” 

The first window attracted considerable attention and 
evoked unusual comments and, strange as it may seem, 
many of the nicest comments came from neighboring 
jewelers as the word got around concerning this very 
attractive method of merchandising silverware. 

The second window, which was changed a week later, 
followed somewhat along the same idea excepting that 
it represented a formal dinner service for eight people 
and all of the silverware, chinaware and glassware were 
of one pattern and identical in design. The Hardy & 
Hayes Co. is one of the few jewelry stores in this district 
that also carries a very complete line of chinaware and 
glassware. 

And the third window carried out the “Brides’ Useful 
Gifts” idea. In the background there was a four-foot 
picture of a bride. 

The Hardy & Hayes Co. has been known for years 
as a leader in the merchandising field. The store and 
windows, particularly, situated in the heart of the down- 
town triangle, have been show places for years. J. Alex- 
ander Hardy, president of the company, is placing more 
and more responsibility on his son Paul. Mr. Hayes is 
no longer associated with the company which has been 
in business for nearly 50 years. 







Right —A table displaying 
Brides’ useful gifts. Below— 
Formal dinner service for 
eight. 
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The purpose, of course, of the windows under discus- 
sion, was to sell silverware, china and crystals. The 
other windows along Oliver Ave. displayed china and 
glassware services, in various price ranges. 

THE JEWELERS’ CIRCULAR representative was anxious 
to know how Mr. Hardy obtained all of his ideas for 
window dressing since the store has some six different 
show windows. Mr. Hardy explained that the ideas 
came from THE JEWELERS’ CIRCULAR and magazines 
such as Harper’s Bazaar, House and Garden, etc. Also 
through an exchange of ideas from jewelers in other cities 
in an organization known as the Retail Jewelers’ Research 
Group, which meets semi-annually. Most of the exchange 
of ideas is done by correspondence, and Mr. Hardy 
revealed that while one window display may go over 
big and pull well in one city, it will often be a “dud” 
in another city. 


He added 


these pertinent comments. He said that some window 
displays will pull in one city and not in another is not 
due, primarily, to a difference in purchasing power, but 
more to a difference in nationalities. For example, many 
of the people in Pittsburgh are of Scotch Irish descent, 
while in Boston, the Irish predominate and this actually 
affects the types of merchandise sold. He said the Quaker 
descent in Philadelphia still exerts a conservative influence. 
Another thing—the increase in the number of landed 
estates from pioneer families hurts selling and tends to 
make purchasing conservative. Here in Pittsburgh there 
are a number of these estates. Detroit, Mr. Hardy 
pointed out, is entirely different—it’s newer and a manu- 
facturing center and doesn’t have as many landed estates. 
Mr. Hardy enjoys studying and working out the 
window displays. He welcomes exchanges of ideas. 


Below—Table arranged for 
a buffet supper. 





* 
ae 





eS 





i s sete 
i vat —— oe 
AS PP 


é 


Te. " 2 





















A. A. Bock 


l, seems to me 
from long observation that the majority of retail jewelers 
pay too little attention to their repair departments. They 
will tell you that the repair department is not a paying 
investment, that it is only an accommodation and that it 
brings to their stores a lot of complaints without profit. 

When I hear such remarks I often wonder why this 
condition exists and when I visit some stores I find an 
answer to my own question. The repair department is 
treated like a “step-child” of the business. The watch- 
maker is given quarters, if the place where he works can 
be so dignified, behind some door, under a staircase or 
in some back room. No attempt is made to create 
customer interest in the department and nothing is done 
to make it a selling adjunct to the business. The op- 
portunity to sell attractive watch attachments, to increase 
the sales of watches or to lend any assistance at all in 
promoting the sales end of the business is entirely 
neglected. 

In a great many cases the proprietor of the establish- 
ment is not a watchmaker, which is a drawback, because 
he does not understand or appreciate the idiosyncrasies 
or temperament of a watchmaker and has no conception 
of the close attention and nerve strain necessary to turn 
out satisfactory work. After all, watchmaking is a fine 
art and unless the workman is contented and happy, is 
given encouragement and consideration and provided with 
comfortable quarters, he cannot be expected to turn out 
quality work. 

I have been employed by some of the finest houses in 
the country, always liked to meet fine people, and always 
wanted to have a fine shop and wondered if it could not 
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PRICE SOON 


By A. A. BOCK 








“No job ever leaves the shop unless it is done 
right even should | underestimate. If | give a price, 
that price stands. If we find a set mainspring or bad 
jewel, which is very often, out it comes, but the cus- 
tomer is not charged anything extra. The price 
they soon forget, a poor job they never forget,” says 
Mr. Bock in this article on how he makes his 
repair shop pay. 


“| have many fine books and read them. | find it 
very valuable to keep up on the work, it makes your 
customer feel sure of you when you know about 
Chauncey Jerome, Willard, Terry, who made the 
first watch, how watch-making first started in 
Switzerland, the different kinds of escapements, 
how the pendulum was invented, etc. | find that 
the people do like to know. They know when a 
man knows his business. / make them know.” 








be done without carrying a stock and by concentrating 
on repairs only. Do not get the impression that I advo- 
cate the plan I have adopted for every watchmaker, as 
merchandising is, of course, an important part of many 
stores. After having about five stores, always carrying 
a stock, I made up my mind I would try it. My wander-— 
ing feeling left me and I felt it was time to pick out a 
city we liked best, stay there. and make good, so here 1 
am. I have been in Buffalo, N. Y. about seven years 
and have built up one of the finest repair shops im 
western New York, which has expanded to five times” 
its size since 1929. I do no retail selling at all. I read 
everything I know of pertaining to the trade that is” 
printed in English, both here and abroad. 
I started out catering to the high class trade, not that ~ 
I was “high hat” but because they have the better class : 
of clocks and watches and the money to pay for the jobs, 3. 
I never did cheap work and created that atmosphere. 1% 
have all the latest and best equipment, keep the shop clean 
and neat, and every person who is employed happy. We ¢ 
all wear blue smocks with a clock dial in colors on the 
pocket, with my name over the top. Persons who are 
not skilled in the art just have my name. The clock dial 
reads eight o’clock, this is the time the store opens. te 
My “window display” is work benches, three of them — 
in front, two large clock benches on the side and wood 
working machinery and large clock lathe running down 
the center. The wood working machinery is used fore 
wooden clocks. t 
My office, advertising, and art rooms are in the rear, 
also the stock room for large parts, clock weights, éte’ 
Taking in the entire right side of the wall, over the clock 
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FORGOTTEN-A POOR JOB NEVER 


benches are clock material, findings, etc., kept in sliding- 
door cases (made to order). All the material is in glass 
jars. These cases have torch lights which are shut off 
by a clock at 12 midnight, with my street sign. Five 
large flood lights, in colors, show the shop up beautifully 
together with lower lights at the bottom of the windows 
which show up my name, trade title, etc., four ways. 
All this is shut off at 12. Two of the large flood lights 
stay on all night which show up the safe and a large 
assortment of clock repairs. Outside of this, in front of 
the counter, I have a table with a beautiful aquarium 
with gold fish, others ‘with tropical fish, a very com- 
fortable chair and smoking stand. If a person waits for 
a short job there are many things to hold his interest. 

I make all my own show cards and signs and have a 
room where nothing else is done. All my signs and show 
cards refer to fine work and never mention price or any- 
thing about keeping low in price. 

Some time ago I stopped in one of the downtown stores 
to see a person and while talking to the proprietor a cus- 
tomer brought in a watch for repairs. The boss excused 
himself and waited on the customer. 

“What is the matter with it?” the customer asked. 
The jeweler looked the “poor thing” over and said, “Oh! 
something a little wrong with the hair spring, I think! 
It will cost $5.’ This was said all in one breath. 


“Well,” said the customer, “I may stop in again.” If 
the right man had seen this customer, there would have 
been no may stop in. Five dollars slipped right through his 
fingers. Then they sit back and tell you the repair end of 
it is a total loss. I told this man he should have used sales 
talk just as if he were selling a watch. “Oh!” he said, 
“people want everything for nothing these days.” No, 
they do not, but they do want to know what they are 
going to get for their money and we are ail alike. 


My, main advertising 
is direct mail. I find this the best, after spending a great 
deal of money advertising in the newspaper and other 
mediums—I think the papers are fine for some lines. I 
figured the population of Buffalo and deducted the class 
I did not want. I was paying a big price for the class I 
wanted to get. 

I have a mailing list of about 7000 selected from 
women’s clubs, etc. The list is kept alive, all results are 
marked on cards. I have a new addressing machine that 
addresses, also prints a message. I use mostly first class 
mail, sometimes just a post card, other times something 
fine that runs high in price. I have found in results, 
however, that at times a post card would bring as many 

(Turn to page 58) 





One view of the interior looking to the rear of the shop and showing some of the clock repairs. 
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THE PERFECT TRIBUTE 


TO THE 
if BRIDE 


MIKIMO) 


? 
PEARLS O 





EARLS are the birthright of every beautiful woman, especially on her 

wedding day! Today those who love her, however limited their means, 
can give beautiful MIKIMOTO CULTIVATED PEARLS that will glorify the 
loveliest bride! As gifts from the bride to her attendants, Pearls are equally 
gracious and acceptable. 
MIKIMOTO produces the finest pearls cultivated. His Pearl colony, located 
in Japanese waters, comprises 41,000 sea acres where the most rigid standards 
prevail. MIKIMOTO CULTIVATED PEARLS are beautiful, perfectly sym- 
metrical and exquisitely lustrous. Yet every woman may have them for her own! 
Feature in your advertising and display in your window especially this month, 
MIKIMOTO CULTIVATED PEARLS for June brides and bridesmaids,—in- 
creased business and added profits will be yours. 


If you cannot personally visit our New York, 
Chicago, or Los Angeles office, we invite 
your inquiry by mail. 











By Warrant of Appointment 
to Their Majesties 
of Japan 


_K. Mikimoto... 


New York Office: 551 Fifth Avenue 
Los Angeles Office: 649 South Olive St. 
Chicago Office: 55 E. Washington St. 


HEAD OFFICE: GINZA, TOKYO 
BRANCHES: KOBE, LONDON, PARIS, BOMBAY 
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Diamond Report of 1933 


Sydney H. Ball’s Annual Summary of Conditions Published 
This Year in the New York Times 


GAIN Sydney H. Ball, the eminent geologist, mining 
and metallurgical engineer and diamond expert, has 
made a brief summary of the diamond market of 
the past year. For many years past Mr. Ball prepared 
this report for the National Jewelers’ Publicity Assn., 
by which it was circulated up until the time it quit its 
work. This time the report in the form of an article 
prepared for the New York Times, was published May 1. 
In this report he starts by saying that all indices cover- 
ing operations in the world diamond trade showed 
improvement in 1933 and larger sales to the United 
States during the first quarter indicate further gains this 
year. 
A notable feature of the current outlook, Mr. Ball 
said, is that the American public, which normally absorbs 
75 per cent of the value of the world production, is 
becoming “diamond-conscious” again as recovery pro- 
gresses. There has also been a most significant improve- 
ment, he said, in the demand for diamonds for industrial 
use, this increase providing an effective barometer of the 
gains made in American and world industry during the 
latter part of 1933. 

Last year the world diamond output totaled slightly 
more than 4,000,000 carats, having a value of approxi- 
mately $15,000,000 at the mines. In normal years about 
7,000,000 carats, valued at $70,000,000 to $90,000,000, 
are mined. The low value for 1933, Mr. Ball said, 
was due in part to the poor average quality of the stones 
mined. The curtailed output in the face of improved 
demand led to a decrease in world stocks. 

Mr. Ball’s report foresees further stabilization and 
unification of the industry as the result of the agree- 
ment entered into last year by the Diamond Corporation 
of London the principal South African producers, the 
South African Government and the Southwest African 
Mandate, under which all diamonds produced in South 
Africa by the government will be sold through the 


Diamond Corporation, with the government “sorting © 


office” ceasing to function. 

While in normal years, Mr. Ball said, South Africa 
is the largest producer of diamonds, last year the “pipe,” 
or underground mines, were closed down and 1933 
production in ‘terms of carats came largely from the 
Belgian Congo and Angola, known as the Central Afri- 
can fields, and from the Gold Coast. During the year, 
he added, no discoveries of importance were made. 

Pointing out that during the depth of the depression 
the price of a fine one-carrat stone fell to about $500, 
Mr. Ball, in his interview in the Times, said such stones 
improved in price during 1933 and are currently quoted 
at around $650 a carat, or about 85 per cent of the 
maximum price reached in 1924-29. Poor quality dia- 
monds, he said, are off slightly more from. the peak 
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prices. Fine rough stones, which will cut to the one-carat 
size, are hard to procure. 

He added that American imports of cut and rough 
diamonds in 1933 were valued at somewhat more than 
$10,000,000, an increase of 8 per cent over the 1932 
imports, but only about one-fifth of the value of the 
1929 imports. 

“Last year, due to the lack of confidence of many 
nationals in their own currencies,” Mr. Ball continued, “a 
considerable amount of investment buying of diamonds 
was done. Of course, this centered on fine goods, the 
prices of which are subject to less variation than off-color 
or poorly cut stones. Such investment was noted princi- 
pally in the United States, France and Germany. 

“With the sales of all types of diamonds larger in the 
last three months than for a similar period in some time, 
the immediate outlook is increasingly favorable. The 
demand for industrial diamonds is especially encouraging, 
reflecting as it does the pick-up in world industry. Hardly 
a single industry of major importance does not utilize 
diamonds for part of its operations. 

“The outlook in the jewelry trade is also quite hope- 
ful,” said Mr. Ball. “Last year many people bought 
cheap diamonds, and with the further return of prosperity 
they are expected to be in the market for better-quality 
ones of finer cut and larger size. There is also un- 
doubtedly a large pent-up demand for diamonds, result- 
ing from the curtailed purchasing of the last four years, 
which will ultimately be reflected in more widespread 


buying.” 





Diamond Market Grows Stronger in London 


Lonpvon, May 4—The Diamond Corporation’s deci- 
sion to show no rough goods until this month has had 
the expected effect of further stabilizing the diamond 
market. Even now only limited quantities are being 
marketed by the corporation, based strictly on the needs 
of the moment. 

Commenting on the radical change undergone by the 
rough diamond market during April diamond merchants 
of this city say that the decision, taken after a joint 
conference with representatives of the Antwerp cutters 
and the South African government, has had a very 
salutary effect on the market. Although prices have not 
risen to any appreciable degree the tendency certainly 
has been stiffer and more confidence in the stability of 
cut goods has been engendered. 

According to the accounts of the De Beers Consoli- 
dated Mines Company a slight improvement in the 
diamond market has not yet brought in sight any imme- 
diate likelihood of the reopening of the mines since 
diamond sales still are somewhat restricted. The agree- 

(Turn to Page 55) 




















Announcing.  ~ «..* 


COMBINATION 
AMSTERDAM DIAMOND MANUFACTURERS 


The result of a united move on the part of the | | 


FEDERAL GOVERNMENT OF HOLLAND 
MUNICIPAL GOVERNMENT OF AMSTERDAM 
~ AMSTERDAM DIAMOND MANUFACTURERS 
UNION OF DIAMOND CUTTERS 





to stabilize firmly the traditional investment and security 
value of the diamond 
and 


to maintain effectively the time-honored position of the 
Amsterdam diamond cutting industry as the source of 
stones of superior quality in every respect. 


INITIAL CAPITALIZATION 6,000,000 GUILDERS ($4,000,000) 


Amsterdam Selling Committee New York Representative 


1. J. Asscher, Tolstraat 127 
A. S. Dresden, Diamond Beurs 
W. Swaap, Sarphatistraat 33 


Goudvis Bros. 
22 West 48th Street 
Tel.: BRyant 9-3958 





Diamond cutting plant of |. J. Asscher, a leading Amsterdam manufacturer 


—— 
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Amsterdam’s New Diamond Combination 


W. Swaap Gives Details of Working of Dutch Government With the 
Cutters and Manufacturers of the Diamond Trade 


Samuel W. Swaap, member of the prominent firm of 
diamond cutters, W. Swaap, of Amsterdam, arrived in 
this country on the Ile de France on May 22, bringing 
with him complete details of the organization, purposes 
and plans of the newly formed “Combination” of prac- 
tically all members of the Amsterdam diamond cutting 
industry which, he says, is an attempt to stabilize and 
solidify the Dutch diamond market. 

In an interview with a _ representative of THE 
JeweELers’ CIRCULAR at the offices of Goudvis Bros., 
22 W. 48th St., New York, where Mr. Swaap is making 
his headquarters, he described the structure of the Com- 
bination as being ‘‘a cooperative effort of government, 
municipality, finance, industry and labor, in a whdle- 
hearted attempt to place the diamond cutting industry 
of Amsterdam in a healthy condition; to stabilize prices 
at a level profitable and fair to all concerned and to 


strengthen public confidence in diamonds as a commodity 


of imperishable value and enduring investment.” 

The Combination is the result of eight months of plan- 
ning and deliberation on the part of A. Asscher, of I. J. 
Asscher, nationally known cutters, in cooperation with 
Federal government and Amsterdam officials, especially 
Dr. de Vlugt, Burgomaster of the city. 

“Where in the past,” said Mr. Swaap, “the diamond 
cutting industry of Amsterdam, known everywhere for 
its superior standards of workmanship and _ technical 
excellence, has suffered almost mortal injury through un- 
usual competitive evils, the present organization of the 
industry, placing it WYnder one controlling hand, will 
make possible a complete stabilization of prices. We are 
organized with an initial capitalization of $6,000,000 
guildérs furnished by the Amsterdamsche Bank, which 
will be used to do the buying of rough for the members 
of the combination. Through the aid of the Dutch 
federal government and the municipality of Amsterdam, 
who aré. gentributing 10 guilders a week to the wages of 
workers that except for this plan would be unemployed 
and supported by government dole, we have been able 
to reemploy about 2000 workmen. ‘This was possible 
because the Diamond Cutters’ Union, having studied the 
problem from the point of view of the producer as well 
as that of labor, has agreed to substantial wage cuts. The 


union has even invested some of its funds with the © 


capital of the Combination, and the workers will thus 
become recipients of their share when profits accrue. 
This plan has resulted in lower cost to the manufacturer 
and enables us to produce cut stones at the prevailing 
market price without loss to either manufacturer or labor. 

“All rough for the Amsterdam mélée industry will be 
purchased by the managers of the Combination. The 
goods will then be allocated to the different manufac- 
turers according to their need. Finished goods.will then 
be sold to individual exporters in Amsterdam and to 
representatives of the Combination in various parts of 
the world, for distribution through normal channels. 
Goudvis Brgs. will represent the Combination in the 
United States? 

“General management of the affairs of the Combina- 


THE JEWELERS’ CIRCULAR 
for June, 1934 


a , 


tion has been delegated by the board of directors to the 
firms of Asscher and Swaap, who will conduct the busi- 
ness subject to the approval and recommendations of the 
Board. This Board includes A. Asscher, president, repre- 
senting the interests of the manufacturers; Dr. A. H. W. 
Hacke, Director-General of the Department of Labor 
of the Dutch Government; Mr. Baas, head of the De- 
partment of Public Welfare of the City of Amsterdam, 
and Dr. Henri Polak, head of the Diamond Cutters’ 
Union.” Py 

Looking to the future of didthond cutting in Am 
sterdam, Mr. Swaap predicted a general strengthening of 
prices of diamonds during the next few months. ‘That 
such stabilization,” continued Mr. Swaap, “is both de- 
sirable and necessary every one will agree. I have been 
assured by. the Diamond Corporation of London and 
representatives of the South African Government, with 
whom I conferred a few days before my departure, that 


“\its present price for rough goods, which ranges front 
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15 per cent to 20 per cent more than the prevailing 
level for finished diamonds, will not be deviated from 
even though an effective demand for stones at this price 
does not. make itself felt for years.” 

In order to ameliorate present conditions in Antwerp, 
which according to Mr. Swaap parallel what was the 
situation in Amsterdam before the establishment of the 
Combination, an attempt is being made through official 
channels for a similar plan to be set up in the Belgian 
city. 

Mr. Swaap plans to spend several weeks in the United 
States, during which time he will visit the various metro- 
politan centers. 


Clauses Covering “Controlled” Fraternity 
Insignia Taken Out of Codes of Precious 
and Medium Jewelry Trades 
WasuincTon, D. C., May 22.—The codes of the 


Precious Jewelry Producing Industry and the Medium 
and Low Priced Jewelry Industry wiil no longer have 


the section known as Par. C. of Article I, which provides: 


‘When a fraternity controls the manufacture and 
distribution of its insignia under contract, it is un- 
fair trade practice for an unauthorized person to 
manufacture, solicit or accept orders for such 
insignia.” 


This is the section which resulted in a long and strong 
fight at the hearing in Washington, April 26, before 
Deputy Administrator Earl W. Dahlberg when the re- 
quest by representatives of many manufacturers for the 
elimination of this clause of the code was discussed from 
all angles. Many leaders of the Greek fraternities were 
present and testified in support of leaving the provision 
in the code. 

W. J. Greene, of the Brochon Co., Chicago, presented 
the request for the deletion of the disputed paragraph. 
He said that he spoke for more than 100 jewelry manu- 
facturers, many of them being the largest fifms- in the 
country, who believe that a continuance of the excepted 
prohibition yfould drive them out of the industry. . The 
disputed provision, he testified, served to divest’ fis €6m- 
pany of rights which civil courts could not take away; 
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L&MKehn&@. 


Cutting Works: 
64 West 48th Street 





Established 1866 


Importers and Cutters of 


DIAMONDS 


608 Fifth Avenue, New York 





Star 
Sapphires 


Fancy Cut 


Diamonds 


Sapphires 


Cat’s Eyes 


We have a large stock of Precious 
Stones, both mounted and unmounted, 
from which to make your selection. 
Let us cooperate with you on your 
special calls. 


JEROME 
RICHHEIMER 


608 Fifth Avenue 
New York 
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Antwerp—48 Rue Simons 
Amsterdam—33 Sarphatistraat 
London—23 Holborn Viaduct 
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and he threatened that denial of his petition for deletion 
would find the matter immediately presented before a 
judicial body in an equity proceeding. 

Arthur J. Sundlun, of this city, vice-president of the 
American National Retail Jewelers Association, entered 
the protest of the retail jewelers against this section under 
consideration, and subscribed to the facts presented by 
Mr. Greene in his presentation. 

Leon Williams, vice-president of the International 
Jewelry Workers’ Union and manager of Local No. 1, 
New York, speaking for organized labor in the industry, 
declared that the disputed provision tended to create a 
monopoly for a firm whose labor conditions are not so 
favorable as those in other plants, and he urged that 
the paragraph in question be eliminated from the code. 

A number of other witnesses also appeared at the 
hearing in opposition to the section, including G. J. G. W. 
Schoenthaler, of the Eisenstadt Mfg. Co., St. Louis, 
Mo.; C. L. Stange, of the Stange Mfg. Co., St. Louis, 
Mo.; Charles D. Ellbogan, of the Wendell Company, 
Chicago, and others. 

William W. Ross appeared at the hearing as counsel 
for the National Inter-Fraternity Conference and the 
National Pan-Helenic Congress, and he handled the 
fraternity witnesses who opposed taking the section out 
of the code. 

Dr. William A. Shirmer, secretary of the United 
Chapters of the Phi Beta Kappa, testified there was 
“considerable unjustified use” of the key symbol of this 
college honor society, whose history dates back to its 
organization at Williamsburg, Va., in 1776; and that 
the jewelry code as approved gives Phi Beta Kappa, for 
the first time, “the protection it has long sought.” 

Edward O. Otis, Jr., secretary of the code authority 
for the medium and low priced jewelry manufacturing 
industry, stated that the excepted provision should remain 
in the code since it is “a buttress for many other fair 
trade practices.” He charged, in conclusion, that many 
firms which Mr. Greene had claimed were petitioners for 
eliminating of this provision actually had not sought 
any change in the code. 


In a recent letter telling of the removal of the disputed 
clause from the code, Deputy Administrator Dahlberg 
says: 

“The scheduled meeting of representatives of the Ad- 
visory Boards was held in my office to consider the testi- 
mony adduced at the hearings on April 26th and April 
27th on the petition to delete paragraph (c) of Schedule 
A in the Codes for the Precious Jewelry Producing In- 
dustry and the Medium and Low Priced Jewelry Manu- 
facturing Industry. A decision was reached that the 
provision should be removed from both codes and an 
administration order to this effect is now being prepared. 

“If either or both of the Code Authorities desire to 
submit a substitute provision less drastic in effect, care- 
ful consideration will be given to such proposal.” 





Has Omega Timer Photographed 


When Mr. Cunningham broke the mile record at Madison 
Square Garden in New York recently, one of the timers, 
Chris. Dalton, had his Omega timer photographed at the record 
mark. Mr. Dalton is a clerk of the Supreme Court of the State 
of New York and he times amateur athletic events as a hobby. 
He is well known in amateur circles all over the country. 
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Many Exhibits Covering Diamonds, Jewelry, Watches, 
Precious Metals and Art Products being Featured 
At Century of Progress, Chicago 


Cuicaco, May 31—More diamonds, fine platinum 
products, jewelry in process of manufacture, excellent 
crystal ware, fine china, pottery and art creations are 
being featured at the new World’s Fair of 1934. 

Joseph F. Sullivan, superintendent of the recovery 
plant for the DeBeers Consolidated Mines, Ltd., Kim- 
berley, South Africa, has traveled 11,600 miles to take 
charge of the diamond exhibit, which includes a replica 
of an actual mine in Kimberley. Much has been added 
to the mine and recovery plant, improvements to last 
year’s exhibit. 

Many of the world’s largest and finest diamonds, some 
of them worth fortunes, are being shown again. Armed 
guards protect them and tear bombs are always ready 
to drive off bandits. 

Among the exhibitors in the General Exhibits Group 
whose displays are of keen interest to jewelers are: 

Platinum Products Corp.—The story of platinum, 
where and how mined, its uses in the jewelry industry 
and the arts. A romantic story of one of the earth’s 
most important minerals. 

Lebolt & Co.—A working exhibit showing the actual 
manufacture of fine jewelry, including carving and the 
setting of gems. Souvenir jewelry made in the exhibit 
will be sold to visitors. 

Elgin National Watch Co.—A display of ancient and 
modern time pieces with a story of the development of 
the watch. Exhibit of precision instruments for the 
manufacture of watches and checking the time with the 
stars. 

Western Clock Co.—An excellent commercial exhibit 
showing the evolution of the alarm clock; early and 
modern clocks compared; desk and boudoir clocks and 
low-priced pocket watches. 

Clover Leaf Crystal Shops—A rare display of pure 
American glassware; fine rock crystal and colored wares, 
the best the nation affords. 

Foreign displays will reveal many interesting products 
—Exhibits from Czechoslovakia, Sweden, Switzerland, 
Italy and other European countries; real and imitation 
garnets and other semi-precious stones, necklaces, rings 
and costume jewelry. Also, from the Orient, rare jades 
and carvings. Too, the finest of imported glass and 
crystalware. ; 

In the Hall of Science the American Optical Co.—will 
tell the story of lenses, how made and their uses. The 
scientific applications of glass. 

The Wahl Co. in the General Exhibits Group will 
show—the use of platinum, gold and other costly sub- 
stances in the manufacture of fountain pens and pen 
points. : 

Besides the above there will be exhibits of butterfly 
wing jewelry, real and artificial pearls and carvings. 
The Green Jade Pagoda, the world’s finest example of 
jade carving, valued at $500,000, will return for the 
1934 fair as part of the Chinese exhibit. Accompanying 
it will be rare jade lamps and other exquisite jade 
handicraft. 

In the English Village, for example, there will be fine 
collections of ancient and modern jewelry, hand wrought 
silver, old watches and clocks. 
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Do you buy, sell or use gems 


and gem materials? 
Kraus and Holden’s 


Second Edition 


Gems and Gem Materials 


By Epwarp Henry Krats, Professor of Crystallography and 
Mineralogy and Director of the Mineralogical Laboratory, 
University of Michigan, and Epwarp F. HOLDEN, 
Instructor of Mineralogy, University of Michigan. 
260 pages, 6 x 9, 325 illustrations, $3.00. 
The first part of the book discusses those properties which 
are necessary for an appreciative understanding of gems such 
as crystal forms, physical, optical and chemical properties, 
formation, occurrence, cutting, polishing and naming of gems. 
The second part of the book contains reference tables of 
the various characteristics of gems and gem materials, con- 
veniently classified, handy for ready reference. 


Five Features of the New Gem Book 


Valuable statistics on production and occurrence. 

2. Full discussion of cutting and polishing of gems. 

3. Full treatment of manufactured stones, including detailed discus- 
gg of artificial rubies and sapphires, glass imitations, bake- 
ite, etc. 

4. Numerous tables of gems arranged according to various prop- 

erties. 

Summary Table for ready reference. 


Order your copy today from 


Jewelers Publishing Corporation 
239 W. 39th St., New York City 


Late 
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De Beers Report to Be Submitted to Share. 
holders at General Meeting, June 8 


Lonpon, May 10—Members of the diamond trade 
will find much encouragement in the report of the direc. 
tors of the De Beers Consolidated Mines, Ltd., for the 
year ended Dec. 31, last, which is to be submitted ty 
shareholders at the 46th ordinary general meeting which 
will be held on Friday, June 8. 

The report which is now made public, verifies the 
fact that negotiations with the company has resulted jn 
the formation of the Diamond Producers’ Association 
which comprises the Union Government of South Africa, 
the Administrator of South West Africa and the Cop. 
solidated Diamond Mines of South West Africa, the 
Diamond Corporation, the De Beers, the Premier, New 
Jagersfontein, Cape Coast Exploration and the Koffy. 
fontein mines, aach participant receiving a quota of 
volume of trade. This new association has entered into 
an agreement for the sale of its diamonds to the new 
company called the Diamond Trading Co., and according 
to the report the arrangement insures the maintenance 
of control of production and sale through one channel, 

The report of the directors signed by Sir Ernest 
Oppenheimer, the chairman, A. G. W. Compton, E. H, 
Farrer, G. J. Joel, R. N. Kotze, L. A. Pollak and 
H. P. Rudd; directors, shows in the profit and _ loss 
account as of Dec. 31, 1932, an unappropriated balance 
of £777,276 19s. 6d. During the year the diamond 
account amounted to £297,429 13s. 11d. and interest 
and dividends on investments, profits on investments and 
income from other sources amounted to £429,965 8s. 7d. 
or a total of £1,504,672 2s. Od. The expenditures 
deducted amount to £598,805 16s. 9d., leaving an 
unappropriated balance of £905,866 5s. 3d. 

According to the report the stock of blue ground and 
lumps on the floors on Dec. 31, 1933, remain the same 
as of the year before and are as follows: 


De Beers Mine 48,396 loads 


Wesselton Mine ............ 344,435 “ 
Bultfontein Mine ........... 822,779 “ 
Dutoitspan Mine ........... 926,445 “ 


2,142,055 loads 

The report goes on to say: 

“No dividend has been paid on either preference or 
deferred shares during the twelve months ended Dec. 
31, 1933. 

“There was a slight improvement in the diamond 
market compared with the previous year, but the sales 
of diamonds were still very restricted. 

“There were no productive operations during the year 
under review, but a considerable amount of work was 
done in reconditioning the company’s extraction plant. 

“During the year under review negotiations were 
carried on continuously between the Producers of the 
Union and South West Africa, the Diamond Corpora- 
tion, and the Union Government regarding the future 
of a Diamond Producers’ Association, consisting of 


The Government of the Union of South Africa 

The Administrator of South West Africa and the 
Consolidated Diamond Mines of South West 
Africa, Limited 
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The Diamond Corporation, Ltd. 

De Beers Consolidated Mines, Ltd. 

Premier (Transvaal) Diamond Mining Co., Ltd. 
New Jagersfontein Mining & Exploration Co., Ltd. 
Cape Coast Explorations, Ltd. 

The Koffyfontein Mines, Ltd. 


each participant receiving a quota of the volume of trade. 

This Association has entered into an agreement for 
the sale of its diamonds with a new company called the 
Diamond Trading Co., Ltd. The arrangements insure 
the maintenance of the two basic principles on which the 
prosperity of the diamond trade depends, viz., the control 
of production and sales through one channel.” 


(Editor’s Note: The text of the report with the 
details of the balance sheet are on file at the office of 
THE JEWELERS’ CIRCULAR.) 


Fountain of Pearls for A Century of Progress 


Pp earls from 


all over the world, white pearls, black pearls and pink 
pearls and more than 1000 pearl shells each containing 
from one to five pearls, have been used to build the 
Fountain of Pearls which is shown at the World’s Fair 
this year. Construction of this fountain, a priceless piece 
of art, has been going on for several years. Efforts were 
made to get it completed for last year’s A Century of 
Progress but, owing to the intricate task, that was 
impossible. 

The Fountain of Pearls is displayed by its owners, 
Treasure House, Inc., in the center of the Belgian 
Village. The base of the fountain has a radius of nine 
feet and it is 10 feet high. Three life-sized girlish 
figures, Purity, Innocence and Virtue, stand over the 
fountain extending their hands to the treasure as if 
beckoning it to come from the water. 

One of the features of this exhibit is a necklace of 
pearls of all known colors that pearls are found in in 
any part of the world. The center pearl of this necklace 
weighs 80 grains. Another is a white pearl necklace 
with a center pearl weighing 112 grains. Still another, 
an all-color pearl necklace, mounted in platinum and 
diamonds, has a center pearl weighing 115 grains. This 
is about the size of a 25-cent piece. 

Among the rare pieces is an all-black pearl necklace; 
also an all-pink necklace. Another is a mesh bag made 
of platinum and set with 3000 diamonds and pearls. 
Owing to the value of these exhibits extreme caution 


has been taken for their protection. This is the first. 


the exhibit has ever been shown in the world. 


Ronson Again Exhibits at Century of Progress 


Art Metal Works, Inc., Makers of Ronson, is again exhibiting 
at the Century of Progress in Chicago. This year they have 
taken Store No. 5 on the north side of the 16th St. Bridge, im- 
mediately beneath the exact center of the “Sky Ride.” Naturally, 
such a site is considered one of the outstanding locations of the 
Faif. 

Throughout the duration of the Fair, May 26 to Nov. 11, 
Ronson representatives will be on hand to explain all the details 
concerning the products, and to demonstrate the complete lines, 
which will include, in addition to the various forms of lighters, 
complete showings of Lite-O-Rites. (pencils with concealed 
lighters), the self-sharpening razor, book ends, desk sets, lamps, 
statues, curios, smoker’s requirements, church goods, and other 
exquisite products. 
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Mave in 14 and 18 Krt. white red or two-tone Gold, also in 
platinum set with Beautifully matched 3,4,5,6,7,8,10 
and 20 Brilliant diamonds-workmanship second to none. 


Be the"LUCKY“Jeweler in your town and mail 
your orders EARLY to your Jobber or —-— 





Mechanical Methods for Identification 
and Grading of Gems 


[* many articles in the past few years, THE JEWELERs’ 
CircuLAR has called attention to suggestions for the 
identification of precious stones by the use of microscopic 
photographs, for the purpose of marking the character 
of these gems and proving their identity in case of loss or 
theft; but this identification was determined upon the 
structural condition of the gems and had no means of 
identifying the color which will always be a very impor- 
tant factor in determining the value of a colored stone, 
such as ruby, emerald or sapphire. 

According to reports that have been recently received 
from Europe, an artist and painter, Rossiné by name, has 
recently arranged a system of identification of gems that 
he believes reduces the classification to an exact science, 
Although few, if any, gem experts of New York have 
expressed a definite opinion, favorable or unfavorable, 
the articles that have appeared have caused the matter 
to be a subject of conversation in gem quarters. 

The system suggested by Rossiné was the subject of a 
special article in the New York Times recently sent by 
its Paris correspondent in which the inventor was quoted 
as saying: 

“There are four principal qualities that denote the 
value and quality of a jewel. These are size, color, 
freedom from defects and style of cutting and pres- 
entation. My system is designed to give a precise 
indication of all these qualities. For size an ex- 
tremely minute system of measurement and weighing 
has been adopted. With a special apparatus the 
gem is photographed, and enlargements reveal even 
microscopic defects and every individuality of the 
stone. A very complete classification of cutting has 
been -prepared to assist in assigning to each stone 
the special value conferred by craftsmanship.” 

On this point there seemed to be little contradiction 
on the part of gem experts here, most of whom seemed 
to think there was little new in the proposition but as 
the Times correspondent goes on to say later, that the 
new system was exact and original in the elaborate method 
adopted for color classification, saying that the author has 
taken the whole chromatic scale and broken it up into 
thousands of shades of each of the primary colors. “For 
each shade of each particular color there. is a number,” 
says he. “Then each one of these many thousand shades 
is taken separately and on a triangle of tones is merged, 
on the one hand, from the original shade by various 
gradations of coloring into black and, on the other hand, 
by the same scale of gradations into white.” 

“In this manner,” says the Times, “the inventor has 
succeeded in cataloguing and enumerating every conceiv- 
able tone of color. In a special machine, into which 
colored plates containing circular palettes painted with 
these tones have been placed, he is able to find and 
compare exactly the coloring of any gem selected.” 

As one leading gem expert said to THE JEWELERS’ 
Circuar, last week, ‘“These mechanical arrangements 
for identification of gems may have their uses but when 
it comes to the ability to identify a gem specifically or 
determine upon its quality authentically, they can do 


LUCKY LOVE DIAMOND 
WEDDING RING COM PANY it is the expert eye of the man who has lived a life with 
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Amendments Submitted at Hearing on 
Retail Jewelers’ Code 


WasuincTon, D. C.—William D. McNeil, of New 
York City, representing the National Retail Jewelry 
Trade Council, proposed a number of amendments to 
the retail jewelry industry’s code at a hearing held here 
May 5 before Deputy Administrator Kenneth Dameron 
and Assistant Deputy E. O. Mather. 

The proposed amendments, the majority of which dealt 
with hours of employment for various types of workers, 
are the result of experience gained under the code opera- 
tion according to Mr. McNeil. They dealt with the 
limitation upon the number of persons working unre- 
stricted hours, “professionals,” peak periods for skilled 
employees, outside salesmen, and collectors, watchmen, 
guards, arid store detectives, longer lunch periods where 
customary, and several others. 

Discussing the proposed amendment in connection with 
“professionals,’ Mr. McNeil said that “as the retail 
jewelry code now stands, it is possible for employes, de- 
scribed as professional persons, to work unlimited hours, 
even though their pay is below the schedule of executives’ 
pay. The amendment proposed provides that no profes- 
sional person shall receive less than the executives’ pay, 
in the respective parts of the country.” 

Dealing with the question of peak periods Mr. McNeil 
testified that “the amendment proposed is designed to 
correct a bad fault in the retail jewelers’ code by making 
provision for time and one-third suggested as the proper 
basis, because it is the basis of pay for excess wages 
established by the code for maintenance, and outside 
service employees, and also because paying too liberally 
for overtime has, in some instances, tended to induce 
employees to work at a leisurely pace in the regular 
hours in order to increase overtime pay.” 

One of the proposed amendments dealt with a lunch 
period of longer than one hour where such has been -the 
custom. “This amendment,” said Mr. McNeil, “if we 
are not mistaken, is identical in language with an inter- 
pretation issued by NRA as applying to the general 
retail code.” 


Mr. McNeil spoke, also, of the unfair trade practice’ 


of advertising by retailers of cleaning watches by ma- 
chinery at specified prices. In this connection he asked 
for a change of wording in the code to read as follows: 

“No retail jeweler shall advertise or offer to repair, 
clean, regulate, or adjust watches or clocks, or any part 
of parts thereof, at minimum, maximum or uniform 
prices, regardless of the methods employed in or the cost 
of such repairing, cleaning, regulating or adjusting.” 
Referring to this practice Mr. McNeil stated that “this 
clause, referring to repairs to watches or clocks, as it is 
now worded in the code has been subject to so much 
distortion and evasion by those who, while claiming to 
abide by the actual letter of the law, really frustrate 
the spirit and intent of this provision of the code and 
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thereby continue to injure those members of the consum- 
ing public who are their customers.” 

“Violators of this provision,” Mr. McNeil continued, 
“injure the high standing of skilled watch repairers and 
tend to lower the wages which such skilled craftsmen 
should be able to command.” 

In connection with company scrip Mr. McNeil asked 
that the code provision be eliminated. In this regard he 
stated that: 

“We have made a request that the entire section on 
company scrip be eliminated from our code, because it 
has an unexpected injurious effect upon a certain class of 
retail jewelers and railroad watch inspectors. We have, 
however, just received notice that the NRA has stayed 
this section until Oct. 1, of this year, and under the 
circumstances we are prepared to abide the future action 
of the authorities respecting the fate of this entire section.” 

It was explained, however, by Mr. McNeil that the 
hardship worked on railroad watch inspectors should be 
corrected and he applied for an exception for them from 
the operation of Article VIII, Section 4. 

Another amendment to the code suggested by Mr. 
McNeil dealt with assessment payments and provided 
that “failure to pay such assessments after due notice 
shall be a violation of this code.” 

The proposed labor amendments encountered the oppo- 
sition of Labor Advisor Joel Berrall, and Charles R. 
Terry, who spoke for the Affiliated Watchmakers of the 
U.S. A. Both asked for a definite code provision which 
would exclude watchmakers, watch repairers and skilled 
workers from the classification of “professionals,” a group 
which would be exempted from maximum hour provisions 
under one of the proposed amendments. Mr. Berrall also 
objected to the proposal which would permit skilled 
employees to work unlimited hours during peak periods 
providing time and one-third be paid for over-time, and 
to the amendment which would allow two out of five 
persons to work unrestricted hours in retail establishments 
where five or less persons are employed. 

During the course of the hearing Mr. Terry said that 
the small jewelers of the country had not participated in 
the formulation of the code. “The small jeweler,” he 
said, “hasn’t been considered. Now, I paint the picture 
—let me just take a minute on this, at this time, to say 
that we have the large jeweler, with an investment of 
over $10,000, and then we have another retail jeweler 
that has an investment of between $2,000 and $5,000. 
That man is in a position to employ watchmakers. Then 
we have a smaller grade of jeweler who is his own 
watchmaker, and then we have a trade shop owner that 
does repairing for these jewelers that are not in the 
position to hire watchmakers. He is watchmaker and 
an employer and an employee, at the same time.” 

* W. L. Walker, representing the Industrial Advisory 
(Turn to Page 55) 
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WIN MORE TROPHY PROFITS 


Summer sports events offer excellent 
opportunities for trophy sales. Get your 
share of this business. 


— are some 


types of business which the jeweler can get without trying 
very hard. Watch repairing is often secured through the 
sole agency of a sign in the window, and lines of general 
jewelry may be sold by the conventional methods of 
window display and advertising. But, as with many 
other of the good things of life, the business which has a 
special value to the merchant, which besides increasing 
his volume of sales is a source of prestige much to be 
desired, the trophy business requires a special promotional 
effort. You have got to go out after customers if you 
want to sell trophies. 

The jeweler who decides that he wants the trophy 
business and who is willing to devote the time and energy 
that are necessary, should do either one of two things. He 
can make it a part of his personal job, or, what is more 
desirable for the merchant who has many other responsi- 
bilities and executive duties, he can delegate the entire 
responsibility of this trophy department “to-be” to a 
capable salesman. Getting the trophy business means 
personal contacts ; it means many personal calls; it means 
original methods of presentation, and a faculty of making 
many friends. 

Here are some of the things that the trophy sales 
hunter must have on his schedule of activities: First of 
all, read the sporting pages daily. Here he will find a 
record of coming events in the way of golf tournaments, 
motor and sailboat races, polo, horse shows and all types 
of competitive activities of which the winner is usually 
the recipient of a trophy. He should also make use of 
the list of sports events published on pages 46, 48 and 50 in 
this issue of THE JEWELERS’ CIRCULAR. 

When he learns of a possible prospect, the next step is 
to find out to whom the task of selecting the trophy has 
been delegated. A letter of institutional character 
should be sent to each member of the committee, and also 
the officers inviting them to visit his store and inspect his 
display of trophies. If he can arrange a special showing 
at the country club or athletic field house so much the 
better. 

Window displays of trophies with photographs of con- 
testing individuals or teams, and schools or college banners 
will attract attention and lead to increased sales. 

.The illustrations of trophies shown herewith are 
through the courtesy of the following concerns: No. 1— 
R. Wallace & Sons Mfg. Co., Wallingford, Conn.; No. 
2—The Watson Co., Attleboro, Mass.; No. 3—Inter- 
national Silver Co., Meriden, Conn.; No. 4—Weidlich 
Bros. Mfg. Co., Bridgeport, Conn.; No. 5—Gorham 
Mfg. Co., Providence, R. I.; No. 6—Art Metal Works, 
Inc., Newark, N. J. 
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STIEFF FAMOUS ROSE PATTERN FRUIT SPOON 
ILLUSTRATION % SIZE LIST PRICE $5.00 


Stieff Franchises Available 


———- franchises bring these definite sales advan- 
tages to leading jewelers who qualify as exclusive 
agents,—the favorite in fine homes for over forty years 
has established public acceptance for the name “Stieff” 
... the Stieff “one-agent-to-a-city” policy is positive price- 
cutting protection .. . a generous mark-up assures worth- 
while profits. 


Stieff Sterling Silver is made to a quality, not a price, 
standard. Franchises are still available to quality jewelers 
in certain localities. If your city has no Stieff agent,— 


write for full details TODAY. 


THE STIEFF COMPANY 


Makers of Sterling Silver and Solid Gold 
Wyman Park Driveway at Druid Hill Park 


BALTIMORE, MARYLAND 
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Tempt Your Trade With Trophies 
(From Page 25) 


sport world which will occur in the next few months. This 
is your cue to go after those happening in your locality, 


The Sports Calendar 


Archery 


June 23. Hoosier State Archery Association; Terre Haute 
Indiana. . 

June 28-30. Eastern Archery Association; Deerfield, Massa- 
chusetts. 


Boat Shows 
May 6-13. Annual; Navy Pier, Chicago. 


Boat Racing 
SAILING 


: —_ 28. New York Yacht Club Regatta; Glen Cove, Long 
sland. 

July 21-28. Race Week; Larchmont. 

July 27. Bayside-Block Island Auxiliary Handicap; Bayside. 

July 28. Open Regatta; Edgartown Yacht Club. 

July 31-August 4. Commodore Corry Trophy, Star Class; 
Great South Bay. 

August 4-11. Race Week; Marblehead, Massachusetts. 

August 16. Astor Cup; Newport. 

August 17. King’s Cup; Newport. 

August 21-25. Atlantic Coast Championship, Star Class; 
Warwick, Rhode Island. 

September 10-12. Women’s Championship, Adams Cup; 
Marion, Massachusetts. 

September 14-21. International Star Class Championships; 
San Francisco. 

September 15. America’s Cup; Newport. 


MOTOR BOATING 


June 17. Spring Regatta, New Jersey Outboard Association. 

June 24. Around Manhattan, outboard and inboard classes, 
for Hearst and New York American prizes. 

June 30-July 1. Eastern Intercollegiate Outboard Associa- 
tion; Lake Guinsigamond, Worcester. 

July 4. Regatta; Albany. 

paly 14. Block Island Cruiser Race; New York Athletic 
Club. 

August 3-5. Gold Cup; Lake George, New York. 

August 18-19. National Sweepstakes; Red Bank, New Jersey. 


Golf 


June 11-12. Pennsylvania Open Championship; Oakmont 
Country Club, Oakmont. 

June 12-13. Metropolitan Seniors; Rockaway Hunting Club, 
Cedarhurst, Long Island. 

June 12-16. Southern Championship of Club Champions; 
Wiltshire Country Club, Los Angeles. 

June 14-16. Invitation; Country Club, Rochester. 

June 15-17. Western Open; Peoria, Illinois. 

June 20-23. Metropolitan Amateur Championship; Wykagyl 
Country Club, New Rochelle. 

June 25. Intercollegiate Championship; Country Club of 
Cleveland, Cleveland. 

June 25-30. British Open Championship; Royal St. George’s 
Golf Club, Sandwich, Kent, England. 

June 25-30. Municipal; Asheville, North Carolina. 

June 26-28. Metropolitan Junior Championship; Nassau 
Country Club, Glen Cove. 

July 2-7. West Virginia State Championship; White Sulphur 
Springs, West Virginia. 

July 8-9. Inter-City Team; Seigniory Club, Quebec. 

July 10-15. Western Amateur; Oklahoma City, Oklahoma. 

July 11-13. Pennsylvania Amateur Championship; Fo 
Chapel Golf Club, Aspinwall. 

July 13-18. Men’s Invitation; Biltmore, North Carolina. 

July 23-28. Ohio Golf Association Annual Amateur Cham- 
pionship; Cleveland Country Club, Cleveland. 

July 29. Invitation; Seigniory Club, Quebec. 

August 2-4. Canadian Open; Lakeview Golf and Country 
Club; Toronto. 

(Turn to Page 48) 
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THE PRESENT TAX ON JEWELRY 


Amendment to Revenue Law Exempts All Sales After May 10 by Manu- 
facturers, Importers and Producers for Less Than $25. Merchandise Bought 
Before May || May Not be Returned to Avoid the Tax 


WasHIncTON, D. C., May 10.—President Roose- 
velt this morning signed the so-called Revenue Act of 
1934 which, among other things, modifies the so-called 
jewelry tax law (Sec. 605) of the Revenue Act of 1932 by 
exempting from taxation all sales of manufacturers, 
producers or importers of articles sold for less than $25. 

The language of Section 609 of the new law reads 
as follows: 

“The tax imposed by section 605 of the Revenue Act of 
1932 shall not apply to articles sold by the manufacturer, 
producer, or importer, after the date of the enactment of 


this Act, for less than $25. 


Precious Jewelry Code Authority Answers Question as to 
Returning Merchandise to Avoid the New Tax 


All articles of jewelry sold for over $3 by the manu- 
facturer, producer or importer before May 11 must pay 
the revenue tax without the benefit of the $25 exemption 
provided for in the Revenue Law of this year. No 
jockeying of the dates of the sale will avail, nor is it 
either ethical or legal to return goods purchased before 
the new law, for the purpose of having them sold or 
charged again after May 11. This point was clearly set 
forth to the jewelry trade last month by the announce- 
ment of the Special Committee on Taxation below, 
and also in the statement made last week on behalf of 
the Code Authority of the Precious Jewelry Industry by 
M. D. Rothschild, chairman of the Board. In answer 
to the questions as to the law, Mr. Rothschild said: 

“In view of the many inquiries that have come before 
our Code Authority headquarters and with the view of 
helping manufacturers and others who might get them- 
selves in difficulty with the Federal Law we must again 
call attention to the fact that all sales made up to the end 
of May 10 are taxed under the Revenue Act of 1932 and 
that only those articles sold for less than $25 on May 11 
or thereafter are entitled to exemption from taxation 
under the Revenue Act of 1934. 

“Manufacturers and importers have been requested in 
many instances to cancel the sales of small articles made 
previous to May 11 by permitting the seller to return 
these articles for a credit or have them billed to him again 
after the new law went into effect. There are two reasons 
why the request cannot be granted: The first, because the 
manufacturer and imparter are forbidden by the codes 
covering their business from accepting merchandising back 
for a credit or exchange. But the second and important 
reason lies in the fact that the manufacturer or importer 
accepting the goods back to resell them under the new 
law is violating the Revenue Law inasmuch as he and the 
customer requesting this are participating in a conspiracy 
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to evade the payment of duties already made to or owed 
to the United States. 

“When merchandise is sold, the tax of 10 per cent 
accrues immediately to the government. Where the 
buyer returns merchandise that has proved defective or 
cancels the sale for a legitimate reason, this may be proper 
where this is permitted by conditions of the code of the 
seller, but where the buyer returns merchandise purely 
as a gesture, to relieve him of taxation which existed at 
the time of the sale, he and the manufacturer or importer 
who participates with him, are acting in a conspiracy to 
evade payment of taxes to which the government is already 
entitled. 

“Tt is unfortunate for those who have made their pur- 
chases just before the $25 exemption came into effect. 
But they cannot legitimately expect the manufacturer and 
importer to cancel the sale and make it again under the 
new law where such action would be clearly a code viola- 
tion and a conspiracy to evade the old taxes in direct 
violation of the Federal laws covering the violation of the 
Revenue Bill.” 


Tax Committee of the Jewelry Industry Answers 
Important Questions as to Revenue Law 


An important bulletin was issued May 24 by the 
Special Committee on Taxation of the Jewelry Industry 
to cover some of the questions that have come up as the 
result of the new Revenue Law that creates an exemp- 
tion from taxation of sales of the manufacturer, importer 
or producer of jewelry amounting to less than $25. The 
bulletin which is known as No. 4 signed by G. H. 
Niemeyer, chairman of the committee, reads: 


AMENDMENT TO Tax Law Errective May 11, 1934 


Amendment reads as follows: 
“Section 609. Tax on Jewelry, etc. The tax imposed 
by Section 605 of the Revenue Act of 1932 shall not 
apply to articles sold by the manufacturer, producer, 
or importer, after the date of the enactment of this 
Act, for less than $25.00.” 


The interpretation of the Internal Revenue Depart- 
ment is as follows: 
“You are advised that the tax imposed under Section 
605 of the Revenue Act of 1932, as amended by sec- 
tion 609 of the Revenue Act of 1934, does not at- 
tach to the sale on or after May 11, 1934, of any 
article enumerated therein, including parts for 
watches and clocks sold by the manufacturer, pro- 
ducer, or importer thereof, for less than $25. Any 
(Turn to Page 49) 





























WEDDING GIFTS 
i, 
‘Rare Distinction 


These combination Centerpieces with artistic 
candle holders, strike a new note in decorative 
arrangement. For formal or informal occasions 
—with flowers or fruit. 

Supplied with amber, blue, green or crystal 
bowls. A cadmium plated wire frame flower 
holder furnished at additional charge of 63c. 
when desired. 


No. 1043 


Chromium plate, 
$8.75; Silver plate, 
$10.00 Net Whole- 


sale price. 














MERIDEN,CONN. 


No. 1046 
Chromium plate, $7.75; Silver plate, 
$9.00 Net Wholesale price. 


If you have not received OUR NEW CATA- 


LOG “Distinctive Metalware’—write for same. 


THE 


BRADLEY & HusparD Mec. Co. 
“Gifts of Distinction in Metalware” 
MERIDEN, CONN. 











New York SHow Rooms: 200 FirtH AVENUE 
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Sports Calendar 
(From Page 46) 


; August 6-8. Virginia and West Virginia Seniors; 
Sulphur Springs, West Virginia. 


White 


Races © 
wee 11-July 4. Queens County Jockey Club; Aqueduct New 
ork. 
. June 16 and 18. Eastern Horse Club; Country Club, Brook- 
ine. Sa 
June 20. Raceland. Framingham Centre, Massachusetts. 
June 25-July 28. Arlifgton Heights, Illinois. 
on 5-28. Empire City Racing Association; Yonkers, New 
ork. 
July 30-September 1. 
toga, New York. 
July 30-September 1. Hawthorne; Chicago, IIlinois. 
August 21-25. Cumberland, Maryland. 
August 28-September 1. Marlboro, Maryland. 
September 3-8. Timonium, Maryland. 
September 3-15. Westchester Racing Association; 
Park, New York. 
September 3-October 6. Lincoln Fields; Crete, Illinois. 
September 10-14. Hagerstown, Maryland. 
September 15-29. Havre de Grace, Maryland. 


Saratoga Racing Association; Sara- 


Belmont 


September 17-29. Queens County Jockey Club; Aqueduct, 
New York. 

October 1-13. Metropolitan Jockey Club; Jamaica, New 
York. 


October 2-30. 
October 8-31. 
October 15-27. 
New York. 
October 31-November 14. Pimlico, Maryland. 
November 15-29. Bowie, Maryland. 


Laurel, Maryland. 
National Jockey Club; Cicero, Illinois. 
Empire City Racing. Association; Yonkers, 


Trotting 


June 5-7. Bay State Circuit; Goshen, New York. 
June 12-14. Bay State Circuit; Chatham, New York. 


June 19-21, Bay State Circuit; Sturbridge, Massachusetts. 
June 26-28. Bay State Circuit; Avon, Connecticut. 
July 3-5. Bay State Circuit; Windsor, Connecticut. 


July 9-14. Toledo. 
July 10-12. Northampton, Massachusetts. 
July 16-28. Buffalo. 

Horse Shows 


June 7-9. Westchester County; Port Chester, New York. 
June 7-9. Allegheny Country Club; Sewickley, Pennsylvania. 


June 9. Watchung Riding and Driving Club; Summit. 

June 9. Jacobs Hill Hunt; Seekonk, Massachusetts. 

June 11-14. Field Artillery School; Fort Sill. 

June 13-14. Oconomowoc, Wisconsin. 

June 14-15. Upperville. 

June 14-17. Troy. 

June 15-16. Easton, Pennsylvania. 

June 15-16. Cedar Valley; Old Brookville, Long Island. 

June 16. Cranford. 

June 17. Sands Point. 

June 21-23. Riding and Country Club; Watertown, Con- 
necticut. 

June 22-23. Plainfield. 

June 23. Toledo. 


June 29-30. Buffalo; Williamsville, Erie County, New York. 
June 29-July 1. Albany Riding and Driving Club; Albany. 
June 30. Long Ridge; Stamford. 

July 7. Oxridge Hunt Club; Darien. 

July 7. Westhampton, Long Island. 

July 12-14. Fairfield County Hunt Club; Westport. 

July 19-22. Westchester Country Club; Rye. 


July 25-29. Coronado. 
July 27-28. Lenox. 
August 1-4. Pacific International; Santa Barbara. 


2-4. Monmouth County; Rumson. 
3-4. Pittsfield. 


August 
August 


August 5-12. San Mateo, California. 

August 9-10. Bath County; Hot Springs, Virginia. 

August 11. Litchfield, Connecticut. 

August 11. Riding and Hunt Club; Southampton, Long 
Island. 

August 16-18. Cohasset, Massachusetts. 

August 17-19, Lake Placid, New York. 


(Turn to Page 50) 
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The Tax on Jewelry 
(From Page 47) 


such articles sold on or after May 11, 1934, for 
$25. or more are taxable.” 

Clocks are taxable when sold for $25. or over by the 
manufacturer, importer or producer. (It had been re- 
ported that they were not taxable.) 

If acompletely manufactured article is sold for less than 
$25. by the manufacturer, importer or producer, it is 
not taxable when sold thereafter. If an incompletely 
manufactured article, such as a mounting or a diamond, 
* is sold by an importer, manufacturer or producer for less 
than $25., it is not taxable. But if, for example, a re- 
tailer or wholesaler buys a diamond and mounts it, he 
becomes a producer and if the wholesale selling price of 
the completed article he produces is $25. or more, then 
it is taxable. 

The. question is asked whether a paper of diamonds 
(some of which are worth more than $25.) which aver- 
age less than $25. each, may be billed as a lot and sold 
tax-exempt. The answer is “No.” If diamonds or any 
other taxable articles are sold and billed at a price less 
than $25. each, as a.lot, it must not contain a single ar- 
ticle which has a value of $25. or over, as this article 
and all others like it would, of course, be taxable. 

The question is asked by a retailer whether he can 
return merchandise which was bought before May 11th 
and taxable at the time it was bought and which is not 
taxable now. It is not possible to return merchandise 
bought from a manufacturer, importer or producer, for 
the sole purpose of evading the tax. If a seller were to 
enter into such an arrangement with a buyer, it is likely 
that both could be held to be violators of the law and sub- 
ject to prosecution. No provision is made in the law for 
the refund of any tax paid because the buyer would like to 
save the tax paid on merchandise which is not taxable 
now. 

G. H. Niemeyer, Chaigman. 

May 24, 1934 

You do not pay a tax on any taxable article you did 
not manufacture, import, produce or assemble. 


New Blue Eagles Will Be Distributed by the 
Trade Code Authorities 


WasHincTon, D. C., May 20.—Effective at once, 
distribution to employers of Blue Eagles signifying com- 
pliance with the Code approved for their industry or 


trade will be taken over by their respective Code Author-’ 


ities, it was announced today by National Recovery 
Administrator Hugh S. Johnson. In areas where Code 
Authorities are not organized through a local agency 
to make the distribution, NRA will issue the insignia 
to all employers except those determined to be violators 
of a code provision, or against whom complaints have 
been certified by Code Authorities to the National Com- 
pliance Board or the appropriate Federal District 
Attorney. 

The plan is expected to break the “bottle neck” which 
has retarded distribution as a result of the swamping 
of both State Directors’ offices and NRA Washington 
headquarters with hundreds of thousands of applications. 
Employers will not be required to sign application blanks 
and registration of the Eagles to individual members of 
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their industries will be the responsibility of the Code 
Authorities. 

Every employer in the country—including, as a result 
of an Executive Order of President Roosevelt simulta- 
neously announced today, merchants and others in towns 
of less than 2,500—will be entitled to receive immediately 
a Blue Eagle as a symbol of compliance with the Code 
for his industry or trade. 

Modifying the original Executive Order which ex- 
empted employers in towns of 2,500 or less from’ com- 
pliance with the President’s Reemployment Agreement or 
with Codes, the new Order exempts employers in such 
towns,—operating not more than three establishments 
each,— only from wage and hour, minimum. price and 
assessment provisions but requires them to’comply with 
child labor provisions as well as all fair trade practice 
provisions. 

-Once issued, Blue Eagles will be withdrawn only by 
the Administrator, acting on recommendation of the 
National Compliance Board. In addition to withdrawal 
for any violation of the labor or fair trade practice pro- 
visions of a Code, the insignia will be recalled for non- 
payment of assessments where the Code Authority’s 
budget and assessment plan has been approved by the 
Administrator. 


The National Jewelry Trade Council sent out the 
following announcements. 


To THE RETAIL JEWELRY TRADE 


In line with the original plan of this Council, the National 
Recovery Administration has decided that the new Code Blue 
Eagle will be distributed through the National Code Authori- 
ties instead of through the Insignia Section of NRA at Wash- 
ington. We quote from a letter of General Johnson’s as fol- 


lows: 
“‘Washington, May 19, 1934. 
ALL CODE AUTHORITIES 
SUBJECT: CODE AUTHORITY ISSUANCE OF BLUE EAGLE 
* * * 

Upon receipt of Blue Eagle application frem establishments operating 
under each code, the Code Authority as issuifig agency must expedite dis- 
tribution to every such applicant except for the following three ciasses. 

1. Establishments which have been adjudged in violation of the pro- 
visions of any code by administrative finding of NRA. 

2. Establishments against whom complaints have been duly certified 
by your Naticnal Code Authority as issuing agency to either the National 
Compliainal Board in Washington or to the proper district attorney for 
any violation of your code. 

3. Establishments which have failed to pay to the national or local 
code authority an assessment demanded by the Code Authority as a con- 
tribution to the expensés of code administration, where the code contains 
provision making non-payment of an — share of costs a code 
violaticn; provided the Administrator shall have approved an itemized 
budget and an equitable basis of contribution in accordance with the 
terms of Administrative Order X-20. 

Complete instructions covering distribution will follow this letter. 


(Signed) Hucu S. Jonnson, Administrator.” 
In compliance with the above the new Code Blue Eagle will 
be distributed through this office as soon as the Eagle and definite 
instructions are received from NRA. 


NATIONAL RETAIL JEWELRY TRADE COUNCIL 
_ Wiuiam D. McNett, Chairman. 


Russian Crown Jewels Will Not Be Exhibited in Chicago 


An Associated Press report from Moscow early in 
May stated that the Soviet Government had refused the 
request of the Chicago Century of Progress to send the 
Russian Crown jewels there for exhibition this summer. 

In refusing this request, it was made clear that the 
Bolshevik officials were unwilling to trust such historic 
valuables beyond the borders of Russia. 











Sports Calendar 
(From Page 48) 


August 18. Riding Club; East Hampton, Long Island. 

August 24-26. Pocono Mountains. 

August 25-26. North Shore, New York. 

August 26. Babylon. 

August 27-September 1. Ohio State Fair; Columbus. 

August 29-30. Dutchess County; Rhinebeck, New York. 

August 29-30. Flemington Fair; Flemington, New Jersey. 

August 30-31. Genesee Valley Breeders’ Association; Avon, 
New York. 

September 1. Smithtown; St. James, Long Island. 

September 3-7. Syracuse State Fair. 

September 8. Dutchess County, New York. 

September 10-13. Brockton. 

September 14-15. Junior League; Middletown, New York. 

September 15. Greenwich, Connecticut. 

September 15. Suffolk County; Riverhead, Long Island. 

September-17-22. Eastern States Exposition; Springfield. 

September 19-20. Mineola, New York. 

ee! 21. National Polo Pony Society; Westbury, Long 
Island. 

September 21-22. Boulder Brook; Bronxville, New York. 

September 21-22. Westfield, New Jersey. 

September 23. Soldiers and Sailors Club; Old Westbury, 
Long Island. 

September 26-29. Bryn Mawr. 

September 28-29. Montclair, New Jersey. 

October 4-6. Riders and Drivers; Wissahickon, Philadelphia. 

October 5-6. Piping Rock; Locust Valley, New York. 

October 5-6. Orange, New Jersey. 

October 12. Staten Island; West Brighton, Staten Island, 
New York. 

October 20-27. American Royal; Kansas City. 

October 27. Montpelier, Virginia. 

November 7-13. National; New York. 

November 21-29. Royal Winter Fair; Toronto. 

December 1-2. Cavalry; Albany. 

December 8. Westchester Indoor. 

December 15. Junior; Brooklyn. 





Polo 


June 9-16. Penllyn Polo Club; Penllyn, Pennsylvania. 

June 10-July 29. Meadow Brook Club; Westbury, Long 
Island. 

June 23-July 4. Bryn Mawr Polo Club; Bryn Mawr, Penp. 
sylvania. 

July 1-9. Fairfield Polo Club; Wichita, Kansas. 

July 1-9. Broadmoor Polo Association; Colorado Springs 
Colorado. 

July 15-29. Rumson Country Club; Rumson, New Jersey, 

July 29-August 5. Monmouth County Country Club; Eaton. 


town, New Jersey. 
Tennis Tournaments 


May 23-26. Colony; Hot Springs, Virginia. ; 
July 2-4. Independence Day; Hot Springs, Virginia. 
July 9. West Virginia Open; White Sulphur Springs, West 
Virginia. 
July 15-21. La Jolla Tennis Club; La Jolla, California. 
July 23-28. Midsummer; Hot Springs, Virginia. 
Water Sports 


June 24-28. Semana Nautica; Santa Barbara. 





Mechanical Methods of Identifying Gems 
(From page 42) 


gems, and the knowledge he has obtained through his 
years of familiarity with the characteristics of the jewel 
that will be depended on in the first and last instance. 

“It is not only the structure of the gem that he sees 
(or even its mechanical or physical properties which he 
determines) that are entirely responsible for the expert’s 
decision. This is something that comes from within him- 
self—something that he cannot wholly explain in words 
and which he cannot bring out by pure mechanical means. 
It is a brain impression that comes to him from his 
examination that confirms him as to his final conclusion. 





43-47 West 23rd St. - New York City 





Che Pairpoint Corporation, New Bedford, Mass. 





Our DENMARK DESIGN IS PRICED SO LOW 
that you must ACTUALLY SEE the GOODS TO 
APPRECIATE their EXTRAORDINARY VALUE. 


150 Post St. - - . San Francisco 
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Conclusions of B.|.B.O.A. Conference 


Committees Act on Subjects to Be Considered at 
International Jewelry Congress Next Year 


Lonpon, May 20—Valuable work was done at the Fourth 
International Conference of the Association of Manufacturers, 
Whoiesalers and Retailers of Jewelry and Gold and Silverware 
which was held May 13 and 14 at The Hague, Holland. This 
International Conference precedes the International Congress 
which will be held next year, and prepares the agenda to be 
acted on by delegates of all the jewelry associations of the 
various European countries. 

The meeting at The Hague began May 13 after the delegates 
had gathered at the Grand Hotel on the beach at Scheveningen 
and had held a preparatory conversation about the agenda. 
They then gathered in a plenary session in the evening with the 
president of the international organization, Carl J. A. Begeer, 
who gave a long and important report on what had been done 
in the past year in connection with the work that was formulated 
by the Congress in Rome. This was followed by a report on 
the control of identifying service of Paris by Governor In- 
spector G. Gobel and a report by F. R. Wilm, vice-president of 
the German Society of Goldsmiths Art. 

After the committees had been formed, the informal result 
of their conference, which will be reported by the B.I.B.O.A. to 
the International Congress, was prepared by the Goldsmiths 
Journal of this city.as follows: 

On the morning of May 14th the various delegates were split 
into two committees (Precious Stones Committee and Precious 
Metals Committee). 

The conclusions resulting are as follows—(this is a pro- 
visional wording of the conclusions and the official wording 
will be published shortly by the office of the B.I.B.0.A.) : 

PropAGANDA.—As given above in Mr. Wilm’s report. 

STaTisTics—The Conference has noted with great interest the 
efforts made up to now by the Consultative Committee for 
Statistics of the Jewelry and Precious Metals Trades at the 
International Chamber of Commerce. Being in favour of a 
unified scheme of statistics, the Conference looks forward to 
the conclusions this Committee will arrive at. 

VALUATIONS.—The Conference resolves that the scheme as 
prepared by the Swiss Association of Goldsmiths be circulated 
to the affliated Associations of the B.I.B.0.A. in order to learn 
the opinions on this detailed plan, so as to prepare an inter- 
national proposal to the next Congress. 

DiaMonD MarKET.—The Conference esteems it in the interest 
of the public as well as the trade that the value of the diamond 
be maintained stable and it expresses the wish to the Diamond 
Corporation that no more rough goods should be shown than 
the market is able to absorb without disarranging prices. 

DISTINCTION BETWEEN FRESH AND SALT WATER PEARLS.—The 
Conference expresses the wish that the interested laboratories 
end their studies to find a scientific remedy to distinguish fresh 
water pearls from salt water pearls. 

DENOMINATION OF RusBy.—The same for the classification, on 
scientific basis, of the rubies, between Burmas, Siams or Ceylons, 
as in the previous resolution. 

IDENTIFICATION SERVICE FOR DIAMONDS, PEARLS AND PREcIOoUS 
Stones.—The Conference expresses the wish that the different 
laboratories communicate their method of deliverance of certifi- 
cates of control and identification so that model types can be 
adopted at the Berlin Congress. The Conference charges the 
Paris Service to use these communications, to organize the 
exchange of viewpoints resulting therefrom and to prepare a 
report for the Berlin Congress. 

NOMENCLATURE OF Precious SToNES.—The Conference, taking 
into consideration the desiderata expressed since the Rome Con- 
gress, modifies as follows the nomenclature concerning the 
quartz colored topaz, the green colored garnet and the hyacinth 
colored garnet. These stones will be designated under the 
Names in one word, the “quartz topaz,” “olivine-garnet,” 
“hyacinth-garnet.” 
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PRIVATE TRADING IN JEWELS AND PEARLS.—The Conference 
declares that the question raised by the Swiss Delegation with 
regard to the use of the certificates of control of precious stones 
and pearls by private trade has been given a solution in ad- 
vance by the methods of issue of these certificates adopted by 
the Service of Control of Paris. 

MARK OF GENUINENESS OF PRECIOUS STONES.—The Conference 
expresses the wish that the organizations representing the 
lapidary industry of Idar prepare a precise plan for the stamp- 
ing of precious stones, permitting the distincton of precious 
natural stones from synthetics and imitations or artificially 
tinted stones. 

MiniMuM GAuGE.—The Conference, whilst confirming reso- 
lution 19 of the Rome Congress and whilst recognizing and 
appreciating the idealistic principles underlying the English 
proposal, is of opinion that the existing international economic 
conditions render the proposal premature, and further is of 
opinion that there are serious technical difficulties in the opera- 
tion of the proposal as drafted. 

The Rome Congress resolution 19 was as follows :— 

This Congress is of opinion that the growing tendency to 
manufacture gold and silver watch cases with metal of ex- 
tremely light gauge is detrimental to the interests of the indus- 
try and leads to fraud on the public. 

It notes with interest the proposed introduction of regulations 
in Great Britain and considers the matter should have the 
earnest consideration of all countries. 

INTERNATIONAL Low GoLp STANDARD.—The Conference, while 
recognizing and supporting the principle of one international 
standard of 8 or 9 carat for the low quality of gold, feel that 
the prevailing economic conditions demand the postponement 
of consideration of this matter. It was reported that the 
9 carat standard had been a legal standard in Great Britain 
since 1854. 

LEGISLATION FOR SILVER COVERED ARTICLES.—It was resolved 
that a commission of investigation be set up to consider all 
matters concerning the application of definitions and regula- 
tions for silver covered articles and the Conference appointed 
as first members of the Commission with power to co-opt addi- 
tional members as may appear necessary: Holland, Mr. C. J. 
A. Begeer; Great Britain, Mr. G. Dennison; Germany, Mr. O. 
Mosgan; France, Mr. M. Henin; Belgium, Mr. M. Wolfers; 
Italy, Comm. M Clementi; Switzerland, Mr. H. Schaefle. 

PROTECTION AGAINST IMITATION ANTIQUE GOLDSMITHS’ MARKS. 
—The Conference unanimously approves and adopts the Eng- 
lish proposals “a” and “bd.” 

New Precious METAL) STANDARDS IN ITALY, SPAIN AND 
SWITZERLAND.—The Conference 2pproves and adopts the resolu- 
tion brought forward in the President’s report. 

TRAVELERS’ SAMPLES.—The Conference requests all affiliated 
Associations to make up representations to their respective 
Governments in order that travelers’ samples may be exempted 
from hallmarking regulations, providing that regulations are 
imposed to prevent their sale. 


Waltham Exhibit at World’s Fair 


The Waltham Watch Co. has been selected by the Ford Motor 
Co. as one of 16 of its suppliers to exhibit in the new Ford 
Moter Building to be seen at the 1934 Century of Prog- 
ress Exposition in Chicago. In line with all exhibitors, the 
Waltham presentation is a “moving” exhibit instead of 
the usual stationary presentation. It will show a machine 
making minute screws, so small that over 2000 of them can 
be held in a thimble. In addition to speedometers and clocks 
a line of watches and the new lines of clocks which Waltham 
has develoved are shown. 























A FAST SELLING NOVELTY 


Sterling Silver Pierced Monogram 


GEAR SHIFT KNOB 


Display these _at- 
tractive gear shift 
knobs and make 
every car owner a 
customer. Made of 
Catalin, in six pop- 
ular colors, with 
sterling silver 
plates, available 
plain for engraving, 
or with pierced ini- 
tials, two or three 
letters. 





. six assorted knobs in an 


Order a trial se. .. 
effective display case. Obtainable for every 
make of car. Stipulate make and year of car. 
Prompt delivery of orders. 


Simons Bros. Company 
269 S. 9th ST. PHILADELPHIA 














PRIZE CUPS 


STERLING 











saan Sade 


No. 336—4 in. to 16 in. High 


CURRIER & ROBY 


217 E. 38th Street - = = New York 
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Old Gold Pours In 


(From Page 29) 


largely enjoyed by these fly-by-night concerns. Possibly 
in this we find explanation for the remark in a current 
newspaper article that in a short time a number of them 
have made great strides toward establishing themselves 
as gold dealers with ‘“‘a horse trader’s ethics.” 

Canvassing buyers have done much to destroy the con- 
fidence of the consumer. It is easy for a pedlar to sneer 
at the reliability of the karat mark, to suggest that much 
of the jewelry which was thought to be solid gold, is 
filled or plate. Such deprecatory talk justifies a low 
price for the gold he buys. To overcome the competition 
of the pedlar, one jeweler, Emil Brunner of Westfield, 
N. J., has devised a slogan which appears on all his 
newspaper and direct mail advertising, as well as in all 
window displays. It reads: ‘Do not sell your gold to 
strangers who call from door to door.” Illustrated on 
page 29 is a window display used at the Brunner store. 
Mark that the small cardboard disks upon which old 
gold of various values is arranged, have cards reading 
“T paid such and such an amount for this gold,” instead 
of, “This gold is worth so much money.” It is always 
more effective to get over dominantly the idea that the 
gold displayed was actually bought for the value an- 
nounced in the copy. The first of a series of three 
advertisements used by Mr. Brunner (see page 29) began 
“A 24 Kt. Gold Story,” which developed the theme of 
reliability and honest weight. Copy for the second ad 
of this series was as follows: 


Carrots and karats might be confusing unless 
you're a vegetarian, and even then 18 kt. may be 
hard to tell from 8. 

But it’s an old trick to build up confidence by 
pretending that a piece stamped 8 karat tests 18. 

It can’t be done using Brunner’s gold-testing 
needles for they have seen 34 years of honest use, 
and habits do not change over night. 

Over $10,000 worth of Westfield’s old gold trin- 
kets in three months, and they’re still unchangeable. 
The third one of the series reads as follows: 

There’s also a gold-weighing scale at Brunner’s 
that hasn’t lied for 34 years. Its balance has never 
deviated. 

That, among other things, means full weight and 
fair value to you for your old gold trinkets. 

$10,000 worth of gold in three months is a 
lot to weigh, but the faithful old scale still rings 
true as always. ; 


These ads were all 140 lines by one column and had 
the same layout. 

The old gold buying wave has found its way to Fifth 
Avenue, New York, where one of the finest retail jewelry 
stores of the Metropolis has been displaying the attractive 
old gold window shown on page 28. Marcus & Co. 
find that many of their customers are taking advantage 
of the opportunity to bring or send in old gold jewelry 
and similar gold articles and exchange the outmoded 
pieces as part payment on modern creations, or for direct 
sale. This fine Fifth Avenue house is alert to the 
merchandising advantages offered in participating in the 
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old gold buying campaign and finds that its clientele 
welcomes the service offered. 

Displayed in the window is a placard which reads as 
follows: “Your old gold and outmoded gold jewelry 
can be converted into dollars. Bring in your collection 
now and realize a worthwhile cash value.” 

There is still opportunity for the retail jeweler to 
avail himself of the added profits resulting in the purchase 
of old gold. While original estimates of the quantity of 
old gold in the hands of the public were in the neighbor- 
hood of $500,000,000, the sustained volume of the metal 
which has been finding its way to refiners and the assay 
offices of the country have led dealers to believe that the 
figure is closer to a billion. Pre-depression consumption 
of gold by arts and industry in this country ran consis- 
tently to more than $50,000,000 (old valuation). More 
than half of the gold so consumed was newly mined 
metal, showing that public holdings of gold and ornament 
were progressively increased year by year. 

In making disposition of his gold, the jeweler should 
bear in mind that there are certain refiners who have 
as a matter of policy refrained from advertising to the 
consumer an offer to buy old gold. This protection was 
extended to the retail jeweler in spite of the fact that 
numerous other concerns were increasing their volume by 
consumer advertising. It would seem that the logical 
purchaser of the jeweler’s old gold would be the refiner 
who offers such protection. 


Here Comes the June Bride 
(From Page 23) 


appropriate gifts. We shall consider it a privilege 
to be of service to you. 


Sincerely yours, 


“An inexpensive but attractive gift accompanies this 
letter to the groom. 

“We feel that the private showing of a silver pattern 
to the bride, and to members of her family and friends 
whom she desires to invite to the exhibit is the best 
possible business builder. We try to arrange them for 
after hours in the store, when we can set up several 
tables completely on the main selling floor and display 
patterns without interruption. The intimacy of such an 
occasion offers ample opportunity for casual suggestion, 
in fact, it often awakes spontaneous interest in lines other 


than silver and we have a chance to show merchandise . 


of every description. 

“The occasion of a shower announced in the news- 
paper is an event when we can send a corsage and card 
to the bride. And then, after the wedding, we keep a 
careful record of the preferences of husband and wife, 
of the silver pattern they have. Often we have previ- 
ously obtained their birthday dates, on which we send 
appropriate cards. 

“Briefly, our whole policy can be summed up by 
saying that we use every legitimate opportunity to keep 
the name, ‘Vineburg’s’ before the eyes and in the minds 
of our customers and prospects, and that when new 
Customers are made it becomes a duty to impress them 
thoroughly with the exceptional service which we believe 
we have to offer.” 


THE JEWELERS’ CIRCULAR 
for June, 1934 


53 





Is Chase Tower, 10 East 40th Street, 





CHASE CHROMIUM DECORATED BY 


Beochuell Kent 


VERYONE knows Rockwell Kent’s famous woodcuts 
kK and paintings. He is America’s best known artist. 
And here he is in metal—an extra sales point for you. 

Just say: 

“This wine cooler, madam, is Chase Chromium, 

so you'll never have to polish it. And the little bas- 

relief plaque on the side is by Rockwell Kent! It’s 

the first thing he has ever done in metal, and yet it 

is as lovely as those beautiful woodcuts of his.” 


(And any customer that buys wine coolers knows Rock- 
well Kent. See if she doesn’t!) 


Chase Chromium wine cooler $10 retail. Bottle stand 
$1.25 retail. Advertised in Vogue and The New Yorker. 


CHASE BRASS 
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CAN YOU QUALIFY ? 





REGISTERED 


DIAMOND MERCHANT 
%, 


The extraordinary response to this Society’s 
campaign assures the registration of all dia- 
mond dealers who are qualified to protect the 
public. 

Credentials in show case or diamond room and 
this sign upon their window 








GRADUATE MEMBER 
AMERICAN GEM SOCIETY 





Qualifications may be met by simple examina- 
tion and presentation of personal records or by 
an inexpensive mail course. 


Ask for blank forms today! 


AMERICAN GEM SOCIETY 
555 S. Alexandria Los Angeles 
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New York City 




















IT PAYS 
“9: «li 


Wiauen 19 out of 20 American buyers repeat their visits 
to the Leipzig Trade Fairs, year after year, you know it 
must be profitable. 

In one week’s time at Leipzig you inspect the offerings in 
your line—from 22 countries—more than 6000 exhibitors 
in all. At least 130,000 business men and buyers—from 
72 countries—will visit the forthcoming Fall Trade Fair 
in Leipzig, between August 26th and 30th. 

In the General Merchandise Fair, 5000 firms will exhibit 
every possible item for the department store and the 
specialized store. The latest offerings in jewelry, clocks, 
arts and crafts, glassware and ceramics, and gift wares of 
all kinds will be exhibited by some 675 firms. 

Write for Booklet No. 18. It tells the story of the Fairs 
in greater detail. Our New York Office—or an Honorary 
Representative in your vicinity—will gladly advise you 
of certain important travel discounts and courtesies avail- 
able to Fair visitors. Write today. Leipzig Trade Fair, 
Inc., 10 East 40th Street, New York City. 


LEIPZIG TRADE FAIRS 











ROSARIES 


A profitable and fast sell- 
ing line in Bead, Pearl 
and Metal styles. 


To stimulate sales, special 
assortments in Electro- 
plate, white thruout, and 
Sterlin to retail 
from 5 


Silver 
to $5.00, 


Special chain assortments 
for 50¢ and $1.00 sales. 
Waldemars 
Key Chains 
Neck Chains 


Sautoirs 


U. S. CHAIN CO. 


Long Island City, N. Y. 











For the Philippines 


Well known wholesale jeweler, established since 
1911, having thorough sales organization cover- 
ing the entire archipelago, is willing to consider 
any jewelry, glassware and fancy goods line. 
All catalogues and offers will be examined. 


Articles on exclusive agency basis preferred. 
Payment Cash 
LEVY & BLUM, INC. 


P. O. Box No. 243 MANILA, PHILIPPINES 
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Retail Leadership 


In Your Community 


Leadership among jewelers always fol. 
lows recognition as the local authority on 
diamonds and gems. 


Such leadership can only be held by those re. 
tailers who will soon be using in their adver. 
tisements and on store fronts, letterheads, 
and job envelopes the emblem 








A few enrollments can again be accepted. 


Write today for details of how to prepare for 
this new profession. (GRADUATE MEM. 
BERSHIP in the AMERICAN GEM SOCIETY 
will be accepted as the first step.) 


Gemological Institute of America 


© 3511 West Sixth Street @ 


Los Angeles, Calif. 
a 


















The BEST “BUY”? in 
‘New York HOTELDOM | 


Fert meray of everything 
you desire in a hotel at amaz- 
ingly low rates—perfect location 
in the heart of Times Square... 
adjacent to all theatres ... New 
York’s newest hotel... extra 
large rooms — large closets — 
comfortable furnishings — wide 
windows assuring an abundance 
of light and air. 


1000 ROOMS 1000 BATHS 
1000 RADIOS 


Rooms from $2.50 a day 
Garage Opposite Hotel 


HOTEL EDISON 


47th Street just West of Broadway 


NEW YORK 
OWNERSHIP MANAGEMENT 
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Amendments to Retail Code 
(From page 43) 


Board at the hearing, during the discussion on overtime 
said that the “board is entirely sympathetic with the 
Labor Board in trying to raise wages and establish uni- 
form hours, but I will say this personally, and I believe 
it would be the opinion of the Board, that where there 
is such a specialized establishment as the jewelry trade, 
and I know that during the Christmas holiday season 
that they are especially rushed, and a large part of their 
business comes then, and where that is specifically pro- 
vided in the code for five weeks in the year, three weeks 
before Christmas to have these extra hours, I think that 
consideration ought to be given to treating the retail 
jewelry trade here on a similar basis as the other retail 
divisions in the matter of these hours and when overtime 
should apply.’” 

R. P. Pugh, representing the Railroad Watch Inspec- 
tors Group, Youngstown, Ohio, requested the NRA 
except railroad watch inspection jewelers from the scrip 
provision “that we may be permitted to carry out our 
business as we have for more than 40 years.” 

“T believe,” he said, “from the very close analysis that 
has been made in recent months, and my association in 
the business for many years since I have been a kid, that 
any general disturbance of our present practices of rail- 
road watch inspections would be harmful to our trade 
in general. The watch repairman, the retail jeweler, and 
the watch manufacturer, all of them. I conscientiously 
believe that the very foundation of our American watch 
factories has been based upon the widespread interest in 


good accurate watches, occasioned by the fact that our 
time service methods on the railroads and by the fact 
that they have 25 jewelers who are recognized as con- 
forming to those certain severe standards in railroad 
watch inspection business. This flows out to the public.” 

E. W. Young of the Baltimore & Ohio Railroad Com- 
pany, J. R. Bell of the Southern Pacific Transportation 
System, and W. C. Donnelly, general supervisor of Time 
Service of the Baltimore & Ohio and the Alton Railroads 
were other witnesses. 

During the course of the hearing another public hearing 
on this code was forecast as a result of additional changes 
desired by proponents on several of the fair trade practice 
amendments. . 


Diamond Market Stronger 
(From page 35) 


ment between the diamond producers and the arrange- 
ment for the sale of the company’s diamonds through a 
new organization known as the Diamond Trading Co. 
is expected to insure the maintenance of the two basic 
principles on which the prosperity of the trade depends, 
namely, the control of production and sales through one 
channel. 

The diamond trade in the United Kingdom remains 
on the upgrade, the volume of business showing a slow 
but steady increase. Manufacturers and retailers still 
prefer to buy only for current requirements. Any big 
development in trade purchases will find stocks danger- 
ously low with an inevitable jump in prices. 
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Only a few minutes work with S. S. 
WHITE Tools will suffice to prove their 
superiority over the ordinary run of 
similar tools. They will delight crafts- 
men who have not used them before 
with their clean, fast cutting, and the 
finer work that can be done with them. 
Why are S. S. WHITE Tools better? 
Because they are made of the finest 
materials and to an unusual degree of 
accuracy—the result of special proc- 


The S. S. WHITE Dental Mfg. Co. 
150-6 West 42nd Street — NEW YORK 
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esses and machines perfected during 
the course of over 50 years’ manufac- 
turing experience. They are economical 
too, because better materials and bet- 
ter construction make them last longer. 
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FOUNTAIN PENS A SALES MAGNET 


C, D. Peacock, Inc., 
Chicago’s pioneer jewelry store, has just completed a most 
successful drive to sell fountain pens, employing the 
usual advertising media to interest the public. 

One of the interesting facts, in connection with the 
window display by C. D. Peacock pictured herewith, 
is that three-fourths of the sales of fountain pens made 
during the drive could be traced directly to the window. 

Jewelers may express wonder, that with window dis- 
play space so valuable as it is with C. D. Peacock, located 
at State and Monroe Sts., in the heart of Chicago’s loop 
district, profit can be made by devoting it to such a 
comparatively inexpensive item as a fountain pen. Dia- 
monds, watches and silverware all cry for window dis- 
play space. 

Consider that a moment. Thousands pass the Peacock 
store every day with a sigh of regret. “That,” they 
think, ‘“‘is a store for rich people. People such as poor 
little me, with my thin wallet, have no business to go 
inside of that place.” That is a little piece of Chicago 
psychology which C. D. Peacock has been fighting for 


years. True, rich people do patronize the store, because 


tt ar voiut 


eae REA 


it carries highest quality merchandise, and stands squarely 
behind everything it sells. However, taking dollar for 
dollar value, there is no jewelry store in the city where 
a shopper can do better. To buy to advantage at Pea- 
cock’s one does not need to be rich. Plenty of excellent 
merchandise for the moderate purse is handled. 

That the store should therefore devote a window to 
fountain pens every month in the year, as this firm 
does, indicates that a play is being made for the trade 
of people who have the modest price of such an item. 

People entered who had never been seen in the store 
before. They bought fountain pens, and stayed, too, to 
talk with the pleasant clerks about such things as wrist 
watches, engagement rings and other items, which they 
never believed their humble purses would permit them to 
buy in such a ritzy place. The fountain pen window 
worked as a leader works in a department store—it 
brought the people inside the doors, and once inside, they 
spent their money, not only for pens, but for a lot of 
other things, priced much higher. 

“The value of concentration in selling fountain pens 

(Turn to Page 94) 
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A window display at the C. D. Peacock store which increased store traffic and sold more merchandise. 
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The Refining of 


Old Gold Scrap 


By 


Samuel J. Blaut 


EDITOR’S NOTE: With this issue, we offer a new technical service which the 
editor believes will be of value to our readers. It will be conducted by Samuel 
J. Blaut, metallurgical engineer, who has been connected for a number of years 
with the refining and manufacture of precious metals and alloys. Mr. Blaut, 
as our technical consultant, will present articles of practical interest to jewelers, 


and answer our readers’ inquiries. 


GOLD 


HE government’s action in changing the monetary 

standard, raising the dollar price of gold and restrict- 
ing its possession and use, has awakened the general 
public to a new interest and awareness of gold. The 
jeweler now, more than ever, is consulted by his cus- 
tomers as an authority on value and quality of precious 
metal articles. ‘The numerous letters we receive relating 
to standards, testing methods, refining, carat, computing 
the value of old gold, etc., are evidence that many jewel- 
ers realize the need for accurate, up-to-date and definite 
information. ‘To help the jeweler to a comprehensive 
knowledge of gold and its use in jewelry, Mr. Blaut 
is preparing a series of articles on the subject, and will 
be pleased to answer inquiries. The July article will 
deal with methods of testing the quality of gold articles. 


REFINING OLD GOLD SCRAP 


Judging from letters I have seen in THE JEWELERS’ 
CIRCULAR office, it seems that many jewelers would like 
to know how to refine gold scrap, and possibly they as- 
sume that it is merely a matter of placing the scrap in 
certain acids and waiting for the fine gold to appear. 

Actually, the only gold alloys which are simple to 
refine are those of 6 karat or under; that is, containing 
not more than 25 per cent gold. 
is hammered or rolled very thin, or is in the form of 
filings or thin clippings, or is granulated by pouring 
the molten metal into water, then the fine gold can be 
separated by a single operation. 

If the gold is thus thin enough or in small enough 
particles for the acid to penetrate, the following pro- 
cedure will dissolve silver and base metals (also platinum 
and palladium, if alloyed) and leave fine gold behind: 
The gold is placed in a glass beaker with three fluid 
ounces of strong nitric acid and 12 fluid ounces of water, 
for each ounce of scrap. The beaker is warmed on a 
hot plate until there is no more action; then the acid is 
Poured off, and what remains is warmed up again with 
a little strong nitric acid. This is poured off, and the 
flakes of fine gold remaining in the beaker are thor- 
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Samuel J. Blaut 


oughly washed with water, dried and melted with a 
little borax. 

Of course, higher karat gold may be melted with 
enough silver or copper to reduce it to six karat, so that 
it could be treated by the above method. Also, the karat- 
gold shell on gold-filled articles may be stripped from 
the base metal core by the same method. The gold 
shell remaining will not be fine gold, however. 

In the case of gold alloys over 6 karat, the larger per- 
centage of gold present will protect the scrap against 
the action of nitric acid. For such alloys, it is necessary 
to use aqua regia, which attacks the gold as well as 
silver and base metals. Palladium, if present, will be 
dissolved; also platinum, if it is alloyed with the gold. 
If unalloyed platinum is present, it will dissolve more 
slowly. 

Aqua regia is a mixture of one part nitric acid and 
three parts hydrochloric acid, as usually made. About 
eight fluid ounces of the mixture is used for each ounce 
of gold, and the beaker must not be more than quarter- 
full of acid, as there is danger of boiling over. Unless 
there is much silver present, the acid should not be heated. 

This mixture readily dissolves white gold containing 
nickel, but colored golds present an entirely different 
picture. They contain more or less silver, and aqua regia 
acts on silver to form a coating of silver chloride over 
the gold, which soon stops the action of the acid. In 
this case it is necessary to boil the acid and change it 
frequently. Even this treatment will not work if the 
silver is very high. 

We now have a-strongly acid solution containing gold 
(possibly platinum or palladium) and base metals, and 
a white or gray residue of silver chloride. Some goid 
will most likely be present in the residue as well. Before 
recovering the gold, we must get rid of the aqua regia 
by evaporation. The beaker or dish is placed on a hot 
plate and evaporated—not boiled—almost to dryness. 
Water and a little hydrochloric acid are added to dis- 
solve the crystals, and evaporated again. “Two more 
evaporations with water and hydrochloric acid are nec- 

(Turn to Page 88) 

















AN 
OPPORTUNITY. . 


Ti HE makers of one of the finest 
Swiss Watches are interested in 


connecting with a Distributor in 


the U. S. 


Ti HEIR Watch has a world- 
wide reputation second to none. 
Its sales possibilities are among 
the first-rated jewelers. Along 
with the Watch Agency are in- 


cluded the sales of material. 


ABILITY to sell the best 
jewelers — a good reputation — 


and some capital are essentials. 


Ti HIS is a big proposition, offer- 
ing a wonderful opportunity to 


the right man or firm. 


Write fullest details in first letter. 


BOX X., 1617, care 
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Price Soon Forgotten 
(From Page 33) 


results as some fine silhouette that would cost $75 a 
thousand to mail. The main thing is to keep after your 
list, keep it up to date, and “hit” them often. 

My repair records are also valuable. A card is made 
out for each job, buff color is used for watches and green 
for clocks. They are filed in a large cabinet separately, 
At the end of the year the watch customer receives a 
notice which is filled out fully describing the watch and 
repairs. Then the card is marked that we sent mail. The 
clocks are followed the same way, only every three years, 

We have about 300 watches on the racks (which, by 
the way, are put in the safe in two minutes at 6 p. m.) 
At the end of 30 days the customer receives a notice. The 
job ticket is marked accordingly. I keep on sending these 
notices until they call or the cards come back. They are 
sent first-class mail, of course. If the card is returned, | 
wait a reasonable and the legal length of time, then sell 
the watch, but do not push this end of it, as I dislike it 
very much. I always feel that perhaps they may come 
in. This city has many visitors and many times they 
send for these watches from many miles away. This 
makes me feel happy to think I did not sell the watches. 

On the counter, I always have memo books and 
blotters with a neat sign inviting visitors to help them- 
selves. I order these 10,000 at a time. A book and 
blotter goes with every letter, statement, or bill. 

On each job that comes in, the repair stub is placed in 
a book. When the customer takes the watch out, he 
is asked to stop in, in about a week, so that I can check 
on the watch. When he does this, I mark the date and 
the correction of time in another little book and ask 
him to keep it and stop in again so we will know the 
exact variation in a given time. This pleases a man, par- 
ticularly. He feels you are taking a keen interest in his 
watch. You see how many times my little books come 
into the play. 

In the fine apartment houses, I put in books of matches. 
I also give them to customers where I think it will do 
good, but do not give them out promiscuously. I also 
give the club women bridge score pads when playing 
cards is the vogue. 

My shop is one of my best ads. I keep it immaculate, 
bright, cheerful and everyone happy and comfortable. 
We have a radio which they may play at will. In the 
summer adequate electric fans keep the shop cool. In all, 
I know what I went through in my years of experience 
and no one that is employed by me will have to put up 
with anything like it. A man must be happy and con- 
tented to do good work which, after all, is the whole 
secret of success, if it is a secret. 

The low priced shops and watch “racketeers”’ I pay 
no attention to and have had no trouble, which presum- 
ably is due to the class of trade I have. If the question of 
$.80 watch cleaning does come up, I do take the time to 
explain, show a watch all apart (which I have framed) 
also show them the conditions of their watch which is 
very easily pictured by the beautiful set of prints sent to 
me by THE JEWELERS’ CircuLar, which I also have 
framed. 

After you really show a man, he as a rule, can see 
the difference. 
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WasHINGTON, D. C., May 15.—The annual meeting 
of the Horological Institute of America was held at the 
National Academy of Science Building yesterday and 
was followed in the evening by a dinner at the Lee House. 
7 The morning session was called to order at 11 a.m. by 
: President Edward H. Hufnagel who gave a brief sum- 
mary of the work of the Institute during the past year 
and spoke of some outstanding scientific investigations 
involving time. 

“During the year,” said President Hufnagel, “several 
scientific tests were made which brought the time element 
into prominence, one being the Byrd expedition to the 
South Pole, another the trip of Dr. Piccard in his 
stratosphere, both of which produced new experiences 
in temperature changes, and atmospheric conditions on 
timing instruments. The men engaged in the science of 
horology proved equal to the changed ‘situations as a 
result of their research and patient studies. 

“The use of elinvar in hairsprings, a comparatively 
new metallic alloy having only a very slight variation of 
expansion and contraction, met the temperature tests ad- 
mirably and the production of a mineral oil suitable for 
low temperatures made possible the use of timing instru- 
ments in extremes never reached before.” 

President Hufnagel then introduced Dr. Lyman J. 
Briggs, Director of the National Bureau of Standards, 
who said that our system of measurements is based upon 
the three fundamental units: length, mass and time. 
“They constitute our starting point in practically all 
measurements at the Bureau of Standards. When we 
consider the other units of measurement which are based 
upon, or derived from, the fundamental units we see 
the wide extent to which time enters into our measure- 
ments. The measurement of velocity, acceleration, force, 
momentum and energy all involve the measurement of 
time. Many interesting devices for the accurate measure- 
ment of short time-intervals have been developed for use 
in such determinations. In some cases it is more con- 
venient to measure these quantities indirectly. The direct 
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HOROLOGISTS MEET IN WASHINGTON 


Annual Session of H. |. A. Marked by Many Instructive Addresses 
and Discussions—Officers Re-Elected 


Some of those who attended the meeting of the Horological Institute of America at Washington, D. C. 






measurement of the speed or velocity of a wind stream, 
for example, is difficult, but the speed may be readily 
computed from measurements of the impact pressure of 
the moving stream on a nozzle placed in the wind stream,” 
he added. 

He also spoke of how electrical units involve time 
measurements and the use of the Kater pendulum in 
measuring the pull of the earth; clocks in the stratosphere, 
and the standard frequency service of the Bureau. 

Because of illness the treasurer, John J. Bowman was 
unable to attend and President Hufnagel read his report. 

The report of the Certification Committee was sub- 
mitted by William Ramsey. It showed that 1161 Junior 
and 514 Certified Watchmaker Certificates have been 
granted; 442 of the latter also hold Junior certificates. 
This gives 1233 men who hold certificates of either one 
grade or the other. 

Secretary, Ralph E. Gould, gave a summary of the 
work of the Institute which passed through his office 
at the National Bureau of Standards. 

William C. Donnelly submitted the report of the 
Membership Committee. This report included the names 
of 43 persons who have been admitted to membership in 
the Institute since May 1, 1933. It also showed the 
present membership to be 227, divided as follows: Hon- 
orary, 3; Patron, 2; Life, 26; Sustaining, 7; Active, 189. 

The Committee reported the death on Feb. 19, 1934, 
of Alfred G. Stein of New York, who was a life member 
of the Institute and recommended that a letter of regret 
and sympathy be sent to his family. The recommendation 
was referred to the Resolutions Committee. 

In August, 1933, another life member, Edward A. 
Marsh of Waltham, Mass., died at the age of 96. Mr. 
Marsh was the designer of the emblem or seal of the 
Institute. A letter of condolence was directed sent to 
his family. 

Following the appointment of a nominating committee 
consisting of William Ramsey, R. E. Gould and Jean 

(Turn to Page 88) 











GREETS THE NEW HAMILTON PLAN 
OF CONTROLLED DISTRIBUTION 





Under Hamilton's new plan 
of Controlled Distribution, 
the retailer, wholesaler and 
the manufacturer are—like 
the Three Musketeers—“‘all 
for one and one for all,” 








HE Hamilton New Deal, announced one month ago, has met with 
ec cooperation from retail and wholesale jewelers. This 
enthusiastic “OK” has come in spite of the fact that under this plan 
wholesalers are geographically restricted, and that many old relationships 
between retailers and wholesalers are changed. 


This is significant indeed in proving that the jewelers of America ap- 
preciate the very real need for steps which will protect fair profits for the 
retailer, the wholesaler and the manufacturer. The hearty endorsement 
of Hamilton’s new plan of Controlled Distribution is evidence enough that 
its berefits rar outweigh the sacrifices and adjustments necessary to put 
it into operation. 

In the future, as in the past, Hamilton will depend on legitimate retail 
jewelers. We are confident indeed that the future of Hamilton is in safe 
hands. We sincerely thank you for your cooperation. 
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NEW LIST OF 











IMPORTANT 


The heavy white lines on the 


map outline Hamilton’s 21 zones 
under the new plan of Controlled 
Distribution. Below is a list of 
the wholesalers by zones. Any 
jeweler who is in doubt about the 
exact zone in which he is located 


is invited to write us for a com- 


plete list of zones and wholesalers 
broken down both by state and 
county. Write the Hamilton Watch 
Company, Lancaster, Pa. 

















ZONE 1 


ALPHEUS L. BROWN, New York, N. Y. 
BUSS-LINTHICUM-THORSON 


New York, N. Y. Chicago, in. 


FREUDENHEIM BROS., INC. 
New York, N. Y. 


HENRY GINNEL & CO., New York, N. Y. 
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North Dakota 


South Dakota 


Nebraska 


Colorado 


13 


if Ar. zona BNew Mexico Oklahoma 


Minnesota 


Louisiana 





DESIGNATED HAMILTON DISTRIBUTORS BY ZONES 


LOUIS ang & BROS., INC. 
New York, N. Y. 


N. H. WHITE & CO., INC., New York, N. Y_ 


ZONE 2 
I. ALBERTS SONS, INC., Boston, Mass. 
LOUIS Ane & BROS., INC. 


New York, N. 


D. C. PERCIVAL & CO., INC. 


Boston, Mass. 


THE ALBERT WA 2 co. 
Providence, R. 


ZONE 3 


BUSS-LINTHICUM-THORSON, INC. 
New York, N. Y. Chicago, Ill. 


LOUIS MANHEIMER & BROS., INC. 


New York, N. 
PETERSEN, MAX & CO., Buffalo, N. Y. 


ZONE 4 
~ALPHEUS L. BROWN, New York, N. Y. 
J. ENGEL & CO., Baltimore, Md. 





M. SICKLES & SONS, Philadelphia, Pa. 
ZONE 5 
BUSS-LINTHICUM-THORSON, INC. 
New York, N. Y. Chicago, IIl. 





D. C. PERCIVAL & CO., INC., Boston, Mass. 


H. O. HURLBURT & SONS, Philadelphia, Pa. 
THE NON-RETAILING CO., Lancaster, Pa. 





H. O. HURLBURT & SONS 
Philadelphia, Pa. 


M. A. MEAD & CO., Chicago, Ill. 
THE NON-RETAILING CO. 


Lancaster, Pa. 


ZONE 6 
BUSS-LINTHICUM-THORSON, INC. 
New York, N. Y. Chicago, III. 


J. ENGEL & CO., Baltimore, Md. 
EWING BROS., INC., Atlanta, Ga. 
THE NON-RETAILING CO., Lancaster, Pa. 
M. SICKLES & SONS, Philadelphia, Pa. 


ZONE 7 


BUSS-LINTHICUM-THORSON, INC. 
New York, N. Y. Chicago, Ill. 


EWING BROS., INC., Atlanta, Ga. 
FROHMAN & CO., Cincinnati, Ohio 
GREENWOLD-GRIFT CO. 


Cincinnati, Ohio 


THE NON-RETAILING CO. 


Lancaster, Pa. 


ZONE 8 
THE A. H. FICKEN CO., Cleveland, Ohio 
FROHMAN & CO., Cincinnati, Ohio 
GREENWOLD-GRIFT CO., Cincinnati, Ohio 
M. A. MEAD & CO., Chicago, IIl. 
THE WALLENSTEIN-M AYER CO 


Cincinnati, Ohio 


: Chicago, Ill. 





ZONE 9 
BALDWIN-MILLER CO., Indianapolis, Ind. 


MANHEIMER WATCH CO. 
Chicago, 


M. A. MEAD & CO., Chicago, Il. 


ZONE 10 


A. C. BECKEN CO. 
Chicago, Ill. Detroit, Mich. Denver, Colo. 


BUSS-LINTHICUM-THORSON, INC. 
Chicago, Ill. New York, N. Y. 


MANHEIMER WATCH CO., Chicago, Ill. 
H. MARVET & CO.., Toledo, Ohio 
STEIN & ELLBOGEN CO., Chicago, Ill. 


ZONE 11 


A. C. BECKEN CO. 
Detroit, Mich. Denver, Colo. 


BOSZHARDT-POSSIN CO., Milwaukee, Wis 
M. A. MEAD & CO., Chicago, Il. 


ZONE 12 


BAUMAN-MASSA JEWELRY CO. 
St. Louis, Mo. 


BUSS-LINTHICUM-THORSON, INC. 
Chicago, Ill. New York, N. Y. 


EISENSTADT MFG. CO.., St. Louis, Mo. 
THE M. A. LUMBARD CO.., Des Moines, Ia. 
MANHEIMER WATCH CO., Chicago, Ill. 
(continued on page 62) 
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DESIGNATED LIST OF 
HAMILTON DISTRIBUTORS 


(continued from page 61) 


M. A. MEAD & CO., Chicago, Ill. 
STEIN & ELLBOGEN CO., Chicago, Ill. 


ZONE 13 


BAUMAN-MASSA JEWELRY CO. 
St. Louis, Mo. 


BUSS-LINTHICUM-THORSON, INC. 
Chicago, Ill. New York, N. Y. 


FROHMAN & CO., Cincinnati, Ohio 
MANHEIMER WATCH CO., Chicago, Ill. 
STEIN & ELLBOGEN CO., Chicago, Ill. 


ZONE 14 


A. C. BECKEN CO. 
Chicago, Ill. Detroit, Mich. Denver, Colo. 


BUSS-LINTHICUM-THORSON, INC. 
Chicago, Ill. New York, N. Y. 


MANHEIMER WATCH CO., Chicago, Ill. - 


M. A. MEAD & CO., Chicago, Ill. 
STEIN & ELLBOGEN CO., Chicago, Ill. 


ZONE 15 


A. C. BECKEN CO. 
Chicago, Ill. Detroit, Mich. Denver, Colo, 


S. H. CLAUSIN & CO., INC. 
Minneapolis, Minn. Spokane, Wash. 


Cc. A. KIGER CO., Kansas City, Mo. 


ZONE 16 


BYRNE-DUFF JLRY. CO., INC. 
Omaha, Nebr. 


EDWARDS-LUDWIG-FULLER JLRY.CO. 
Kansas City, Mo. 


Cc. A. KIGER CO., Kansas City, Mo. 
STEIN & ELLBOGEN CO., Chicago, Ill. 
J. L. TEETERS & CO., Lincoln, Nebr. 


ZONE 17 


BUSS-LINTHICUM-THORSON, INC. 
Chicago, Ill. New York, N. Y. 


FROHMAN & CO., Cincinnati, Ohio 
MOORE-DEGRAZIER CO., Dallas, Texas 


ZONE 18 


A. C. BECKEN CO. , ‘ 
Chicago, Ill. Denver, Colo. Detroit, Mich. 


C. A. KIGER CO., Kansas City, Mo. 


ZONE 19 


A.C. BECKEN CO. 
Chicago, Ill. Denver, Colo. Detroit, Mich. 


S. H. CLAUSIN & CO., INC. 
Minneapolis, Minn. Spokane, Wash. 


MAYER BROS., Seattle, Wash. 


ZONE 20 
BUTTERFIELD BROS., Portland, Ore. 


S. H. CLAUSIN & CO., INC, 
Spokane, Wash. Minneapolis, Minn. 


MAYER BROS., Seattle, Wash. 


ZONE 21 
A. I. HALL & SON, San Francisco, Calif. 
E. W. REYNOLDS CO., Los Angeles, Calif. 


Special Railroad Time 


Inspection Franchises 
AMERICAN RAILROAD TIME 
SERVICE CO., St. Louis, Mo. 
THE BALL COMPANY, Chicago, Ill. 
HUEGININ RAILROAD TIME 
SERVICE CO. d 
(Eisenstadt Mfg. Co.) St. Louis, Mo. 


THE NATIONAL RAILWAY TIME 
SERVICE CO., Chicago, Il. 


These four General Time Inspectors will seli 
Hamilton Watches to their sub-inspectors in any 
zone, but such sales are limited to authorized time 
inspectors only, on railroad systems over which they 
maintain inspection. 


| Hamilton Watch Co. Announces New 
Plan of Distribution 

LANCASTER, Pa., May 1—An_ impor- 
tant and far-reaching decision has 
been made by the directors and officers of 
the Hamilton Watch Co. In line with 
modern business and the New Deal in 
general, the company has adopted a plan 
of modified zone distribution for watches 
which it is expected will mean more 
satisfactory business relations between 
the company, its wholesale distributors 
and the thousands of retail jewelers all 
over the United States. 

The company recognizes the fact that 
its growth and success have resulted from 
the loyalty and support of retail jewelers. 
The company has always produced 
watches of accuracy and of fine appear- 
ance in order to give the public reliable 
time service. But without the cooperation 
and endorsement of the retail jeweler, the 
business could not have reached the suc- 
cess it has enjoyed. 

Of late years this happy and mutually 
profitable relation has been dimmed by 
business evils which have grown up in 
the trade to a point where they seriously 
interfere with the success of the company 
and of the retailer. The company wants 
to remove these barriers. 

Care has been exercised in the division 
of the zones so that every retail jeweler, 
no matter where located, will be given 
prompt scrvice from Hamilton distribu- 
tors near at hand. 

Wholesalers’ discounts will be uniform. 
Thus each wholesaler will be on an 
equal footing. Constant contact between 
the designated wholesalers and the sales 
and production departments of the Ham- 
ilton Watch Co., will result, it is hoped, 
in a better distribution of watches than 
has ever been attained. On the basis of 
the new plan, the designated wholesaler 
will be able to provide improved service 
to the retail jewelers. Because the rela- 
tions between wholesaler and retailer 
will be on a service basis, there will be 
more reason to discuss ways and means 
of securing more business. Increased in- 
terest in the sales of Hamilton Watches 
will be justified. 

W. Ross Atkinson, director of sales of 
the company in discussing the new plans, 
says: 

“Hamilton’s new Modified Zone Plan 
of distribution is not an overnight in- 
spiration. It is the outcome of a compre- 
hensive investigation covering a period 
of three years, during which we thor- 
oughly analyzed Hamilton’s position in 
the market and the situation of the retail 
and wholesale jeweler. This survey 
clearly indicated the need for a_ policy 
which would provide protection for legi- 
timate channels of distribution, and which 
would effect merchandising control. 

“We are just as firmly convinced as 
ever that the retail jeweler is the only 
suitable outlet for a quality product such 
as the Hamilton watch, and we are fully 
cognizant of the handicaps under which 
the retailer has been operating in recent 
years. Consequently, our new policy of 
restricted and controlled distribution has 





been adopted to eliminate harmful and 
(Turn to page 63) 
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«Say 


Hallelujah!! 


We know of no better word to express 
our feeling of gratitude and enthusiasm: 
and you'll get the spirit too when you 
realize the merchandising opportunities 
made possible for all of us under the 
new HAMILTON policy. As a starter 
consider .... . the DRAKE— 























DRAKE MODEL—17J—$37.50 


17 JEWELS . . FINE!! 


$37.50 Retail...Great!!! 


Yes, Sir! It’s HAMILTON QUALITY 
and HAMILTON STYLE with all the 
prestige of the fine old name behind it; 
but it’s more than just a new model, 
IT’S A WINNER FROM THE WORD 
GO. And this is just one of a number 
of new models, in new price ranges, that 
will bring you new sales—for both men 
and ladies! Study your new HAMILTON 
catalog, be convinced, then join the 
parade of quality and profit, under the 
banners of CLEAN DISTRIBUTION 
and FAIR COMPETITION. 


AND if YOU ARE IN 


Zone Nine 


We hope you will call on BALDWIN- 
MILLER, in the heart of ZONE NINE, 
for sales helps, display material, and 
merchandising information on the Hamil- 
ton line; and for prompt deliveries on 
all Hamilton models. 

THE NEW WATCHES ARE READY 
—AND BALDWIN-MILLER IS GEAR- 
ED FOR SERVICE... . LET’S GO! 


B-M-CO. 


BALDWIN-MILLER 


ELGIN-HAMILTON-ILLINOIS 
INTERNATIONAL-ONEIDA 
TELECHRON-WESTCLOX 
AND ALL THE BETTER GENERAL 
LINES 


720-740 CENTURY BUILDING 


INDIANAPOLIS 


“The Heart of Zone Nine” 
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Hamilton Distribution Plan 
(From page 62) 
destructive competitive practices and to 
confine the sale of watches to ethical 
retail outlets, thus insuring a fair profit 
to dealers and an honest value to con- 
sumers. 

“The inauguration of the plan involves 
many changes in our distributing organ- 
ization, as well as the sacrifice of a con- 
siderable volume of business. However, 
I believe that in restricting the sale of 
our product to the legitimate retail 
jeweler and in giving him the protection 
he has sought, our new plan will get the 
wholehearted support of the trade which 
it merits, and which it must have to be 
successful.” 

A carefully planned advertising cam- 
paign is now under way and the adver- 
tisements are appearing in the jewelry 
trade publications and magazines of 
national circulation. 





Watchmakers Ask Forty Dollars 
Weekly for Forty Hours Work 


NRA has been asked by a newly formed 
group of watchmakers or watch repairers, 
claiming to represent a majority of the 
retail jewelers of the nation, to insert in 
the Retail Jewelry Code the following 
amendments: 

“No watchmaker or repairer shall be 
paid less than $40 per week of forty 
(40) hours.” 

(WATCHMAKER: The term ‘watch- 

maker’ as used herein shall mean an 

employee who has had more than five 





(5) calendar years actual bench experi- 
ence. ) 

“No junior watchmaker or repairer 

shall be paid less than $25 per week 
of forty (40) hours.” 
(JUNIOR: The term ‘junior’ as used 
herein shall mean an employee who has 
had less than five (5) calendar years 
actual bench experience. 


The National Retail Jewelry Trade 
Council has mailed 20,000 Reply Postal 
Cards, calling for a vote of “Yes” or “No” 
on this amendment. 

The ANRJA has written officers of 
the state and local associations to send 
in their answers at once The ask all 
associations to at once pass resolutions 
putting themselves on record in this mat- 
ter. The ANRJA recognizes the situation 
as it exists today and of the impossibility 
of retail jewelers paying any such mini- 
mum wages. 





Advance Sale of Exhibit Space for 
A.N.R.J.A. Convention Breaks Record 


Announcement was made from the 
office of the American National Retail 
Jewelers Association May 29, concerning 
the progress being made in connection 
with the arrangements for the 29th an- 
nual convention of the national associa- 
tion, to be held at the Netherland Plaza 
Hotel, Cincinnati, the week of Sept. 10. 

Secretary Evans reported the largest 
advance sale of exhibit space at the con- 
vention ever recorded up to this time, 
during all the years the association has 


















watches. 


as a “Safety First” measure. 


sumer enthusiasm for fine timepieces. 


WHOLESALE JEWELERS 
CHICAGO 
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THE BALL RAILROAD TIME SERVICE 


We are cordially supporting the new Hamilton Sales Program 
It assures Local Watch Inspectors a 
fair return for time and capital invested placing Hamilton watches 
in service; and for inspecting, comparing, and regulating these 
Also it assures distribution through competent watch- 
makers only, thus eliminating unfair practices and maintaining con- 


ALL Ball railroad watch inspectors are eligible to place Hamil- 
ton business, BOTH RAILROAD AND COMMERCIAL MODELS, 
through the Ball organization. A fair share of your business will 
always be appreciated. 


THE BALL COMPANY 


been holding conventions and _ exhibits. 

Forty-eight of the 72 spaces have been 
sold, and among those who have already 
made definite contracts for space are the 
following: 

International Silver Co., Frohman & 
Co., Litwin & Sons, Wadsworth Watch 
Case Co., Albert & Seifert, Elgin Natl. 
Watch Co., A. G. Schwab & Sons, Whit- 
ing & Davis, Swarthchild & Co., Green- 
wold-Grift Co., E. & J. Swigart, Klein 
Bros. Co., D. Jacobs Sons Co., Gruen 
Watch Co., Oneida Community, Ltd., 
Watson Co., Bulova Watch Co., J. R. 
Wood & Sons, Wallenstein-Mayer Co., 
Herschede Hall Clock Co., A. H. Ficken 
& Co., Dorst Co., Hamilton Watch Co. 

Several additional tentative selections 
have been made and the association is 
expecting all exhibit space available to 
be under contract within the next two or 
three weeks. 

The program of speaking will feature 
a number of nationally known figures 
while at the same time providing plenty 
of time for group meetings, trade discus- 
sions, viewing of exhibits and participa- 
tion in the entertainment features of the 
convention which will include an after- 
noon and evening’s entertainment spon- 
sored by the Cincinnati Wholesale 
Jewelers and Gift Wares Association. 
Trips will be arranged to various fac- 
tories, including Gruen Watch Co., 
Herschede Hall Clock Co., Rookwood 
Pottery Co. and other important points. 

Special efforts will be made to secure 
educational and mechanical exhibits of 
informative value. 

















We are pleased to an- 


nounce that we are 
authorized Zone 2 dis- 


tributors of 


HAMILTON 
WATCHES 


Complete stocks will 
be available at all 
times—with your or- 
ders filled in the usual 
prompt I. Alberts’ 


manner. 


100% American 
Watch Distributors 


ELGIN ILLINOIS 
HAMILTON WALTHAM 





I. Alberts’ Sons, Inc. 
373 Washington St. 
BOSTON 
MASS. 











Keenan Is Feted By Hamilton Watch 


LANcSSTER, Pa.—Jack L. Keenan re- 
cently named director of sales in the 
middlewest for the Hamilton Watch Co. 
was the guest at a testimonial dinner held 
in Hotel Brunswick recently. Mr. Keenan 
will be located in Chicago. 

W. Ross Atkinson, director of sales 
of the Hamilton Watch Co., was toast- 
master. Among the speakers was F. C. 
Beckwith, president of the company. 





Golden Roosters Plan Annual Outing 


Cuicaco, May 18—At a luncheon of the 
Golden Roosters of Chicago on May 16 
plans were made for the annual outing 
at Vernon Country Club on June 28. The 
entire day will be devoted to golf and 
other sports. 

Five condidates were elected to take the 
initiation that day—G. H. Madsen, G. H. 
Madsen Co.; James L. Burns, Hadley 
Co.; Albert N. Davis, Ideal Jewelry Mfg. 
Co.; Jack L. Keenan, Hamilton Watch 
Co.; and Lloyd R. Gear, Art Metal 
Works, Inc. Dan H. Childs of Bliss Bros. 
Co. and Nelson C. McCormick, Plain- 
ville Stock Co., were elected as non- 
resident members. 


Henry G. Rabe 


CINCINNATI, On10, May 14.—Funeral 
of Henry G. Rabe, pioneer Cincinnati 
jeweler, will be conducted this morning 
at 9 o’clock at St. Margaret’s Church, 
Madisonville. Burial will be in the Rabe 
family lot in old St. Joseph Cemetery, 
Price Hill. 

Mr. Rabe, 75 years old, died Saturday 
at his residence, 5735 Bramble Ave. He 
is survived by his widow, Mrs. Louisa 
Fanten Rabe, and one daughter, Mrs. 
Gregor B. Moormann, 4 .Arcadia Place. 
Another daughter, Mrs. Henrietta Mc- 
Reynolds, died several years ago in 
Utica, N. Y. 

Entering the jewelry business for him- 
self with a store in the old Emery Ar- 
cade, Mr. Rabe later became associated 
with the Oskamp Nolting Co., and the 
Gutmann wholesale jewelry company. 

He then left Cincinnati and the jewelry 
business to enter the chain store furniture 
business in Utica, N. Y., where he became 
Vice President and one of the operating 
heads of the Nickol Furniture Company, 
with headquarters in Utica. 

Mr. Rabe’s health failed five years ago 
and he returned to Cincinnati, where he 
lived until his death. 








Lebolt & Co. File Bankruptcy Petition 


Cuicaco.—Lebolt & Co., Inc., retail 
jewelers at 33 N. State Street, have filed 
a voluntary petition in bankruptcy in the 
United States District Court for reorgan- 
ization purposes. The liabilities are placed 
at $885,000 and assets $765,526. 

The principal liabilities are as follows: 
The First National Bank, $232,635; the 
National City Bank of New York, $309,- 
351, and the Chase National Bank of New 
York, $291,872. 

Of the assets, $676,598 consist of stock 
in trade, $60,212 in debts due on open 
accounts. 
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(THE new method of distri. 


bution announced by the 


Hamilton Watch Company is 
intended to eliminate many of 


the evils that have existed and 





to benefit the legitimate retail 
dealer. We are confident he 
will join us in heartily endors- 


ing the plan. 


We have been appointed by 
the Hamilton Watch Company 
as distributors of their prod- 
ucts in Zones | and 4. We re- 
spectfully solicit the accounts 


of Retail Jewelers in these ter- 


ritories. 











ALPHEUS L. BROWN 


HAMILTON AND ELGIN 
DISTRIBUTORS 
15 MAIDEN LANE 
NEW YORK CITY 
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IN 
ZONES 4 4% 6 


COMPRISING 
Dist. of Columbia 
Virginia 
No. Carolina 
So. Carolina 
Maryland 
Delaware 
Cent. & E. Penna. 
So. New Jersey 
Part of West Virginia 


ENGEL 


IS 
DISTRIBUTOR 
FOR 





a 


The new Hamilton 
Plan gives you Protec- 


tion. Our Service in- 
sures you Sales and 
Satisfaction. 
.) 
Send us 


your orders 






PEWELPY +." UEWILER 
BALTIMORE, MD. 


THE JEWELERS’ CIRCULAR 
for June, 1934 





Local Retail Jewelry Trade 
Committees Appointed 


The National Retail Jewelry Trade 
Council at its offices in New York, on 
May 24, announced the following addi- 
tional Local Retail Jewelry Trade Com- 
mittees which have been appointed to 
date: The location and chairmen are 
as follows: 


CALIFORNIA 


Kern County, F. Peaterson, 1822 K. St., 
Bakersfield. 


COLORADO 
Mesa County, A. C. Parsons, Grand 
Junction. 
Weld County, E. R. Copeland, Greeley. 
CONNECTICUT 


Greenwich, Henry Webb 
Middletown, R. J. Atwell. 


FLORIDA 
Jacksonville, Sterling Smith, Hotel 
Windsor. 

ILLINOIS 


Peoria, A. G. Willman, 103 S. Adams 
Street. 
IOWA 
Cedar Rapids, A. F. Boyson, 225 S. 2nd 
Street. 
LOUISIANA 
Lake Charles, M. L. Kreamer. 


MAINE 
Portland-Westbrook, Albion Keith 


MASSACHUSETTS 


Chelsea, Samuel Fritz, 156 Broadway. | 


Fitchburg, Douglas E. Nathan. 

Framingham, David Robertson, 5 Hollis 
Street. 

Holyoke, R. Leo Simard, 311 Main St. 

Pittsfield, J. F. Kahl, 122 North St. 


Missouri 
St. Joseph, W. F. Kirkpatrick, 624 
Francis St. 
NEVADA (State of) 
Frederick Herz, Reno. 
New YorkK 
Albany, John J. Naughter, c/o Van 
Heusen Charles, 470 Broadway. 
Ithaca, Clarence Hill, 119 N. Aurora 
Street. 
OHIO 
Hamilton, R. F. McComb, 11 S. 3rd St. 
Mansfield, L. A. Ott, Park Ave., West. 
Piqua (Miami County), J. A. Thomas. 
TENNESSEE 
Chattanooga, O. K. LeBron, 805 Market 
Street. 

Knoxville and Eastern Tennessee, 
Chairman, J. M. Tindell, 520 Market St. 
WEST VIRGINIA 
Huntington, J. F. Brandenberg, Ist 

National Bank Arcade. 
WISCONSON 
La Crosse, Glynn F Cremer. 


Wyominc (State of) 


John B. Tripeny, Casper. 
WASHINGTON (Spokane Area) 
Ben Cohn, 722 Riverside Ave. 
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AY 


FROHMAN 


at your service 


in ZONE 8 





an extra small 


Fairmont . . 
new wrist model available in 
14K filled gold, white or 
natural yellow. Retail Price 
$52.50. 


As an authorized source of 
fine Hamilton Watches, we 
offer our facilities to keep 
you in stock and prepared 
to meet your customer’s re- 
quirements. 


Hamilton Watches are 
famous for their smart ap- 
pearance and “railroad 
accuracy.” Two of the most 
popular styles are illus- 
trated, but we can supply 
you with the entire line. If 
you are in ZONE 8, let us 
cooperate with you. 





sturdily constructed 

14K filled gold, 
white or natural yellow, with 
luminous dial, Retail Price 
$52.50, or raised gold figure 
dial, Retail Price $55. 


Grant .. 
model of 





CINCINNATI 


FROHMAN 


& COMPANY 
31 East Fourth Street 





OHIO 











E have been author- 


ized distributors of 
Hamilton Watches to the 
retail jewelers of New Eng- 
land and New York State 
for over 30 years. During 
all this period Hamilton 
quality has been consist- 
ently of the highest stand- 
ard — and the Hamilton 
policy of protection is one 


we heartily endorse. 


We carry the largest Hamil- 
ton stock in New England. 
Your orders will receive 
prompt and careful atten- 


tion. 


D. C. PERCIVAL & CO., Inc. 
Est’d 1864 


373 Washington St. 


Boston, Mass. 


No goods at retail 








Minnesota Retail Jewelers Attend 
Annual Meeting at St. Paul 


St. PAuL, MiINN., May 22.—The Annual 
Convention of the Minnesota Retail 
Jewelers’ Association was held at the 
Hotel St. Paul in this city on May 20 and 
21, at which time the following officers 
were elected for the ensuing year: Presi- 
dent, John M. Geist, St. Paul; vice-presi- 
dent, Henry C. Hendrickson, St. Paul; 
treasurer, J. S. R. Scovill, Austin; secre- 
tary, E. M. Schwenke, New Richland. 

Directors chosen are John N. Schoen, 
Owatonna; Robert A. Orr, Rochester; 
Fred Van Fischer, Springfield. 

On Sunday after the jewelers had 
registered a reception was held and in 
the evening a good will dinner was en- 
joyed. 

The business meeting on Monday was 
opened by President John Geist. A num- 
ber of short talks were given and tele- 
grams read from members and other as- 
sociation workers who were unable to at- 
tend. 

Following routine reports an illustrated 
lecture on gems was given by Milton F. 
Grawender, of J. B. Hudson Co., Minne- 
apolis, representing the Gemological In- 
stitute of America. 

Professor R. S. Vaile of the University 
of Minnesota then talked on merchan- 
dising. After the appointment of a num- 
ber of committees adjournment was taken 
for lunch. 

At the afternoon session addresses 
were given by J. L. Keenan, middle west- 
ern salesmanager for the Hamilton Watch 
Co.; Tom O. Connell, Elgin National 
Watch Co.; treasurer A. W. Anderson; 
Frank G. Cramer, manager of the Min- 
neapolis Better Business Bureau, and 
others. 

The annual banquet wads held Monday 
evening. 


B. T. Jones 


CorTLAnD, N. Y., May 9.—Berdell T. 
Jones, 56, Cortland jeweler for nearly 30 
years, died last evening at his home, 27 
West Court St., following an illness of 
some 11 weeks. 

Mr. Jones was a native of Willet 
where he was born Jan. 30, 1878, a son 
of Frank C. and Oraett Leach Jones. He 
lived about six years in Massachusetts 
where he learned the jeweler trade and 
came to Cortland after his marriage to 
Hilma Carlson Sept. 26, 1906. 

He soon built up a large jewelry busi- 
ness in his store at 55 Main St. where 
he was located for about 28 years. 
He was formerly a prominent member 
of a number of local lodges in which he 
was most active. 

Besides his widow and parents, he is 
survived by four children, Miss Alfreda 
Jones of Norfolk, Va., Josephine, Berdell 
T., Jr., and Carlson Jones of Cortland; 
and two sisters, Misses Louise and Oraett 
Jones of this city 

Funeral services will be held Friday 
afternoon at 2 at the late home, 27 West 
Court St. Burial will be made in the 
Willet Cemetery. 
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M. SICKLES & SONS 


904-6 CHESTNUT ST. 


PHILADELPHIA'S 
LEADING 


WHOLESALE JEWELERS 


SINCE 1857 
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Hold Twentieth Annual Convention 


Maryland—Delaware—District of Columbia Jewelers Discuss 
Trade Affairs at Meeting in Washington, D. C. 


WasuincTon, D. C.—A. C. Mayer of 
The Mayer Co., this city, was reelected 
president of the Maryland-Delaware-Dis- 
trict of Columbia Jewelers’ Association at 





(International News Photos, inc. ) 


subject of “Excise Taxes” and explained 
the application of the 1932 revenue act 
to the jewelry business. He mentioned 
just what articles are taxable and took 





Snapped at the Banquet of the Association 


Left to right—David C. Winebrenner, Secretary of State of Maryland; A. C. 
Mayer, president, and James Horning. 


the 20th annual convention held here at 
the Mayflower Hotel, May 6 and 7. 
Other officers reelected were: Jos. C. 
Montgomery, Wilmington, Del., first vice- 
president; Ernest D. Sturmer, Easton, 
Md., second vice-president; James H. 
Levi, Baltimore, Md., secretary; Elwood 
A. Davis, Wilmington, Del., treasurer. 

The president in his message to the 
members said: “We jewelers have played 
a most important part in the scheme of 
things as they have unfolded themselves 
in these recent years, and it is, indeed, 
most gratifying, at the end of so difficult 
a period, to find so many of us here. 
Many of our leaders have distinguished 
themselves during the past year. A great 
deal was accomplished for the benefit of 
all concerned by these men of high pur- 
pose and lofty ideals, who sacrificed them- 
selves, their time and their money in the 
service of their fellow jewelers.” 

At this time the following committees 
were appointed by President Mayer: 
Committee on resolutions—C. H. Milli- 
ken, W. Wright, A. J. Sundlum; nominat- 
ing committee—J. Engel, C. H. Milliken, 
C. A. Pearson G. Kleitz. Those listed on 
the committee for selecting next year’s 
convention city were: L. Engel, A. Sig- 
mund, J. Horning, P. Katz, G. Kleitz. 

R. D. Mosner, chief of the miscellaneous 
tax division of the Internal Revenue 
Bureau, addressed the association on the 
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up in detail the tax on installment sales, 
repair work, remounting, and the billing 
of half-dozen and dozen lots. Jewelry 
taxes on sales to state and county gov- 
ernments were also discussed by Mr. Mos- 
ner and after giving directions for jewel- 
ers making refund claims he assured them 
the department was ready at all times to 
assist them and to point out where a re- 
fund is due. 

Ben Katz, of Katz & Ogush, New York, 
raised the question of the tax on remount- 
ing of estate stones and Mr. Mosner re- 
plied that the Commissioner’s ruling was 
10 per cent of the price for which the 
entire finished article would sell by the 
manufacturer. President Mayer remark- 
ed that he had found the government offi- 
cials more than willing to cooperate if 
they were shown that a ruling caused any 
injustice to the trade. 

Louis Rothschild, director of the Wash- 
ington Better Business Bureau, spoke on 
“The New Deal for Ethics.” He stated 
that “jewelry advertising in no com- 
munity is 100 per cent perfect, never has 
been and never will be—that would be 
Utopia, but to protect the future of the 
jeweler there must be proper advertising 
and merchandising.” 

A number of manufacturers present ad- 
dressed a few words to the association. 
Among them were Herbert Ollendorff of 
the I. Ollendorff Co., George O’Hara of 
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the Elgin National Watch Co., Rudy Kant 
of the Hamilton Watch Co., H. L. Tuers 
of the Gruen Watch Co., W. Siebert of 
the Bulova Watch Co., and Mr. Blancard 
of Blancard & Co., New York City. 
George Kleitz, former president of the 
Wilmington Jewelers’ Association and one 
of the founders of the “Tri-state” ex- 
pressed much gratification at the atten- 
dance and interest of so many of the 
manufacturers. 

Mr. Ollendorff talked on the sale of 
smuggled watches and asked that the re- 
tailers cooperate by reporting names and 
descriptions of articles offered to the Code 
Authority. He said “every legitimate 
dealer knows that when he is offered an 
article at 20 to 30 per cent below its 
value, it is either stolen or smuggled.” 

William D. McNeil, chairman of the 
National Retail Jewelry Trade Council, 
delivered an address in the afternoon ses- 
sion on the “Retail Jewelry Code.” He 
said: “This code of ours is not perfect 
by any means, it is merely the best we 
could get.” He said it had received much 
criticism because it contained no price- 
maintenance clause, but they may yet get 
something on this matter put in at a more 
opportune time. Mr. McNeil declared 
that many jewelers expect wrong trade 
practices to be stopped in a week that 
have been going on for generations and 
were not easy to eradicate. “Both Presi- 
dent Roosevelt and General Johnson,” 
Mr. McNeil stated, “have remarked that 
this is the first great opportunity of trade 
associations to do things for themselves.” 
He drew attention to the help received 
from trade papers which, he said, “have 
given and are giving much valuable space 
to aid us with this code problem.” 

Mr. MeNeil stressed the absolute neces- 
sity of forming local retail jewelry code 
authorities or committees in order that 
they may assist themselves. After five 
months of working, he said, only 200 local 
code authorities have been set up, and so 
much that is vital, as an example, the 
application for auction permits, must be 
handled by the local retail code authority. 
He cited violations and the need for pro- 


. posed amendments, and touched on the 


railway inspection clause and the “free 
engraving trouble,” concerning which he 
expressed the hope that the trade journals 
would find out whether the jewelers of 
the country wished to prohibit free en- 
graving if they had the chance. 

Arthur J. Sundlun, this city, former 
president of the association, in a general 
discussion concerning the stamping of 
watch cases on the outside, said he felt 
that this question should be decided by 
the retailers and not by the watch case 
manufacturers. Asking for a rising vote 








of the retailers only, and voting against 
it himself, it was found that only two 
per cent of the jewelers present were in 
favor of outside stamping. 

B. J. Doyle of Philadelphia, advised the 
jewelers “to go after the medium priced 
jewelry to match clothes,” to know the 
advance styles, and declared that “the 
jewelry business must be protected against 
itself.” Other jewelers contributed to 
the discussion of the catalog trade, the 
Shannon investigation of the government 
in business with reference to sales in 
army posts, and the latest phases of the 
wholesale and retail situation. 

William Wright of Galt & Bro., Inc., 
refused reelection as treasurer of the 
association because of press of other busi- 
ness and officers of the association ex- 
pressed their appreciation of his invalu- 
able services during the past two years. 

At the luncheon held on Monday Capt. 
Howard Foster Clark, Assistant Engineer 
Commissioner of the District of Columbia 
said a few words of welcome and at the 
banquet held that night David Winebrun- 
ner, Secretary of State of Maryland, gave 
a short talk. The Hon. Albert C. Ritchie, 
Governor of Maryland, who had ex- 
pected to be present, was detained by 
business, and wired expressing his regrets. 

The program for the ladies was very 
comprehensive, including a specially ar- 
ranged sightseeing trip around the city 
and a dance after the banquet. 





Washington State Jewelers Hold 
Annual Convention 


Tacoma, WasH.—Unanimous approval 
of the national jewelers’ code was given 
at the annual convention of the Washing- 
ton Retail Jewelers’ Association April 23 
at the Tacoma Hotel. It was pointed out 
that 10 of the 12 districts in the state of 
Washington have already been certified. 

Harry F. Arold of Seattle, association 
president, delivered the annual president’s 
address. Dr. W. J. Hindley, Seattle, secre- 
tary of the association for the past 10 
years, also reported. 

Dr. Edward H. Todd, president of the 
College of Puget Sound, was the principal 
speaker at a noon luncheon at the hotel. 
He talked on “Jewelry Values.” 

For the second successive year the golf 
tournament president’s cup was won by a 
Tacoma man, H. M. Alexander. The 
match was played at Fircrest Sunday, fol- 
lowing which there was an open house at 
the hotel. Last year the winner was 
Charles Maurmann. 

Officers elected were: Harry F. Arold, 
Seattle, president (re-elected). Other offi- 
cers elected were Clarence Ludwigs, 
Walla Walla, and Jorgen Nelson, Bremer- 
ton, vice-presidents; W. J. Hindley, Seat- 
tle, re-elected secretary-treasurer, and Art 
Gunderson, Tacoma, Simon Burnett, Seat- 
tle, and E. Ben Cohn, Spokane, trustees. 

Unanimous approval of the national 
Jewelers’ code was given by delegates. 

Definite decision of the next convention 
city was withheld. Seattle and Olympia 
extended invitations. 

A dinner dance closed the program 
Monday at 6.30 p. m. at the hotel, when 
A. N. Gunderson was in charge of the 
entertainment, assisted by Mrs. Gunder- 


-of Labor, at Albany. 





son, chairman of the committee of ar- 
rangements for the entertainment for the 
wives of delegates. 





Watch Smuggler Gets Six Months 


Wessel Sinning, erstwhile chief baker 
for the North. German Lloyd liner 
Europa, after pleading guilty to a charge 
of conspiring to bring illegally into this 
country Swiss watch movements worth 
approximately $6500, was sentenced to 
serve six months in a federal prison by 
Judge Goddard, United States Justice 
of the Southern District, New York, on 
May 14. Aaron Goodman, of the Swann 
Watch Co., 42 W. 48th St., New York, 
who was arrested as the receiver of the 
contraband goods, also pleaded guilty 
and will come up for sentence on July 2. 

Sinning was apprehended by a wary 
customs guard who thought the baker 
unduly large about the middle when he 
left his ship on April 6 to keep a rendez- 
vous with Goodman. Investigating, the 
guard found 780 movements concealed in 
a belt under Sinning’s clothes. Together 
with another government representative, 
Sinning and the guard proceeded to his 
meeting place with Goodman, where, after 
a transfer of the goods had been effected, 
the latter was taken into custody also. 

The case was prosecuted by Assistant 
United States Attorney L. F. H. Adams. 





Sharp Upturn in Jewelry Trade Em- 
ployment Figures in New York State 


A marked increase in the number of 
office and shop employees in the jewelry 
and silverware factories of New York 
State is reported for March in the Indus- 
trial Bulletin, issued by the Department 
The analysis is 
made in terms of index numbers, for 
number of employees and tofal payroll, 
with the 1925-27 average equaling 100. 
On this basis, employment rose in the 
past year from 48.8 in March, 1933, to 
77.4 in March, 1934. The figure for Feb., 
1934, was 68.4, nine points less than the 
succeeding month. 

Payrolls in the silverware and jewelry 
industries of the State gained 24.6 from 
March, 1933, to March, 1934, from 25.1 
to 49.7. The payroll index for Feb., 1934, 
was 41.7. 





Imports and Exports of Watches 
During March 


WasuinctTon, D. C., May 7.—Imports 
of watch movements are reported by the 
Bureau of Foreign & Domestic Commerce 
to have numbered 54,824 during March 
with a total value of $187,793. During 
the same month we imported watch parts 
valued at $62,490 and jewels for move- 
ments, mechanisms and meters, amount- 
ing to $42,769. 

During the same month we exported 
28,124 watches without jewels valued at 
$12,849, 646 jeweled watches valued at 
$3444 and parts of watches worth $7110. 

Clock movements imported during 
March amounted to but $766 and clock 
parts, $2378. In the same month we ex- 
ported one-day clocks valued at $17,170, 
mantel, novelty and wall clocks valued 
at $3585 and clock parts valued at $9603. 
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Stuart Heinritz Appointed Adminis- 
tration Member to Code for 
Retail Jewelry Trade 


WasuincrTon, D. C., May 4—Announce- 
ment was made today that Administrator 
for National Recovery Hugh S. Johnson 
had appointed Stuart Heinritz to be an 
administration member of the code author- 
ity for the retail jewelry trade. 

Mr. Heinritz was a member of the code 
advisory staff of the Consumers Advisory 
Board from September, 1933, to April, 
1934. Since January, 1934, he has been 
the senior adviser in charge of all reports 
to deputy administrators exceept on food 
codes. 





Oregon Retail Jewelers Elect Officers 


PorRTLAND, OrRE.—Frank A. Heitkemper, 
Portland jeweler, was elected president of 
the Oregon Retail Jewelers’ Association 
at the annual meeting of the group, at- 
tended by approximately 75 members from 
various parts of the state. 

Seth French, Albany, Ore.; William 
Anderson, Oregon City, and Larry Schade 
of Medford were elected vice-presidents. 


-A. A. Keene, Salem, was made secretary, 


and Herman Altstock, of Portland, was 
elected treasurer. Members of the execu- 
tive board are Carl Greve, Paul Felden- 
heimer and Julius S. Zell. 

Purpose of the meeting was discussion 
of the national retail jewelers’ code and 
speakers on this subject were Robert 
Mount of the better business bureau and 
Laird McKenna, legal adviser on code 
matters. 


South Carolina Retail Jewelers 
Meet at Columbia 


Co_umsia, S. C., May 1.—At the an- 
nual convention of the South Carolina 
Retail Jewelers’ Association held in this 
city the following officers were elected: 
President, R. H. Allen, Charleston; first 
vice-president, J. L. Farmer, Spartan- 
burg; second vice-president, J. B. Frontis, 
Clinton; secretary and treasurer, J. B. 
Sylvan, Columbia. Members of the board 
of directors are: A. T. Vaughan, Green- 
ville, chairman; V. B. Morgan, Mullins; 
Gaston Albea, Aiken; Harry Gall, Flor- 
ence; H. E. Goodale, Camden. The dele- 
gate to the A.N.R.J.A. Convention in Cin- 
cinnati in September is J. B. Sylvan, 
Columbia. 

Following the address of President Allen 
and the reading of routine reports an ad- 
dress was given by H. A. Maier, Atlanta, 
Ga., regional vice-president of the 
A.N.R.J.A. Committees were appointed 
and adjournment taken at 12.30 p. m. for 
luncheon at the Hotel Columbia, conven- 
tion headquarters. 

At the afternoon session there was 4 
general discussion of the Code of Fair 
Competition for the Retail Jewelry Trade. 
Paul W. Monohon then delivered an in- 
teresting address in which he offered many 
valuable suggestions to the retail jewelers. 

The 1935 convention will be held in 
Greenville. The dates will be decided 
upon later. 
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Joint Convention Proves Successful 


Members of lowa and Illinois Retail Jewelers’ Associations Meet 
at Moline, Ill_—State Bodies Elect Officers and Join in Discussion 
and Entertainment Features 


MouineE, ILt., May 9—The combined 
meeting of Iowa and Illinois jewelers 
at Moline, Ill, on May 6, 7 and 8 en- 
couraged the officers to such an extent 
that they decided to repeat in 1935 and 
a joint convention will be held. in Du- 
buque, Iowa, starting on the first Sunday 
in May and closing on Tuesday. 

Following the joint sessions the jewel- 
ers from each state met and discussed 
local matters and elected officers. This 
was the 26th annual convention for II- 
linois and the 29th for Iowa. Iowa se- 
lected for their officers next year the 
following: President, J. W. Lewis, Man- 
chester; vice-president, Will H. Cleaver, 
Dubuque; secretary-treasurer, Gus Siebke, 
Cedar Rapids. Wilson D. Clark, Sioux 
City, H. C. Kirkberg, Fort Dodge, and 
E. W. Niemand, Davenport, were elected 
to serve with the officers on the board of 
directors. 

Illinois jewelers reelected practically all 
oficers and these will again serve them: 
President, C. I. Josephson, Moline; vice- 
presidents, J. R. Tobin, Springfield, and 
H. B. Schmith, Clinton; secretary-treas- 
urer, Henry T. Mortensen, Chicago. To 
serve with them on the executive com- 
mittee, Walter Flora, Decatur; W. E. 
Train, Dixon; and Wm. Lambrecht, Chi- 
cago, were selected. 

While the attendance was gratifying it 
was not up to the expectations of those 
who planned. It was thought that the 
code features of the program would be 
sufficiently interesting to bring jewelers 
from all sections. Memberships have in- 
creased in both associations but this is 
also disappointing to those who are trying 
to promote the interests of the retail 
jeweler. 

Sunday afternoon visitors were enter- 
tained at the Short Hills Country Club 
where those who desired played golf and 
others played bridge. The winners in 
the golf game were: Low net, H. L. Hand, 
Iowa City; low gross, Al Long, of J. 
R. Wood & Sons. The perennial secre- 
tary of Illinois, Henry Mortensen, car- 
ried away the Blind Bogey honor. Din- 
ner was served at the club and this was 
followed by a general informal good 
time, 

The joint session on Monday morning 
was called to order by President Joseph- 
son, of Illinois, who extended greetings 
and introduced Dr. A. H. Arp, Mayor 
of Moline, who extended a welcome on 
behalf of the city. On behalf of the 
visitars Wm. Lambrecht, Jr., Chicago, 
made a very happy response to the ad- 
dress of welcome. 

In addition to routine business Henry 
F. Stecher, representing the ANRJA, told 
of what is being done by this parent 
organization and the progress being made 
on code and other matters of interest 
to the jewelers. 

The Monday afternoon session was 
started by a most interesting talk on 


THE JEWELERS’ CIRCULAR 
for June, 1934 





Precious Gems by J. Willard, of Spring- 
field. Slides were used to show various 
crystallizations, colors, etc. Mr. Tobin 
told of the work being done by the 
Gemological Institute and urged those 
who are not now taking advantage of 
the opportunity offered by this Institute 
to do so. 

George Englehard, of the National 
Jeweler, spoke on the codes which are 
now approved or in form of adoption in 
the jewelry trade. He pointed out the 
great advantages these give the trade to 
correct evils in the trade and urged the 
members to support the efforts being made 
in states to pass local measures to 
strengthen the National acts. 

Cliff Sheaffer, of the Sheaffer Pen Co., 
Ft. Madison, told about the workings of 
the code in their industry and the bene- 
fits that accrue to jewelers through the 
codes. He also explained how the efforts 
of the pen manufacturers had assisted in 
having the excise tax exemption raised 
from $3 to $25. 

At four o’clock there was an automobile 
tour to points of interest about the city 
and at seven every one went to the roof 
garden of the Le Claire Hotel for the 
banquet. A most interesting talk was 
made here by Thomas B. Marshall, of the 
National Recovery Administration, Chi- 
cago. Mr. Marshall deplored the un- 
justifiable criticism and unjust propaganda 
prompted by politics and stated there 
should be only one consideration and that 
is to effect the recovery of business and 
the protection of men doing business in 
an ethical manner. 

Another problem is that in every in- 
dustry the members are anxious to have 
the benefits but none want the restric- 
tions and regulations. He made it very 
clear that it is up to industries to en- 
force the terms of the various codes, that 
the Government would assist industry in 
setting up the machinery for the purpose 
and make it possible for the members 
of each industry to bring about the bet- 
ter conditions but the Government would 
not attempt to enforce the rules. The rest 
of the evening was spent in dancing. 

Tuesday morning was devoted to busi- 
ness sessions when officers were elected 
and following these the officers of the 
two organizations met and decided on 
the 1935 plans. 


New Jersey Jewelers Hold Code 
Meeting 

A combined “pep,” reorganization, and 
code educational meeting of New Jersey 
Retail Jewelers Association took place 
on May 1 at the Progress Club, Newark, 
N. J. Speakers included H. V. Paul, 
president of the organization; Warren D. 
Perry, chairman of the Local Code Au- 
thority for the New York metropolitan 
area: William Wagner, executive secre- 
tary of that body, and Charles T. Evans, 
secretary of the A.N.R.J.A. 
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Mr. Paul opened the meeting with the 
announcement that the gathering had been 
called for the purpose of “instilling new 
life in the New Jersey association,” and 
to acquaint the membership of the work 
that has been done by the local code 
authority to secure compliance with the 
retail jewelry code. “The responsibility 
of the success or failure of our organi- 
zation” he said, “rests with the members. 
We are prepared to go ahead with a 
program of constructive and educational 
work, but this will be possible only if 
every member recognizes the necessity of 
his own cooperation.” 

The work of the national association 
in fighting unfair taxation, preparing 
codes, and its activity in aiding to secure 
state stamping laws, were reviewed by 
Mr. Evans. He also reported on the 
recent wholesale jewelers’ code hearing. 
Mr. Perry spoke briefly on the function 
of the local code authority, then introduc- 
ing Mr. Wagner who made an exhaus- 
tive treatment of the workings of that 
body. 

Plans for a business convention are 
under way, to be held in one of the metro- 
politan centers of the state, possibly 
Newark. In the future meetings will be 
held on the fourth Tuesday of every 
month. 


Five Men Held for Trial on Robbery 
Charges 


PiTTsBURGH, Pa., May 9—Five alleged 
members of the so-called “Padded Brick 
Gang,” arrested in this city May 2 by 
Allegheny County detectives, were held 
this morning under $5000 bail each at a 
preliminary hearing by Beaver County 
authorities. Four of the five alleged rob- 
bers, all local men, were charged with 
having robbed M. Klein and M. P. Lan- 
day, Alliquippa, Pa., jewelers of $450 
and $391 respectively, while the fifth 
member of the gang was identified by C. 
M. Jones, Parkersburg, W. Va., jeweler, 
as the robber who gagged and bound 
him last Nov. 23, escaping with jewelry 
valued at more than $10,000. Only three 
hundred dollars worth of loot was re- 
covered. 

Petty will be extradited to Parkers- 
burg for trial. Those held in Beaver 
County are Fred Schell, 24; Harry Fox, 
39; Sam Tellenfield, 27, and John Krouse, 
31. Krouse was released last December 
from the Allegheny County Workhouse 
on a five-year parole and Fox was on a 
two-year parole. 

It was believed at first that the gang 
was responsible for three times having 
broken and robbed the windows of the 
Henry Terheyden Co’s jewelry store on 





. Smithfield St., the $20,000 robbery of 


Kappel’s jewelry store on Sixth St. last 
June and the $800 robbery ef the Muir 
jewelry store in Wilkinsburg, Pa., last 
April, but none of the local jewelers was 
able to identify the small amount of loot 
recovered or the robbers, since the burg- 
laries all occurred at night. 

M. J. Lacey, of the Pinkerton agency, 
informed THE JEWELERS’ CIRCULAR repre- 
sentative that other arrests are expected 
momentarily and he was of the opinion 
that these men may have been implicated 
in thefts amounting to hundreds of thou- 
sands of dollars. 








Town Criers Organize in Cincinnati 


CINCINNATI, OH10—The Town Criers is 
the name selected for a new traveling 
salesmen’s association organized for all 
salesmen for wholesalers and manufac- 
turers of jewelry and allied lines in 
Greater Cincinnati. 

At the first meeting the following offi- 
cers were elected: C. L. Fisher, president; 
J. E. Payne, vice-president; M. J. Hesse, 
secretary; M. D. Solomon, treasurer. 

The Town Criers will promote fellow- 
ship among the salesmen, and their main 
objective will be to boost and advertise 
Cincinnati as a wholesale and manufac- 
turing jewelry center 





March Exports and Imports of 
Jewelry and Silverware 


WASHINGTON, D. C., May 10—Gold and 
platinum jewelry imported during March 
as shown by the figures of the Bureau 
of Foreign & Domestic Commerce amount- 
ed to but $458 while all other jewelry 
amounted to $13,619. 

During the same month, we exported 
no jewelry of the precious metals but the 
exports for cheaper jewelry are given at 
$48,168. During March, we exported 
sterling silver valued at $1397, silver 
plated ware amounting to $8273 and other 
articles including gold or pewter amount- 
ing to $10,149. 





Georgia Retail Jewelers Meet for 
15th Annual Convention 


ATLANTA, GA., May 1—With the elec- 
tion of J. Tom Cook, of the Pekor-Cook 
Co., Macon, Ga., as president for the com- 
ing year, the Georgia Retail Jewelers’ 
Association closed its 15th annual conven- 
tion here April 26. 

Mr. Cook, who was formerly vice-presi- 
dent of the organization, succeeds Mrs. 
Margaret Sies, Rossville, Ga., as presid- 
ing officer of the association. Other 
officers elected were Frank H. Maier, of 
the Maier & Berkele Co., Atlanta, who 
was advanced from the position of sec- 
retary to that of vice-president, and W. 
B. Burdell, of Schweigert’s, Augusta, 
Ga., -who was named secretary of the 
body. 

The convention, which was held on 
Confederate Memorial Day, was marked 
by the all-day closing of every retail jew- 
elry establishment in the city, and had 
the best attendance of any convention 
held in recent years. Not only were more 
local jewelers in attendance, but more out- 
of-town jewelers registered from all parts 
of the state, indicating the returning in- 
terest in association affairs. 

H. A. Maier, of the Maier & Berkele 
Co., regional vice-president, brought the 
greetings of the A.N.R.J.A. to the con- 
vention and introduced the speakers for 
the occasion, the two principal speakers 
being Paul Monohon, sales manager for 
the Watson Co., and W. L. Mitchell, act- 
ing compliance director for Georgia for 
the NRA. 

Mr. Monohon, in an inspiring address 
to the convention, pointed out that 
jewelers must be aggressive these days if 
they are to retain the trade left to them 
and regain new trade with which to re- 





place that which left during the depres- 
sion. He suggested a number of methods 
by which the jewelers could attract new 
trade. 

Mr. Mitchell told the jewelers that it 
was not the intention of the Government 
to enter business or control it but only to 
regulate it until it showed ability to 
govern and regulate itself 

At the conclusion of the session, resolu- 
tions were adopted: (a) endorsing Presi- 
dent Roosevelt and the NRA; (b) op- 
posing the 25 cent package charge in the 
jewelers’ code; (c) requesting that silver- 
ware companies refrain from bringing 
out any new patterns for a period of two 
years and possibly longer; (d) recom- 
mending that provision be made in the 
jewelers’ code for the elimination of free 
engraving, and (e) opposing the practice 
of placing trade-marks on the exterior of 
watch cases. 

Luncheon followed the adjournment of 
the business session and in the afternoon 
the annual convention golf tournament 
was held. J. J. Scheff of Ewing Bros., 
was low medalist in this event, and G. 
R. Newton, of the Jewelers’ Supply Co., 
Atlanta, was winner of the handicap 
trophy. Nat Ullman, of the Nat Kaiser 
Co, also of Atlanta, was runner-up in 
the event, which was played at the Black 
Rock Country Club, and which lasted 
until it was too dark to follow the balls. 

The convention closed with a dinner 
dance at the Hotel Ansley. 





Holdup Men Rob Cleveland Gold 
and Silver Dealer 


CLEVELAND, OHIO, May 15—The first 
major holdup among the jewelry trade 


- in a considerable time took place on the 


evening of May 9 when four masked ban- 
dits held up I. Miller, Inc., dealer in 
gold and silver, on the third floor of the 
Colonial Arcade and escaped with loose 
gold and silver bars valued at around 
$4000 and $150 in cash in addition t 
jewelry. : 

Two employees and two customers were 
in the offices at the time and they were 
ordered into the stock room, forced to 
kneel on the floor with their faces to the 
wall and then their hands and ankles 
were tied. 

It was about five o’clock when the 
bandits made their appearance and the 
leader vaulted over the partition with a 
gun in his hand. Russell Myers, a buyer 
for the firm, reached for his gun under 
the counter but the second robber covered 
him. The first man then released the 
door catch and admitted the other two, 
while the remaining man stood guard at 
the door. They cleaned out the safe and 
took $17 from Mr. Myers. They escaped 
down a stairway on to Euclid Avenue and 
mingled with the crowds. 

Miss Karla Mulock, stenographer, who 
was tied up with the three men, had just 
managed to release herself when R. A. 
Brown, manager, came into the office a 
few minutes after the robbers had gone. 
Police were notified and the men describ- 
ed as swarthy and neatly dressed. They 
handled their guns nervously and ranged 
in age from 23 to 30. 
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New Member Added to Code 
Authority for Watch Case 
Manufacturing Industry 


WasHINGTON, D. C.—The National Re. 
covery Administration has announced 
through the office of Division Administra. 
tor George L. Berry, approval of an jp. 
crease, to six, in the number of member 
of the code authority for the watch cage 
manufacturing industry; and of the ge. 
lection of Benjamin S. Katz, of the firm 
of Katz and Ogush, as the additional 
new member. 





Florida Retail Jewelers Discuss Code 
and Elect New Officers 


MiaMI, Fia., May 1.—Members of the 
Florida Retail Jewelers’ Association closed 
a two-day session at the Miami-Biltmore 
Hotel today with the election of officers 
and the selection of Jacksonville as the 
1935 convention city. Last night the 
jewelers held their annual banquet at 
the Miami-Biltmore, a special program of 
entertainment being presented. Officers 
elected are: President, Sterling E. Smith, 
Jacksonville; first vice-president, R. P, 
Jordan, Avon Park; second vice-presi- 
dent, Sam Wilson, Ocala; secretary, Al- 
vin Magnon; treasurer, Reade Tulley, 
Clearwater. 

The following were named directors, 
J. L. Kerr, Pahokee; Nelson Page, 
Miami; Charles Wells, Jacksonville; 
Brunce Watters, St. Petersburg, and Eu- 
gene Elebash, Pensacola. 

An invitation was sent to the national 
organization to hold its 1935 convention 
in Miami. 

Yesterday the jewelers heard addresses 
from Mayor E. G. Sewell, Mayor Vincent 
D. Wyman, of Coral Gables; B. R. Kess- 
ler, secretary of the Miami Chamber of 
Commerce; Earl B. Trexler, president 
of the Miami Ad Club; G. W. Lawton, 
Orlando, president of the state associa- 
tion; Sterling Smith, Jacksonville; A. F. 
Bauer head of the Watchmakers Guild 
of Miami, and others. 

Twelve national jewelry, watch and 
silverware companies had representatives 
at the meeting and several had elaborate 
exhibits. 

Yesterday afternoon the jewelers staged 
their annual golf tournament on the links 
of the Miami-Biltmore Country Club. 

Mr. Kessler, who spoke twice, substi- 
tuting for Francis M. Miller, president 
of the Chamber of Commerce, who was 
out of the city, discussed the NRA code, 
the government plan to modernize Amer- 
ican homes with the fund of $300,000,000 
recently made available and government 
loans to worthy business enterprises. 

In reference to the NRA code he 
declared its greatest weakness is the 
lack of adequate machinery for enforce- 
ment. He praised other aspects of the 
NRA saying it has “brought customers 
into the stores and money into the com- 
munity.” 

Speaker for this morning’s program 
was Paul W. Monohon, of the Watson 
Co., Attleboro, Mass., whose subject was 
“The New Opportunity.” 

The convention was declared one of 
the most successful ever held. 
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Thomas Bateman New Administration 
Representative in Jewelry Trade 


WasuHincTON, D. C.—Thomas Bateman, 
of New York City, has been announced 
by NRA as administration representative 
for the medium and low priced jewelry 
manufacturing and the precious jewelry 
producing industries code authorities. 
Mr. Bateman was formerly secretary and 
treasurer of the International Playing 
Card & Label Co., Rogersville, Tenn. 





Alphonse W. Weiner 


Alphonse W. Weiner, president of the 
concern of that name, 388 W. 149th St., 
Bronx, New York, died Saturday, May 
5, at his home, 399 Webster Ave., New 
Rochelle. He was 48 years old, and had 
been ill for some time. 

Born in Dublin, Ireland, he came to 
this country at the age of two years. His 
father established the present business 
about 45 years ago. 

Mr. Weiner’s business connections in 
the Bronx and his many civic and fra- 
ternal activities made him one of that 
borough’s leaders in commercial life. He 
was a former president of the Bronx Ro- 
tary Club and was a member of the Bronx 
Merchants’ Association. He belonged to 
the St. Vincent De Paul Society and the 
New Rochelle Council, No. 339, Knights 
of Columbus. 

Surviving are his widow, Maude E. 
O’Donnell, one son, A. William, and a 
daughter, Maude Catherine. 





Jewelers of Southern California At- 
tend Big Banquet at Los Angeles 


Los ANGELES—Durward Howes, presi- 
dent of the Los Angeles Retail Jewelers’ 
Association, presided at the annual ban- 
quet of the jewelry industry of southern 
California, held Friday evening, April 27, 
at the Biltmore Hotel, which was attended 
by more than 750 jewelers. Every branch 
of the jewelry trade was represented. 
Mr. Howes, chairman of the committee, 
had arranged an instructive and interest- 
ing program. Among the diners were 
manufacturers, wholesalers, brokers and 
retailers, all of the guests seemingly en- 
joying themselves to the utmost. 

The banqueters sat down to the tables 
at 6.30 o’clock. After the dinner, a toast 
to President Roosevelt was offered, with 
Mr. Howes acting as toastmaster. Mr. 
Howes next introduced James W. Foley, 
well known California poet, who gave an 
entertaining and interesting talk on: 
“Jewelry Industry-Inspired.” Other 
speakers included President Harper of the 
Chamber of Commerce; Mayor Shaw, of 
Los Angeles, Robert J. Bauer, secretary of 
the local Retail Jewelers Code Authority, 
and other prominent leaders in southern 
California business circles. 

A novelty was the awarding of prizes 
to the women present. The many jewelry 
manufacturers throughout the country had 
contributed articles and there was keen 
rivalry to secure one of the elegant sou- 
venirs of the banquet. After the prizes 
were distributed, the evening was devoted 
to dancing and other forms of entertain- 
ment. 


The arrangement of the affair was in 
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the hands of the following committee: 
Durward Howes, chairman; James A. 
Apffel, George C. Brock, Jr., Arthur Care, 
S. P. Dayton, Arthur Dibbern, Marion S. 
Elliott, W. H. Gilchrist, Herbert Hall, 
George Hambright, George Kerrigan, 
Lyle Merithew, Clarence Runyon, Carl 
Schultz, Robert Shipley, A. N. Slavick, 
John Fondey. 





Elijah H. Rosenberg 


Detroit, Micu., May 1—Elijah H. 
Rosenberg, secretary-treasurer of the 
Americus Watch Co., died on April 10. 
He had been identified with the whole- 
sale jewelry business in this city for more 
than 35 years. He was well known to 
the trade in the middle west, having been 
active until very recently. 

Surviving him are his widow, Mrs. 
Rebecca Rosenberg; three daughters, 
Mrs. Sol Gittleman, Mrs. W. A. Marcus 
and Mrs. J. V. Brown; and three sons, 
Sam, Isidor O., and Jacob D. Rosenberg. 


L. P. Kadison 


As the JEWELERS’ CIRCULAR g6es to press, 
word comes of the death of Lazarus P. 
Kadison, president of Fera & Kadison, 
Inc., for many years one of the leading 
diamond cutting and importing firms of 
New York. Mr. Kadison succumbed to a 
heart ailment at his home, 241 Central 
Park West, New York, May 29. Deceased, 
who was 66 years old had been connected 
with the diamond cutting business for 
more than 40 years, and was widely 
known. His firm was started on May 1, 
1871, at 9 Maiden Lane by the late Henry 
Fera, one of the oldest and most able 
cutters of the country. Mr. Fera’s business 
was conducted in the vicinity of the 
Maiden Lane district for many years and 
in 1900 Mr. Kadison was admitted as a 
partner, the firm being changed to Fera 
& Kadison, which in 1923 moved its cut- 
ting plant and offices to 1650 Broadway. 

Besides his widow, Mr. Kadison is sur- 
vived by his two sons, Milton and Norman 
Kadison. Funeral services were held at 
2 o'clock, May 31. 





Michigan Retail Jewelers Discuss 
Code at Grand Rapids Meeting 


Granp Rapips, Micu., May 8.—The in- 
terest taken by retail jewelers in the ef- 
forts to establish the business on an 
ethical basis was evinced by the attend- 
ance of retail jewelers upon the occasion 
of their convention held here during the 
past two days. The attendance exceeded 
the hopes of the officers. Of the 171 
registered 119 represented jewelry stores, 
the balance being wives of jewelers and 
representatives of wholesalers and manu- 
facturers. 

Sunday was a sort of get-together and 
social day. Promptly at ten o’clock Mon- 
day the sessions were opened by President 
Bert Vandenberg, Grand Rapids. The 
welcome to the city was extended by Alex 
McFadyn, secretary of the Chamber of 
Commerce. Following the usual welcome 
he took the opportunity to talk about the 
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NRA and pointed out the difficulties of 
always securing prompt satisfaction on 
complaints filed, but urged all to co- 


" operate in the observing of ethics listed 


in the Codes and he felt sure that in time 
great benefits would come to all indus- 
tries. 

President Vanderberg then delivered 
his address, telling of what had been 
done and efforts being made by the State 
and National associations for the in- 
terests of the trade. His talk was most 
optimistic throughout. 

The remaining part of the morning pro- 
gram were talks by J. Roy Philps, repre- 
senting the Hamilton Watch Co., and 
Tom O’Connell, representing the Elgin 
National Watch Co. Each discussed at 
some length the policies of their respec- 
tive companies, both past and present, 
and were well received. 

The first speaker on the afternoon pro- 
gram was B. Van Blarcum, of the State 
Code Authority at Detroit. He explained 
the working of the Authority and told 
of its personnel. He promised that they 
would cooperate to the fullest extent on 
all complaints but that patience must be 
shown. Because of many petty complaints 
it is difficult to handle all promptly. 

President Vandenberg then read a long 
letter of greeting from President Wm. D. 
McNeil, president of the A.N.R.J.A. 

William Gibson, Chicago, a member of 
the retail jewelers Code Authority who 
has made a very thorough study of the 
Codes, then explained a number of fea- 
tures of the Code which seem least under- 
stood and pointed out the effect of all 
of these on the trade, both as to credit 
and regular stores. Mr. Gibson urged 
all to strict observance of the Codes and 
to use their efforts in having State acts 
passed to strengthen the National. 

The closing talk of the afternoon was 
by B. J. Doyle of Philadelphia, who dis- 
cussed the jewelry industry for the past 
21 years since he became associated with 
it and predicted a near future return of 
prosperity to the industry. 

Resolutions adopted expressed disap- 
proval of the proposed stamping of qual- 
ity and trade marks on the outside of 
watch cases and also of the provision of 
the Silverware Code by which a minimum 
package charge is made. The 10 per 
cent excise tax was protested and a 
pledge made to use every effort to have 
it entirely eliminated. 

The following officers were then elect- 
ed: President, Hugh Finley, Kalamazoo; 
vice-president, R. C. Wethered, Flint; 
secretary, Ben Steelman, Kalamazoo, and 
treasurer, Albert Nieboer, Grand Rapids. 

During the evening the banquet and 


* dance, sponsored by the Wolverine Trav- 


elers, was held in the ball room at which 
about 250 were present. 





Price of Silver Bars 


B.S. Newly- 

Government New Mined 

London Assay Sell- York Domestic 

Date Official ing Price Official Silver 

May 4 18% 45% 42% 64% 
May 11 19% 46% 444% 64% 
May 18 19% 47% 44% 64% 
May 25 19%% 47% 44% 64% 








Budget and Contributions for 
Medium and Low Priced 
Jewelry Code Authority 


WasuincTon, D. C., May 22—Deputy 
Administrator Earle W. Dahlberg has 
announced that objections to the proposed 
budget and schedule of contributions for 
the support of administration of the code 
for the medium and low priced jewelery 
manufacturing industry, could be filed in 
writing in Room 4426 of the Commerce 
Building, prior to June 2, 1934. 

The budget which is to cover the period 
from January 1 to December 31, 1934, 
totals $30,000. The schedule of contribu- 
tions is based on number of employees and 
runs from $10 per year for five employees 
to $250 per year for 250 employees for 
manufacturers, and from $20 per year for 
five employees to $250 per year for over 
100 employees for wholesale dealers. 


Jewelry Manufacturer Ordered to 
Surrender Use of Blue Eagle for 
Violation of Code 


Provipence, R. I., May 17.—The Clo- 
ver Bead and Novelty Co., of this city 
and New York, has been directed to sur- 
render its Blue Eagle for alleged viola- 
tions of the code of fair competition of 
the Medium and Low Priced Jewelry 
Manufacturing Industry. Announcement 
of the decision of the National NRA 
Compliance Board in the case was made 
today by LeRoy King, Rhode Island 
NRA Compliance Director. Other con- 
cerns operating under this code are being 
investigated because of reports of vio- 
lations, according to Edward O. Otis, Jr., 
secretary of the New England Manu- 
facturing Jewelers’ and Silversmiths’ As- 
sociation and executive secretary of the 
Code Authority for the jewelry industry. 

United States Attorney J. Howard 
McGrath stated this morning that the 
alleged violations have been referred to 
his office for prosecution, but that no 
steps will be taken until he is advised 
by Washington of the administrative pol- 
icy to be pursued in such cases. Mr. 
King referred the case to Mr. McGrath 
after the State Compliance Board had 
rendered its decision, but before a move 
to prosecute was made the company’s 
counsel requested delay, as he planned 
to appeal to the National Compliance 
Board. The appeal was taken but lost. 

The statement alleges that the Clover 
Bead and Novelty Co. has violated the 
wage, hour and home work provisions of 
the code. The company employs ap- 
proximately 60 persons in its factory at 
5 Mason St., this city, and about 40 more 
at the New York plant, which is located 
at 48 W. 38th St. Samuel Kipis, one of 
the owners of the company and in charge 
of the Providence plant, this morning 
denied emphatically that his concern has 
violated any of the provisions of the 
jewelry code. “As far as I know, I’m 
doing everything one hundred per cent 
under the code,” he said. “I’m not 
chiseling. I’m not paying less than the 
minimum wage of 32% cents an hour 
under the code, my employees are not 





working more than 40 hours a week and 
I’m not giving out any home work. I 
don’t think that I’m violating the code 
in any particular. I don’t know why 
they keep bothering me. I wish that 
they would stop annoying me.” 

Mr. Kipis said he retained a New 
York lawyer to represent the company 
in the allegations made against it by 
the NRA and expected his concern to 
be cleared of the charges against it. He 
explained that he had been ill at his 
home in New York and had been in 
direct charge of the Providence plant 
only for about three months. During 
that time, he asserted, he knew person- 
ally that there had been no violations of 
the code in the plant. The man who 
was managing the plant before he took 
over the management here himself, Mr. 
Kipis said, has assured him that he 
had lived up to the code ever since it 
went into effect. 

“The way I understand the NRA,” 
Mr. Kipis declared, “is to give as much 
employment as possible and make every- 
body feel satisfied and nice. That’s 
what I have been trying to do.” 

In announcing the action taken, Mr. 
King released the following telegram, 
which had been sent to the concern: 

“The Code Authority for the Medium and 
Low Priced Jewelry Manufacturing Industry 
informs us that in spite of the warnings pre- 
viously given by us you are violating the code 
of your industry. The Code Authority recom- 
mends the removal of the Blue Eagle. The 
National Compliance Board in Washington has 
affirmed the findings and the recommendations 
of the Code Authority. 

“In view of your failure to comply with the 
code you will surrender to your postmaster all 
RA insignia in your possession, including all 
insignia in possession of your store and 
branches, and you will refrain from using the 
Blue Eagle at your store and branches, in 
advertising and in any other manner what- 
soever. 

The telegram was signed by John 
Swope, chief of the Field Division, NRA 
Compliance Division. 

The statement issued by Director King 
follows: “The case, which was filed in 
the office of the State NRA Compliance 
Director by the Code Authority, has oc- 
cupied the attention of the Trade Prac- 
tice Compliance Officer for over a period 
of two months. It also involved two 
meetings of the Rhode Island State Ad- 
justment Board, of which Arthur Henius 
is chairman, acting for the public; Rob- 
ert Ashman, Industrial Representative, 
and James J. Carroll, Labor Represen- 
tative. 

“Upon the recommendation of the 
Rhode Island State Adjustment Board, 
Mr. King referred the case to the Na- 
tional NRA Compliance Board in Wash- 
ington for review. In consequence of 
that review, the above-mentioned action 
has been taken by the Government in 
ordering the removal of the Blue Eagle 
insignia. What further action is con- 
templated by the National NRA Com- 
pliance Board has not yet been revealed.” 

According to Edward O. Otis, Jr., 
Executive Secretary of the Code Author- 
ity for the Medium and Low Priced 
Jewelry Manufacturing Industry, the 
Code Authority, which has met regularly 
since the acceptance of the industry’s 
code, on Dec. 24, 1933, will use every 
possible advantage given to it under the 
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code to investigate charges of alleged 
violations against members of the indys. 
try. In conformance with this policy this 
case, through the close co-operation of 
the Rhode Island NRA Compliance pj. 
rector and his staff, has been brought to 
this much desired point. 

“The Council of Jewelry and Allied 
Industries operating for the Code Ay. 
thority of the Industry,” according to 
Mr. Otis, “has before it at the presen 
time several charges of alleged viola. 
tions, which are now in the process of 
investigation. The Code Authority jg 
indebted to those public spirited individ. 
uals who have made known cases of aj- 
leged violations and enabled the Code 
Authority on numerous occasions to bring 
about adjustments of alleged violations 
without recourse to enforcement pro. 
ceedings.” 





New Rules for Jewelry Design 
Registration Bureau 


ProvipENcE, R. I., May 15.—Under new 
rules which have been adopted by the 
Jewelry Design Registration Bureau for 
the medium and low priced jewelry in- 
dustry, and which became effective the 
first of this month, it is provided that a 
manufacturer may re-register a design 
annually for a period of five years. In 
a case of re-registration the manufac- 
turer must notify the bureau within 30 
days prior to the date of expiration. 
Designs may be registered not only as 
individual ideas but as an_ individual 
style covering many lines, as basic ideas 
involving uses of materials in new ways, 
and involving functional arrangements 
which are original. 

Protection for one year is based upon 
visual effect and designs are registered 
to cover the originality of intent and 
idea rather than exclusively upon a par- 
ticular method by which the result is 
obtained. Registration is based upon de- 
sign in production; that is, it must be 
offered for general sale within six 
months from the date of registration. 

Since the Bureau was established at 
21 Waterman St. during the third week 
in February more than 500 designs have 
been registered, the registrations involv- 
ing 110 manufacturers. In a number of 
cases manufacturers have _ registered 
groups of designs covering entire lines 
of jewelry. 


Smith-Patterson Co. Officers Elected 


Boston, May 21.—Nelson H. Smith has 
been elected president of Smith-Patter- 
son Co. to succeed his father, the late 
Marcell N. Smith. 

Two other changes have been made in 
the officers of the store. At the meeting 
last month Aubrey G. Gilmore was 
elected vice president and clerk, and 
Frank M. Libbey was named to the Board 
of Directors. Mr. Smith will also serve 
as treasurer of the firm. J. Victor Day 
will continue as assistant treasurer and 
director. James Kingman will continue 
as vice president and secretary and Al- 
bert P. McMullin remains on the Board 
of Directors. 
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Wisconsin Jewelers at Madison 


Members of State Retailers’ Association Give Major Consideration 
to Code—Officers Re-elected—Entertainment 
Features Enjoyed 


Mapison, Wis., May 16.—Emphasizing 
the importance of local, state and national 
retail organizations as serving the best 
interest of the retail jeweler and pleading 
for utmost confidence in the wisdom and 
council of the National Retail Jewelry 
Trade Council, A. C. Hentschel of Mil- 
waukee as president of the Wisconsin 
Retail Jewelers’ Association opened the 
29th annual convention at the Loraine 
hotel here on Monday, May 14. In his 
seventh annual report as president, Mr. 
Hentschel referred to the record of 
achievement of the association during the 
past 29 years as one of which the jewelers 
can be justly proud. As to the need for 
future activity, he said that the need 
will become greater and greater from 
year to year. The membership in Wis- 
consin has been a consistent and loyal 
one, Mr. Hentschel said, and many 
jewelers have held continuous member- 
ship since the very inception of the asso- 
ciation. 

More than 200 retail jewelers, allied 
tradesmen and ladies registered for the 
convention, exceeding slightly the number 
attending the Milwaukee convention last 
year. The first convention session opened 
Monday afternoon, the morning being 
devoted to the annual meeting of the 
National Jewelers Mutual Fire Insurance 
Co. 

Dr. Frederick D. Butler, of Grace 
Episcopal church, gave the invocation 
opening the convention. Following the 
annual address of President Hentschel, 
annual reports were made by A. W. 
Anderson, Neenah, secretary, and Henry 
F. Stecher, Milwaukee, treasurer. It was 
shown that the paid membership of the 
Wisconsin association is steadily increas- 
ing and that collections for the fiscal year 
approximate 40 per cent fhore dues than 
last year at this time. The treasurer’s 
detailed report of receipts and disburse- 
ments showed that in spite of the depress- 
ion, officers of the association managed 
to keep the financial condition healthy. 

Following an address on observations 
of economic conditions by Prof. W. B. 
Taylor, professor of finance at the Uni- 
versity of Wisconsin, the convention 
heard a discussion on the national retail 
jewelry code. In the absence of William 
D. McNeil, president of the national asso- 
ciation who was detained in the east on 
code matters, Henry F. Stecher of Mil- 
waukee spoke on the successful effort of 
the National and State associations in 
obtaining a separate retail jewelry code 
and the progress in setting up the code 
enforcement machinery. 

Lawrence C. Whittet, of Madison, State 
Administrator of the Wisconsin Recovery 
Administration, spoke on “State Codes” 
under the state recovery act which is a 
counterpart of the NRA to govern vari- 
ous lines of business and industry within 
the state. 
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State Senator Otto Mueller of Wausau, 
Wis., a former jeweler, spoke on the 
investigation being conducted by the leg- 
islative interim committee on taxation, of 
which he is chairman, in attempting to 
reduce property taxes as an aid to small 
merchants. 

At the evening session on Monday a 
report was made by the code committee 
and after a discussion the association 
authorized the committee to formulate a 
state code for the retail jewelry trade 
and favored adoption of the compliance 
code. 

J. A. Buckmaster of Madison presided 
at the annual question box session Mon- 
day evening. 

Federal codes were discussed Tuesday 
morning by A. Matt Werner, state com- 
pliance director for the National Re- 
covery Administration, who discussed 
compliance in a general way, while E. 
T. Anderson, executive assistant, detailed 
functional activities of the NRA com- 
pliance board. The controlled distribu- 
tion plan of the Hamilton Watch Co. 
was explained by Jack Keenan of the 
company, and Edwin F. Olson of Mil- 
waukee, gemologist, discussed funda- 
mentals of precious stones. 

The closing session Tuesday afternoon 
was featured by two addresses. W. J. 
Rendall, promotion manager of Kesse- 
nick’s department store in Madison, talked 
on “Up-To-Date Merchandising.” 

The need for state codes was explained 
by Charles J. Madson, Neenah, Wis., 
past president of the Wisconsin Retail 
Monument Dealers’ Association, one of 
the ten industries now operating under 
the state code, drafted under supervision 
of the WRA created by the last legisla- 
ture. 

After a discussion of both topics, the 
convention went into business session to 
hear reports by the finance and resolu- 
tions committees. The most important 
resolutions condemned the 25 cent pack- 
age charge required by the silver-smiths 
code, the free offer and one-half price 
sales of discontinued patterns, and the 
free engraving evil. ‘The Wisconsin 
association voted to request the National 
to reduce the per capita dues from $5 to 
$2 as an inducement to increased mem- 
bership in both associations. 


Fond du Lac was tentatively selected _ 


as the place for holding the 1935 annual 
convention. 

All officers were re-elected. <A. C. 
Hentschel, Milwaukee, was chosen presi- 
dent for the ninth term; A. W. Anderson, 
Neenah, secretary for the twenty-sixth 
time, and Henry F. Stecher, Milwaukee, 
treasurer for the twenty-ninth term. Di- 
rectors elected are: Henry W. Rank, 
Milwaukee; Leonard F. Nelson, Madison; 
John F. Konrad, Oshkosh; Sam Dalin, 
West Allis, and Ray T. Stark, Milwaukee. 
President Hentschel and Marvin Wellen- 
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tin, Madison, were named delegates to 
the National convention. 

As usual, the final event of the con- 
vention was the annual banquet and dance 
held Tuesday evening at which the ladies 
of the jewelers joined in to make this 
a most enjoyable finish to a great and 
important convention. 





Ladies’ Auxiliary 

Mapison, Wis., May 16.—Mrs. A. C. 
Hentschel, Milwaukee, wife of the presi- 
dent of the Wisconsin Retail Jewelers’ 
Association, was re-elected president of 
the ladies’ auxiliary of the association, 
meeting here in connection with the 
jewelers’ convention. Other officers, also 
re-elected, are: Mrs. Henry N. Marx, 
Appleton, vice president; Mrs. Elsa 
Stecher Hiemke, Milwaukee, secretary, 
and Mrs. Arthur Schultz, Neenah, treas- 
urer. 

The Madison ladies’ committee, headed 
by Mrs. J. A. Buckmaster as chairman, 
provided delightful entertainment for the 
ladies’ social organization. Headquarters 
were provided in the luxurious Gov- 
ernor’s suite at the Loraine. There were 
card parties, a theater party and tours 
of the Wisconsin Historical Library and 
other state buildings. Monday night the 
ladies joined the men at the buffet lunch- 
eon and entertainment following the eve- 
ning session, and on Tuesday night at the 
annual banquet and dance of the associa- 
tion. 


Fire Insurance Co. Meeting 


Mapison, Wis., May 16.—A. C. Hent- 
schel, Milwaukee, John P. Hess, Fond du 
Lac, and Henry F. Stecher, Milwaukee, 
were re-elected directors of the National 
Jewelers Mutual Fire Insurance Co., at 
the 21st annual meeting held here pre- 
ceding the annual convention of the Wis- 
consin Retail Jewelers’ Association. The 
board of directors met following the 
stockholders meeting and re-elected offi- 
cers as follows: President, William H. 
Upmeyer, Milwaukee; vice president, A. 
C. Hentschel, Milwaukee; secretary, A. 
W. Anderson, Neenah; treasurer, Henry 
F. Stecher, Milwaukee. 

In his annual report, President Up- 
meyer pointed to the sound financial con- 
dition of the fire insurance company. 

The reports of Secretary Anderson and 
Treasurer Stecher showed the fire com- 
pany had a good year in 1933, all things 
considered. At the end of last year the 
insurance in force on jewelers risks all 
over the United States was $14,494,200, 
a reduction of only about eight per cent 
over the year previous. Most of the 
business lost was the result of retirements 
from business, reduction of stocks, and 
financial inability to pay premiums. 
Policyholders received more than $46,000 
in dividends. At the close of last year 
assets were $211,828 and surplus $140,504. 





Beresh, jewelers, since 1907 at 1384 
Michigan Ave., corner 8th St., Detroit, 
Mich., has moved to 1324 Michigan Ave., 
into a larger and finer store, eight doors 
east of the old establishment. 











Fifty Years in Business 


WasuincTton, D. C.—It was 50 years 
ago that Julius Selinger, fresh from ex- 
citing experiences in the diamond fields 
of Kimberley, South Africa, established 
F St.’s first jewelry store on the site of 
his present store—818. 

The 81-year-old jeweler, who still takes 
an active part in the business, remained 
in his home at 1920 Belmont Road on his 
birthday and recalled Washington of the 
80’s when he started his business. 

Shortly after the start he placed his 
first advertisement in one of the local 
papers, and for more than 49 years with- 
out missing a single issue his “ad” has 
continued to run in this newspaper. 





Cleveland Gem Society Formed 


CLEVELAND, On10.—A new organization 
has been formed in Cleveland under the 
name of the Cleveland Gem _ Society. 
The first meeting was held on May 3rd 
at the Hotel Statler with a representa- 
tive attendance of members of the 
jewelry craft. 

The officers are: President, E. W. 
Acker, physicist and gem authority; vice 
president, H. M. Lewis, of Harold M. 
Lewis, Inc.; secretary and _ treasurer, 
H. A. Erickson of the Cowell & Hub- 
bard Co. 

The objects of the society are to pro- 
mote scientific study of gems and to 
provide a means through which those 
interested in gems can exchange ideas 
and experiences. 

The society is purely educational and 
cultural. Membership may include those 
who sell rare and precious stones, edu- 
cators and collectors and others inter- 
ested in the study of gems. 

Meetings will be held the first ‘Thurs- 
day of each month at the Hotel Statler. 





Death of William C. Bowlen 


GREENFIELD, Mass., May 18—Members 
of the silver and jewelry trade as well 
as the citizens of this section of Massa- 
chusetts heard with deep sorrow of the 
death last evening of William Caldwell 
Bowlen, one of the founders of and a 
former president of Rogers, Lunt & 
Bowlen, silversmiths of Greenfield. Mr. 
Bowlen who was an artist of distinction, 
a celebrated manufacturer and one of 
Greenfield’s leading citizens, passed away 
at the Franklin County Public Hospital. 
The funeral services will be held Mon- 
day, at his late home in Holyoke. 

A native of Newburyport, Mr. Bowlen 
was born May 10, 1868, and when a young 
man his artistic temperament directed 
him to the silver trade. He came to 
Greenfield over 40 years ago while em- 
ployed by the old firm of A. F. Towle & 
Sons Co., who had moved their plant to 
this city. Mr. Bowlen’s first work was 
as an engraver and die sinker which he 
followed in connection with his study of 
painting and sculpture work. 

Leaving the old Towle concern in 1894, 
he went to Paris to study, but illness 
brought him back to this country and for 
a while was employed by firms in Chi- 
cago, Providence and Attleboro. In 1902 
he joined George Rogers and George 





C. Lunt in forming Rogers, Lunt & Bow- 
len which took over the business of the 
old Towle Co. in Greenfield. For a 
while he maintained his business in 
Providence and in 1909 moved to Holyoke 
devoting his time to the local silver con- 
cern. He became superintendent of the 
silver business and following the death 
of George Rogers became the president 
of the company. After about 10 years 
active work he retired from active man- 
agement when his health failed about 
1902 though he remained as a vice-presi- 
dent. 

In recent years Mr. Bowlen had de- 
veloped his interest in painting in water 
colors and in oils and also became cele- 
brated for his work in etching. Besides 
his widow, Mr. Bowlen is survived by 
two sons and three daughters. 





SAN ANGELO 


—One of our good friends in the trade has 
mailed us a copy of the San Angelo (Texas) 
Standard-Times. 

-——This seventy-four page daily, dated May 3, 
is a Golden Anniversary issue. 

—Many people have never heard of San 
Angelo. 

—But it is a vitally energetic little city of 
over 25,000 people; and with an enormous 
and rich trading area. 

—The Standard-Times shows many fine illus- 
trations of imposing skyscrapers, up-to-date 
hotels, and a beautiful county court house 
that would be a credit to any county in this 
great land of ours. 

—San Angelo is typical of the American spirit 
of courage, confidence and progress. 

—There are hundreds upon hundreds of cities 
similar to San Angelo scattered all over our 
48 states. 

—If you could contemplate those cities and 
what they stand for—from an airplane— 
you would never be a pessimist. 

—For America is “the growingest” young 
country on the face of the globe. 











Officers Elected at Annual Meeting 
of Chicago Jewelers Association 


Cuicaco, May 24—The annual meeting 
of the Chicago Jewelers Association was 
held at the Palmer House at noon on 
Thursday, May 17, president Lou Buss 
presiding. After routine business, includ- 
ing a report from the treasurer showing 
a healthy balance in the treasury, a stand- 
ing silent tribute was paid to the memory 
of the late M. A. Mead, past president 
and one of the charter members of the 
organization, who died on May 5. Presi- 
dent Buss then appointed a memorial 
resolution committee consisting of G. Y. 
Dickinson, chairman, John N. Hardin and 
Charles T. Ross. 

Myron Kelly, chairman of the golf 
committee, reported that all arrangements 
for a golf outing at Bunker Hill Country 
Club on June 13 were complete. It is 
to be a big free day for two representa- 
tives of each membership, with a small 
fee for all additional men attending. 
Harry Radix of the social relations com- 
mittee gave assurance that fine entertain- 
ment would be provided for the day and 
evening. 

The report of the nominating comm:ttee 
was then submitted and the following of- 
ficers elected: President, Howard D. 
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Schaeffer, Elgin National Watch (po. 
vice-president, Earl E. Marshall, C. & 
E. Marshall Co.; treasurer, John G. Leip. 
er, Benj. Allen & Co. Directors for ty 
years, are F. N. Kreissl, American Op- 
tical Co.; Jack Friedland, Hart Jewelry 
Co.; Louis G. Buss, Buss-Linthicum. 
Thorson, Inc., and Austin N. Clark, A, 
C. Becken Co. 

Before surrendering the gavel to the 
newly elected president, Mr. Buss gaye 
a brief report of the past year’s activities 
and congratulated the organization upop 
its selection of new officers. 

In assuming the office of president Mr. 
Schaeffer expressed grateful appreciation 
to the members for the high honor and 
confidence bestowed. 





Jewelry Trade Club Discontinued 


The Jewelry Trade Club of New York 
City, that has had quarters in the Pent- 
house Apartment on the Brentano Bldg, 
1 West 47th St., has disbanded, final ac- 
tion to this effect having been taken May 
10 at a general meeting of the members, 

A liquidation committee in charge of 
Herbert Kreilsheimer, chairman, was ap- 
pointed to take the formal proceedings 
in winding up the organization. 

The decision to dissolve was taken 
reluctantly and after a vote that indi- 
cated all of the members present were in 
favor of continuing the club if it were 
possible to do so; but the report of 
Messrs. Kreilsheimer and Sverdlik in re- 
gard to the assets and liabilities of the 
organization and the statement of the 
possible income during the next few 
months as compared to the overhead of 
the club, made it clear that the associa- 
tion could not continue without an assess- 
ment of all members, which was deemed 
inadvisable at this time. 

The action to dissolve the club came 
after a decision to that effect had been 
passed by the Board of Directors after a 
careful survey of the situation and it was 
to act on this survey that the meeting 
was held, May 10. President Edward L. 
Stern acted as chairman of the meeting. 
The club was dissolved as of May 18. 

Members of the Jewelry Trade Club 
now meet at luncheon on the balcony of 
the Dubonnet restaurant, 5 E. 45th Street. 





Charles Altschul 


Charles Altschul, for 50 years asso- 
ciated in the jewelry trade and widely 
known as a traveling representative, died 
on May 9 of pneumonia at his home, 358 
Fort Washington Ave., New York. He 
was 65 years old. 

Mr. Altschul was born in New York 
City. He started in the trade as a boy 
of 15 years, working for Oppenheimer 
Bros. & Veith. He remained with this 
concern until about 1900, when he left 
the diamond business for the novelty 
jewelry line. He was for some time in 
the employ of Castelloni Bros. The de- 
ceased was a member of the Jeweler’s 
Fraternal Association. 

He is survived by his widow, Annie, 
a son and a daughter, and a brother, 
Joseph Altschul, of the Paramount 
Jewelry Co., and two sisters. 
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Annual Convention of New Jersey 
Retail Jewelers Set for June 27 
Members of the New Jersey Retail 
Jewelers’ Association will gather at the 
the Hotel Douglas in Newark on June 27 
for their annual convention. Morning 


and afternoon sessions will include a pro- 


gram of business discussion with speakers 
from several of the larger manufacturers. 
A banquet in the evening will be followed 
by dancing. 

H. Victor Paul, general manager of 
Wiss Sons, Inc., Newark, who is president 
of the association, reports that the mem- 
bership campaign which grew out of the 
meeting held recently at the Progress 
Club is being received with fair success. 





George S. Thompson 


George Sherwood Thompson, widely 
known throughout the jewelry trade in 
his career of over three score years as a 
salesman, passed away May 19 at the 
hospital at Amityville, L. I. Funeral 
services were held May 22 at the St. 
Mary’s Protestant Episcopal Church at 
Amityville. : 

Mr. Thompson, who was about 76 
years old, started in the jewelry business 
about 60 years ago with the old Karelsen 
house, was for a short time with Tanen- 
baum & Co. and afterward went with 
N. J. Weil, with whom he remained until 
this business ended in 1926. For the last 
eight years he represented Albert Krolik 
Co., now at 608 Fifth Ave. 

Early in his life he traveled throughout 
the entire country but for the last quarter 
of a century had confined his efforts to 
visiting jewelers in the vicinity of New 
York by whom he was highly regarded 
for his knowledge and forcefulness. 

Mr. Thompson is survived by a son, 
Grove G. Thompson, of Long Island, and 
a daughter, Helen Thompson, a professor 
at Yale. 





Pennsylvania Retail Jewelers Revive 
Association at Harrisburg Meeting 


HarrisBurG, Pa., May 18.—A meeting 
for the purpose of reviving interest in 
the Pennsylvania Retail Jewelers Asso- 
ciation was held yesterday afternoon in 
Parlor A. of the Penn-Harris Hotel, under 
the auspices of the American National 
Retail Jewelers’ Association. 

Wilson A. Streeter, president of the 
Bailey, Banks & Biddle Co., presided, and 
urged the necessity of reviving the Penn- 
sylvania association. He stated that 
Pennsylvania should have the largest and 
best association in the country. Mr. 
Streeter also gave some interesting side- 
lights on tax legislation. 

Charles T. Evans, secretary of the 
national association, touched on the work 
of that organization and particularly its 
activities in code legislation. He ad- 
vised that 199 local code committees had 
already been formed and that the Na- 
tional Association’s activities had mate- 
tially aided in amending the Revenue 
Law to exempt articles up to $25 from 
taxation. He also called attention to the 
Progress being made in combating the 
retailing wholesaler and answered many 
questions regarding the jewelry code. 
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Samuel Feldman, president of the New 
York State Retail Jewelers Association, 
described the activities of that associa- 
tion, the retail jewelers code and method 
of procedure in filing complaints for vio- 
lation of the code. 

The following officers were elected: 
President, George A. Lyons of Samuel J. 
Lyons & Co., Philadelphia; vice-presi- 
dent, J. Loughrey Roberts of John M. 
Roberts & Son, Pittsburgh; secretary, 
Charles K. Boas of C. Ross Boas, 
Harrisburg; treasurer, William  D. 
Pinkstone, Philadelphia. It was decided 
that 10 members be elected on the ex- 
ecutive committee and the following six 
were selected: H. T. Jarecki, Erie; Max 
Silverman, Scranton; S. Kurtz Zook, Lan- 
caster; H. R. Rogalsky, Bradford; Charles 
O. Heine, Philadelphia; Paul D. Harbach, 
Reading. The four remaining members 
of the executive committee will be elected 
at a later date. 


Salesman Now Admits That He 
And Others Planned Theft of 
$35,000 Worth of Diamonds 


Cuicaco, May 21.—Four men 4ssoci- 
ated with the jewelry trade here were 
formally booked at the detective bureau 
yesterday on charges of conspiracy to 
commit a felony. 

The charges are based on an alleged 
confession by Ernest H. Porter in which 
he is reported as having entirely changed 
the story he told the previous Thursday 
when he rushed to the police with a re- 
port that he had been robbed of $35,000 
worth of diamonds through the exchange 
of brief cases while he lunched at 23 E. 
Adams St. When he decided to tell all 
he stated that he was paid $5,500 to put 
the deal over. 

According to the police Porter stated 
in his confession that he was employed by 
two men who operate a jewelry store on 
N. State St. In addition to these three 
another man, who has an office in the 
suite occupied by the jewelry concern, 
was also booked though he denies any 
connection with the affair. Porter 
claimed that the last man suggested to 
him that he try the fake theft in Mil- 
waukee. 

The New York jewelry salesman, said 
by Porter to have substituted a brief case 
with three copies of a New York paper 
for the one containing the gems, has not 
been located. Both he and the diamonds, 
which were heavily insured, are missing. 





The Excell Mfg. Co., Providence, R. L., 
manufacturer of chains, just completed 
the world’s largest identification bracelet. 
It measures six feet in length. Each link 
is two and one-half inches long by two 
inches wide. The engraving plate is 
eleven inches long by five and one-half 
inches wide. It is an enlargement and 
an exact duplicate of their No. 1470 
identification bracelet which is popular 
among the younger set and is sold all 
over the country. This big bracelet is to 
be used for advertising purposes in 
selected space in the General Exhibits 
Building, Unit No. 4, at the World’s Fair 
in Chicago. 
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Franz X. Zirnkilton 


PHILADELPHIA, May 23.—Franz X. Zirn- 
kilton, well known manufacturer of ar- 
tistic diamond jewelry, of this city, and 
noted in some circles as one of America’s 
leading goldsmiths, passed away last 
night at the Hahnemann Hospital, after 
an illness of 10 days. Mr. Zirnkilton was 
in his 84th year and had been active in 
the goldsmith’s trade in this country for 
about 60 years. 

A native of Passau, Bavaria, Mr. Zirn- 
kilton in his early years learned the 
jewelry business at Vienna and came to 
the United States in 1876, visiting Phila- 
delphia during the Centennial Exposition. 
Five years later he established the manu- 
facturing jewelry business which has since 
been conducted under his own name and 
is now in the Jewelers building at 214 S. 
12th St. 

From the first he devoted himself to 
artistic productions in the precious metal 
and earned a reputation that extended 
not only in the East but throughout the 
big centers of the country. He loved his 
work as an artist and it is cited that 
at times he would work a year or more 
on a single piece of jewelry and then 
decline to sell it. He used platinum in 
his work long before it became a vogue 
in the jewelry business and, in fact, is 
considered by his friends to have been 
among the first makers of platinum set- 
tings in the United States. Among his 
many recent famous works in jewelry was 
an Australian shell with the models of a 
gold and platinum mermaid and sea ani- 
mals, published in the last October issue 
of THE JEWELERS’ CIRCULAR. 

Surviving Mr. Zirnkilton besides his 
widow are two sons who now run the 
business, Franz X. Zirnkilton, Jr., and 
Carl G. Zirnkilton. 





Heeren Bros. Co., Pittsburgh, 
Goes Into Bankruptcy 


PITTSBURGH, Pa. May 16—Heeren 
Brothers Co., for more than half a cen- 
tury one of the leading manufacturing 
and wholesale jewelry houses of this city, 
filed a voluntary petition in bankruptcy 
April 27th in the United States District 
Court for Western Pennsylvania. The 
petition was signed by Herman H. Hof- 
mann, vice president, and stated that 
the company was unable to meet its obli- 
gations. 

Emil Freyer, president of the Samuel 
Weinhaus Company; Fred Gluck of Mar- 
tin Gluck & Sons, Inc., neighboring 
jewelers, and William Jones of the W. J. 
Johnston Co., were appointed appraisers. 
In the schedule of assets. and liabilities 
filed this week, taxes, wages, secured and 
unsecured claims amounted to $442,658.59 
and assets, including inventory value of 
merchandise as of January 1, 1934, 
amounting to $212,898.53. 





Platinum prices, as of May 25, were 
officially quoted as: 


SORE a ao oc ce dd cs ns dodancdatekeeaaeen $36.00 
Containing 5% Iridium................ 37.25 
Containing 10% Iridium............... 38.50 
ROGERS iaceas ceucedscenuaeevoeuna 60.00-65.00 
a na aan 23.00-24.00 





























This ‘short-cut’ loca- 
tion saves Time and 
Money in New York... 


The Piccadilly is “close to every- 
thing.” Ninety per cent of your 
calls are within a few minutes’ 
radius of this new hotel, and its 
short-cut location will save time 
(and taxi fare) in covering the 
town. 


And when you need relaxation, 
you are right in the center of thea- 
tres and amusements ...to say 
nothing of the Piccadilly’s own 
“Silver Lining” Cocktail Room... 
Perfect. De luxe dinner and sup- 
per, with dancing in the Georgian 
Room, for one dollar! 


The Treasurer himself will ap- 
plaud your keen sense of values in 
choosing this hotel, where com- 
fortable rooms and delicious meals 
are bargains. 


RATES FROM 


*2.9U 


ROOM WITH BATH 
450 Outside Rooms 


Hotel 


PICCADILLY 


45TH STREET, WEST OF BROADWAY 
Now ander ARTHUR LEE Direction 











Form Watchmakers’ Association 


PiTTsBuRGH, Pa., May 23.—An organi- 
zation to be known as the Horological 
and Watchmakers’ Association of West- 
ern Pennsylvania was organized last 
Monday night following a dinner meeting 
in the rooms of the Pittsburgh Symphony 
Society, 810 Penn Ave. 

A temporary Advisory Board, headed 
by Mr. Niesslein, was elected to draw up 
a constitution and by-laws, with Joseph 
A. Beimel acting as secretary. Other 
members of the board include: J. E. 
King, J. R. Malone, Ralph Carlson, Robert 
Yagle, Edward Mattern, M. H. Nolan, 
Mr. Newrock, L. I. Paull and G. A. Spies, 
all of Pittsburgh; J. A. Clerc, Ambridge; 
Marco Maglietto, Washington; Joseph 
Franz, Carnegie; L. I. Kenyon, Wilkins- 
burg and J. A. McKinley, Swissvale. 

The new body will be patterned along 
lines similar to organizations existing in 
other states such as Wisconsin, Illinois, 
Ohio, Michigan, etc. Approximately 200 
invitations were extended to prospective 
members which are to include jewelers, 
watchmakers and their employees. 

The purpose of the organization will 
be to uplift the watchmaking profession 
and in this connection arrangements were 
made to have Dr. William J. Van 
Essen, well-known local optometrist, ad- 
dress the gathering on the benefits of 
organization. 


M. A. Mead 


Cuicaco, May 23—With the passing 
of Maurice Alexander Mead, who died 
at his home in Coconut Grove, Florida, 
on May 5 the American watch industry 
lost one of its most active members and 
in point of service, perhaps its oldest. For 
64 years Mr. Mead was associated with 
the development of the American watch 
industry and played a most important part 
in that field. 

Born in Elizabeth, N. J., on Oct. 12, 
1854, Mr. Mead became associated with 
the Waltham Watch Co., Waltham, 
Mass., in 1870. Five years later he was 
sent to Chicago to take charge of the 
Waltham business here, and he continued 
in that capacity until 1880. For three 
years he was associated with the Chicago 
Watch Case Co. In 1883 the firm of 
Perry & Mead was organized. Two years 
later Mr. Perry retired and until 1905 the 
business was operated as M. A. Mead. 
In that year the business was incorporat- 
ed as M. A. Mead & Co., of which he 
was president to the date of his death. 

Mr. Mead was one of the founders of 
the Chicago Jewelers Association in 1876 
and attended the first annual dinner given 
that year. In 1893 he was elected presi- 
dent of the organization. Five years ago 
he was elected Honorary Life member. 
Mr. Mead was also a member of the 
Chicago Athletic Club, Bath Club, Miami 
Beach, and a life member of the Art 
Institute of Chicago. 

For the past 15 years he has spent the 
winters in Florida where he established 
a very handsome home in Coconut Grove, 
and became a very active member of the 
community. He is survived by his widow, 
Pauline B., two daughters, Mrs. J. T. 
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Montgomery, Evanston, IIl., 


Mrs. H. ¢ 
Schwable, Scarsdale, N. Y., and a son, 


Richmond A., Miami, Fla., 
grandchildren. 
The funeral was conducted in Ney 


and Seven 


"York on May 19, with interment in Ken. 


sico Cemetery, Westchester county. 

The business of M. A. Mead & Co, wij] 
continue under the management of J. T. 
Montgomery, who has been associated 
with the company for 31 years, and Mead 
Montgomery, who has been a member 
for the past six years. 





Fashions in Jewels 


Marcus & Co., New York jewelers, re. 
cently held a jewelry style show in which 
the smart cosmopolitan women of the city 
acted as models. The show was given 
in the Persian Room of the Hotel Plaza 
on April 30, and was for the benefit of 
the New York Cancer Institute. 

The harmonious relationship of color 
in gems to the personality and costume of 
the wearer was the theme developed by 
Mrs. Beatrice Townsend, who described 
each ensemble as the model walked among 
the guests. Care was taken that in no 
case were more jewels used than appro- 
priate for the occasion. However, the 
exceptional quality of the gems that were 
worn brought their total value to almost 
a million dollars! 

There were more than 450 social regis- 
terites at the show, and the interest of 
these ladies in this modern interpretation 
of fashions in jewels was evidenced by 
the fact that of the total number of pro- 
grams distributed by Marcus & Co., only 
10 were found left behind after the affair, 
While the exhibit was of unusual value 
to Marcus & Co., Kenneth I. Van Cott, 
general manager of the store, who en- 
gineered the idea, places equal value on 
the events leading up to the show, which 
provided opportunity to learn the jewel 
preferences of the women who were to 
act as models. There were 20 of these 
women, members of the smart set who 
at the same time are active in philan- 
thropic and charitable endeavors. Each 
one of these women came twice to Mar- 
cus & Co., first, to discuss and make a 
choice of jewels they were to wear, and 
second, to pose in the costume of the show 
for news photographs. On these occa- 
sions there was ample opportunity for a 
record of their preferences in gems to be 
made, to display the many interesting and 
rare pieces of jewelry possessed by the 
store, and generally to cement a cordial 
relationship with these important poten- 
tial customers. 

Through the distribution of programs 
before the show began, there was a chance 
to acquaint the audience with the unusual 
exhibition of pearls on display in the Mar- 
cus store from May 7 to May 19. This 
was done by means of an attractive folder 
which described in detail the objects 
which would be shown in the exhibit, 
calling attention to several items of amaz- 
ing interest from the Hammer Collection 
of Russian Imperial Treasures. The 
cover of this leaflet, as well as that of 
the program for the fashion show, was 
adorned with a drawing by Rockwell 
Kent. 
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NEW YORK: 


Jewelry News of the Metropolitan District 


Salzman Bros. have moved from Room 
1002 to Room 1102 at 9 Maiden Lane. 


The Sessions Clock Co. has removed its 
New York office to the Ruppert Bldg., 
535 Fifth Ave. 

The Nathan Holtzman Co. formerly lo- 
cated at 116 Nassau St., has moved to 
its new offices, 68 Nassau St. 


Henry Dreyfuss, jewelry designer, has 
removed from 580 Fifth Ave. to new 
offices at 501 Madison Ave., at 52nd St. 


Peter Wahrenberger, importer of pre- 
cious and imitation stones has moved to 
larger quarters at 82-84 Fulton St. 


Senauke & Son, diamond dealers and 
jewelry manufacturers, have moved from 
2 E. 125th St, to new quarters at 2 W. 
125th St. 


Stern & Stern, Inc., manufacturing 
jewelers, formerly at 131 Liberty St., is 
now located in new quarters at 216 E. 
45th St. 


The Schein & Engel Co., watch im- 
porter and manufacturer, has removed 
from 39 Maiden Lane to new quarters in 
Rooms 506-507, 170 Broadway. 

The New York China and Glass Show 
will be held at the Hotel New Yorker, 
July 29 to Aug. 4. Half of the space of 
the fifth floor in the hotel has been taken 
by china and glass dealers. 

Cahn & Kohnbrodt have moved from 
580 Fifth Ave. to 9 Maiden Lane. After 
a careful canvass their customers report- 
ed that the Maiden Lane district is more 
convenient for them. 


Sam Breger, for 13 years with Klebanoff 
& Grossman, manufacturing jewelers at 
102 Fulton St., and lately of Kirsch & 
Mayer, is now associated with the Smith 
Motor Car Corp., Seventh Ave. and 38th 
St. 


Alexander Gold, formerly of Sitzman, 
Gold & Posner, Inc., 105 Canal St., has 
engaged in business for himself, with 
quarters in 2 Maiden Lane, under the 
name Alexander Gold, Inc. Mr. Gold 
will carry general wholesale jewelry 
lines, 


Stephen Varni, of Stephen Varni Co., 


Inc., 15 Maiden Lane, on May 18 gave a 


lecture on the subject of “Gems and Gem 
Minerals Found in New York City” be- 
fore students of Smith College, Northamp- 
ton, Mass. His talk was illustrated with 
40 laptern slides. 


Maximilian Keehn, watch and clock 
repair expert, who for 45 years occupied 
quarters on Sixth Ave. where now stands 
Radio City, has opened a jewelry store 
at 1150 Castle Hill Ave., the Bronx. 
Mr. Keehn has recently recovered from a 
serious operation which he underwent 
about three months ago. 


Henry Astor, jeweler at 1466 Third 
Ave., must pay $3000 to Miss Frances 
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Brensilber, because his police dog bit her 
finger as she was about to pick up her 
coat, according to a verdict returned by a 
jury before Justice Peter P. Smith of the 
Supreme Court. Miss Brensilber was a 
guest in Mr. Astor’s home at the time. 


Monroe Englesman, a veteran of the 
diamond trade and the inventor of the 
famous lock tweezers for diamonds, the 
standard gauge instrument for rings and 
other devices for the jewelry industry, 
has again opened headquarters in deal- 
ing in his various inventions. His office 
is now at 9-11-13 Maiden Lane in which 
building he was located some years ago. 


For the first time in years, window 
smashers attacked a Fifth Avenue jewelry 
store and escaped Scot free with the 
loot. The occasion was shortly after 5 
a. m., May 3, and the jewelers were Mar- 
cus & Co., 671 Fifth Ave. The window 
was decorated with an old gold display, 
containing about $200 in scrap gold. The 
thieves, who smashed the window with a 
large rock, took all but about $5 worth. 


Abraham Jacobson, who operates a 
“one-man” jewelry store at 4 Columbus 
Circle, suffered the loss of almost his en- 
tire stock on May 1 when three bandits 
invaded his shop and emptied his safe 
and show case of jewelry and watches 
worth $15,000. The first of the intruders 
covered the jeweler with a pistol, while 
a second moved a partition which closed 
the view to the street, and a third filled 
a bag with the loot. 


Henry Weil, manager of the jewelry, 
watch and diamond department of 
Leonard Krower & Son, New Orleans, is 
in this city and is making his head- 
quarters at the Hotel Astor. Bennie 
Mattes, manager of the silverware and 
gift department, is expected to be in the 
city between June 5 and July 1, and will 
make his headquarters at the Hotel Penn- 
sylvania. Prior to visiting New York, 
Mr. Weil and Mr. Mattes were at the 
Providence-Biltmore Hotel in Providence, 
R. I., for a few days. 


Fifty years in one location at the north- 
east corner of Maiden Lane and Broad- 
way (174 Broadway) is the record of the 
house of William Barthman, well-known 
retail jeweler. This event is being 
celebrated in a quiet way, a card in one 
of the show windows calling attention to 
the event. The business has been in exist- 
ence over 75 years in the Maiden Lane 
district. On June 5 employees are 
holding an informal gathering of friends 
in the “Lane” to celebrate the 50th anni- 
versary of the business in one spot. 

At the regular monthly meeting of the 
Jewelers 24 Karat Club held May 16 at 
the rooms, 608 Fifth Ave., it was decided 
that regular monthly meetings at these 
rooms be deferred until September. The 

(Turn to page 78) 
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HAIRSPRINGS 


AMERICAN & SWISS 
HAIRSPRINGS VIBRATED 
6” to 18 s. FLAT........ $ .75 
6” to 18 s. BREGUET. . .$1.25 


SWISS HAIRSPRING SERVICE, Inc. 
116 Nassau Street, New York City 








Diamonds, Pearls, Precious, 
Synthetic & Imitation Stones 


S. NATHAN & CO., Ine. 


71-73 Nassau Street, New York 
Orders for Jobbing Stones and 
Work Carefully and Prom 


Lapidary 
ptly Filled 





Same Day Service GUARANTEED 


DIAL REFINISHING 


All jobs leave our shop same day received 


U. $. Watch Dial Mfg. Corp. SW Yonn 








SOLE AGENTS IN UNITED STATES 
MATHEY-TIssoT LEMANIA 


WATCHES CLOCKS 
NORMAN M. MORRIS 











DIALS au Noex 


REFINISHED LIKE NEW 
HIGH GRADE EUROPEAN METHOD 
24 Heur Service 
Write for Price List 


ROYAL DIAL & REFINISHING CO. 
116 Nassaw St.. New York, N. Y. 
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CHINESE GEMS Co, 


JADE INC. 
Rosequartz Turquoise 
Amethyst Lapis 
Carnelian Crystals 





Stone Ornaments for Lamps 


20 West 47th St., New York 
IMPORTER — WHOLESALER 








Wooden Clip Watches 
Wooden Baguette Watches 
Men’s Wooden Watches 


De Frece Wartcu Co., Inc. 


48 West 48th St., New York 








EXPERT REPAIRS 
SI LVERBWARB E 
Greatest Care Given to Heirlooms 
No job too small or too much trouble 


CURRIER & ROBY 7.5,°V2.c° 

















KENNGOTT BROTHERS 
80 Nassau Street, New York, N. Y. 
JEWELRY REPAIRING and 

SPECIAL ORDER WORK 

Real and Imitation Shell Combs— 


Metalized— 
Genuine VARNISTARS and VARNICROSSES— 
Prompt Mail Service 
































WHERE TO BUY. 





The Gift To Her Fiancé 
THE STAR SAPPHIRE RING 





Gems of Fascination 


LOUIS N. MARX 
551 Fifth Ave. New York 


Tel. MUrray Hill 2-8838 


REPAIRING 


2. JEWELRY — SILVERWARE 


SOLKY BROS., Inc. 


142 Fulton St., New York 
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HAIRSPRINGS VIBRATED 


By Experienced Swiss Weoman—While You Walt 
AMERICAN AND SWISS MATERIAL 
Complicated and Fine Watch Repairs 


ROLAND GLOOR CO. 
10 West 47th St., Room {206, New York, N. Y. 








WATCH STRAPS 


We are now supplying quality leather watch 
straps at low prices to the largest jobbers, 
distributors and watch manufacturers. 

Order from us pow and profit by our experi- 
ence. Retailers order thru jobbers. 


WESTERMAN MFG. CO. 








136-140 W. 21st St., New York, N. Y. 


UNREDEEMED 


ELGIN and 
WALTHAM 
WATCHES 


Open Face 
7 Jewel, 16 Size 


$4.00 


(With new White 
Fancy Engraved 
Case.) 








Same in 15-Jewel 
$5.00 





Same in 17-Jewel 
$6.00 


Same in 12 size, OO $4.00 
with a_ beautiful 1S-Fewel .csccce 5.00 
Fancy Silver Dial W7-Jewel .occcce 6.00 


Also fine unredeemed Railroad 
Watches similarly priced. 


25% with order, balance C. O. D. 
Write for our New 1934 Circular 


PAUL ROSENBERG 


Successor to Lew & Rosenberg 
5 South Wabash Avenue, Chicago 
(a sesame ne NeSeRSRIRRIR tt 








New York Notes 
(From page 77) 


club is to hold its outing and golfing 
tournament at the North Shore Country 
Club, near Sea Cliff, L. I, Wednesday, 
June 13, and if a June meeting is to be 
held, it will take place during the lunch- 
eon. On the recommendation of the di- 
rectors, two new members were elected 
to the association at the short session 
presided over by President Mehrlust. 

Industrial design, as a factor of grow- 
ing importance in the merchandising 
problem of the future, was the subject of 
an extensive exhibit in Rockefeller Cen- 
ter during April and the first two weeks 
in May. From prefabricated houses to 
delicately modeled cocktail shakers of 
precious metal, the modern spirit in de- 
sign was viewed daily by a thousand or 
more persons who came to wonder at 
the strides made by the industrial de- 
signer during the past decade. The In- 
dustrial Arts Exposition was sponsored 
by the National Alliance of Art and In- 
dustry. It was organized by an executive 
board representing American designers. 

Colonel Charles J. Dieges of Dieges 
& Clust, manufacturers of school and col- 
lege jewelry, 15 John St., was the guest 
of honor at a dinner given him May 10 
in the New York Athletic Club by fel- 
low legionnaires of the New York A. C. 
Post. Colonel Dieges is famed in the 
foot-racing world as the man behind the 
stopwatch. He has held the watch on 
nearly all the world record performances 
made in this country and has officiated 
as timer at five of the great Olympic 
games. An athlete himself some 40 years 
ago, the Colonel specialized in weight- 
throwing. He will be 70 years old in 
October. 

After spending hours of labor over 
the safe of Zickerman Bros., retail jewel- 
ers at 62-04 Roosevelt Ave., Woodside, 
L. L., during the night of May 10, bur- 
glars gave up what seemed to be a hope- 
less job and fled. The intruders had 
jimmied off the big, outer door of the 
vault, and had they continued the gas 
bombs lodged between the inner and 
outer doors would have been released. 
The back office of the stores, where the 
safe is located, was in a riot of disorder. 
Sam Zickerman, one of the proprietors, 
who discovered the attempted robbery 
when he came to the store the next morn- 
ing said that nothing was missing. 

A proposal that jewelers of New York 
invite the state retail jewelers’ conven- 
tion to this city in 1935 was discussed at 
the regular monthly meeting of the Exec- 
utive Board of Retail Jewelers Associa- 
tions of New York, held May 4 at the 
Commodore Hotel. No decision was ar- 
rived at, the matter being tabled for fur- 
ther discussion. Phineas Peters, chair- 
man of the Board, reviewed some of the 
accomplishments of the New York Code 
Authority, of which he is vice-chairman. 
William Wagner, executive secretary of 
the local authority, explained the proper 
method of registering complaints and de- 
scribed the procedure and machinery set 
up by the code for obtaining compliance. 

Burglars who were attempting to drill 
through a concrete roof to reach the safe 
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of G. A. Henckel & Co., silversmiths at 
151 W. 19th St., early the night of May 
12, were surprised by special Holmes 
patrolmen who pursued and captured one 
of the robbers. The Holmes men came 
in response to an alarm which had beep 
set off when the burglars’ drill touched 
an electric wire in the ceiling of the lof, 
building. When the officers came on the 
scene the burglars fled down the fire es. 
cape. One of them climbed over a six. 
foot retaining wall and escaped. The 
other was shot in the shoulder by Rupert 
Lauzader, a Holmes man. The wounded 
man was arrested and charged with at. 
tempted burglary and possession of bur. 
glar’s tools. 


H. R. Williams, manager of the New 
York office of the Waltham Watch Co, 
was a member of the reception commit- 
tee to greet the members of the Waltham 
High School Senior Band which arrived 
in New York, Monday morning, May 28, 
The band is acknowledged as being one 
of the finest high school musical organiza. 
tions in the country and was en route to 
attend the National High School Band 
Tournament at Des Moines, Iowa, on 
May 27 to June 6, inclusive. The band 
is on an educational tour and will visit 
places of interest in Pittsburgh, Akron, 
O., Chicago, Des Moines, and Wash- 
ington, returning home on June 6. The 
Waltham Watch Co. and other business 
concerns in Waltham are defraying the 
expenses of the tour. 


Among the recent acquisitions of the 
Metropolitan Museum of Art are five ex- 
amples of the work of French silversmiths 
of the Empire period, designed for 
Napoleon by his own craftsmen, Biennais 
and Odiot. The pieces exhibit the freedom 
of the period, which, following imme- 
diately upon the revolution, eschewed the 
themes of Bourbon rule and sought ex- 
pression through a revival of the arts 
of Greece and Rome. This was suggested 
by the recent discovery of rare remains 
at Pompeii and Herculaneum. The ac- 
quisitions include a tureen, a pair of 
candelabra, a plate and a coffee pot by 
Biennais, and a hot water urn by Odiot. 
The designs reflect the classical researches 
of Percier and Fontaine, whose works 
were the textbooks for all artisans and 
decorators of the period. 


Aaron Katzenberg, retail jeweler of 
768 Broadway, Brooklyn, successfully 
fought off four bandits who attempted to 
kidnap him early the morning of May 3. 
The jeweler had just unlocked his store 
at 8 a. m. when four men with guns 
leaped out of a car and ordered him to 
get into their machine. Mr. Katzenberg 
waded in with both fists, yelling for help. 
They knocked him down and attempted 
to drag him inside the car, but the jewel- 
er, bracing his foot against the door, re- 
sisted strenuously. The struggle con- 
tinued for almost ten minutes, a crowd 
gathering around. “Get back or I'll 
shoot,” cried one of the bandits, and the 
bystanders melted into doorways. An ap- 
proaching policeman caused the thugs to 
strike the jeweler on the head with a 
pistol butt and drive off in great haste, 
leaving him lying on the pavement. The 
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officer gave chase in a commandeered 
car but was outdistanced. 


Patent litigation for the infringement 
of United States Letters Patent No. 1,840,- 
681, for “Link Devices” which patent is 
owned by Seidman & Cohan, Inc., of this 
city, has been amicably settled. Under 
the terms of the settlement, the Forstner 
Chain Corporation, Irvington, N. J., and 
Finlay Strauss, Inc., of this city, have 
consented, by their attorneys, to the entry 
of decrees against them sustaining the 
validity of the patent and directing the 
issuance of injunctions. ‘The Forstner 
Chain Corporation has been granted an 
exclusive license to make, use and sell 
the devices of the patent, agreeing to pay 
Seidman & Cohan, Inc., a substantial 
royalty. The suit against Finlay Strauss 
has been pending in the United States 
District Court for the Eastern District of 
New York in equity No. 6105, and against 
the Forstner Chain Corporation, in the 
United States District Court for the 
Southern District of New York in equity 
No. 78-98 since 1932. Decrees were 
signed on May #4 last, Evarts, Lemlein & 
Wolsky of 369 Lexington Avenue, repre- 
sented the plaintiff, the owner of the 
patent, and Nathaniel Frucht of Provi- 
dence, represented Finlay Strauss, Inc. 
and Forstner Chain Corporation. 


Seeking a solution to the general con- 
fusion in business regarding pricing and 
price policies the New York Board of 
Trade held a meeting on the subject of 
pricing at the Hotel Commodore on May 
16. Speakers at this conference included 
Dr. Paul H. Nystrom, Professor of Mar- 
keting, Columbia University, who after 
expressing a fundamental approval of 
NRA went on to show how the haste in 
which many of the codes were adopted 
has led to what he called “highly ques- 
tionable as well as conflicting and danger- 
ously problematical provisions.” The 
professor said that every effort of a 
planned economy must be devoted toward 
price fixing, as long as a price economy 
prevails. Prices have increased as a re- 
sult of codification, he asserted, and the 
code administrations are now meeting 
their first test—a test of consumer re- 
sistance. “Net profit,’ he said, “is the 
premium which results from superior 
skill, and no private business should be 
assured of net profit. To make such 
assurance is to court government super- 
vision or control. As far as price fixing 
is concerned, our code makers and the 
communists are in perfect accord.” Other 
speakers at the pricing conference were 
W. L. Churchill, economist engineer, and 
Edward Plaut, president of Lehn & Fink 
Products Co. 


The Jewelers’ Security Alliance reports 
the contribution of $500 to the families of 
Chief of Police Brumley and Officer Lloyd 
of Sapulpa, Okla. They lost their lives 
in the effort to arrest three gunmen who 
were also killed in a battle with six 
officers and two deputy sheriffs, who had 
surrounded the house where they were 
hidden. On Sept. 7, 1933, Charles Welz- 
miller, traveling salesman for Bauman- 
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Massa Jewelry Co. of St. Louis, was held 
up while driving his car between Musko- 
gee and Tulsa and robbed of his $15,000 
stock by bandits, who also held up a 
United States postman and stole govern- 
ment money and his car. The salesman 
was registered under the Travelers’ Pro- 
tective Service of the Alliance, so the 
Pinkerton Detective Agency took up the 
pursuit and the Government also assisted, 
while the robbers took to the hills for 
refuge where they had friends and hiding 
places. September 20 Assistant Superin- 
tendent Reed of Pinkertons with ten of- 
ficers raided a house near Barnsdale and 
Clarence Hayes, one of the gunmen, was 
killed while resisting arrest and part of 
the stolen property recovered. Numerous 
clues were run out in the effort to capture 
the other bandit, Dubert Carolan, but 
without results, until February 3, 1934, 
when Chief Brumley and Officer Lloyd 
were killed. 





New York State Retail Jewelers 


Reelect Officers at Buffalo 
Convention 


BurFaLo, N. Y., May 29—More than 
150 retail jewelers of the Empire State 
gathered here yesterday and today in the 
Statler Hotel to celebrate the 25th annual 
convention of the New York State Retail 
Jewelers’ Association. Jewelers came from 
all parts of the state, some of whom were 
in attendance for the first time in many 
years, showing intense interest in the dis- 
cussions. Optimism was the note through- 
out all sessions, the reports of the dele- 
gates and committees recording remark- 
able success in all the endeavors of the 
association. 

The officers of the association, all of 
whom were reelected are as follows: 
President, Samuel Feldman; vice-presi- 
dent E. M. Barringer; secretary, E. 
Lathrop Sunderlin; treasurer R. E. Brig- 
ham. The executive committee also re- 
mains the same. 

Speakeis at the convention included 
William D. McNeil, head of the National 
Retail Jewelry Code Authority, who 
brought highly encouraging news regard- 
ing the recent success in Washington in 
the fight against the catalog houses and 
fake auctions. He predicted some im- 
portant and valuable modifications in the 
retail jewelry and other codes to be made 
by the Administration after Congress ad- 
journs. 

Resolutions adopted approved that part 
of the Watchcase Manufacturers’ Code 
which provides for a stamped quality 
mark on the outside of the case; urged 
that industrial jobbers be classed as re- 
tailers under NRA; registered opposition 
to the “terms” provision in the proposed 
Wholesale Jewelers’ Supplemental Code, 
and also opposition to the proposed 
amendment to the Retail Code which 
would fix a $40 a week minimum for 
watchmakers’ wages. 

While the jewelers attended the busi- 
ness session the ladies enjoyed trips to 
points of interest in and about the city, 
including a trip to the Roycroft Inn, East 
Aurora, N. Y., where Elbert Hubbard 
lived and worked. 
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The convention closed with a dinner 
and dance in the Chinese room of the 
Statler. 





Charles H. Crane 


Newark, N. J.—Charles H. Crane, for 
52 years associated with the manufactur- 
ing jewelry trade, died at his home here 
on Sunday, May 13, after a long illness. 
He was 77 years old. Funeral was con- 
ducted from his home, 399 Mt. Prospect 
Ave., on May 16. 

Although Mr. Crane retired from actual 
business activity in 1925, he still continued 
to visit his office daily in the Strobell & 
Crane building, which was named for the 
partnership he and George H. Strobell 
had formed in 1884. He started in the 
trade as an apprentice to Smillie & Dor- 
rance, in 1873. During the course of the 
next ten years he was employed by Field 
& Co., Krementz & Co., Enos Richard- 
son & Co., Shoemaker, Pickering & Co., 
Alling & Co., and Day & Clark. It was 
with this thorough grounding in the 
knowledge of the manufacturing craft that 
he started in for himself with Mr. Strobell. 
Mr. Crane was a descendant of Jasper 
Crane, one of the founders of Newark. 
The deceased is survived by his widow, 
Elizabeth Blue Crane, and a son, Edward 
S. Crane. 


WHERE TO BUY 


Send Us Your 


OLD GOLD, SILVER 
and Filled Scrap 


Immediate Cash Return. Your ship- 
ment held intact for your O.K. 





Three Generations of Service. 


M. L. GOLDMAN 


Refiner 


128 Mulberry Street, Newark, N. J. 

















English Importers of Gablonz 
Imitation Jewelry 


selling to leading distributors in the 
British Isles desire contact with Amer- 
PARTICULARLY 


ican Manufacturers. 
INTERESTED IN CHEAP AND MEDIUM 
PASTE AND CHROMIUM. Purchase 
basis, not agency. Box D. 48, c/o W. H. 
Smith & Son Ltd., Blackfriars, Man- 
chester, England. 


Hoover White Geld Golder 


for INVISIBLE SEAMS 


ORDER FROM YOUR SUPPLY HOUSE 


HOOVER & STRONG, Inc. @ 119 W. Tupper Street 
Buffalo, N. ¥. @ Gold Refiners and Mfrs. Since 1912 
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ANCHESTER 


COMPANY 


RHODE ISLAND 


SILVER 


PROVIDENCE 





















USE 
DIAMOND 


SCHICKSNAPS 


IN GOLD OR PLATINUM 
FOR YOUR 


CULTURED PEARLS 


HARRY C. SCHICK, INC. 
NEWARK, N. J. 
















MARSH BUCKLES 
Tie Clips and Sets 


By The Makers of 
Tongue Tyed Bracelets 








ATTLEBORO, MASS. 
















AL TO 


STERLING 





*™ MARSH ‘ve: 





BENNETT 
FOR 
EARWIRES 


Largest Selection 
in the Trade 


T. 8. BENNETT FINDINGS CO., INC. 
161 Dorrance St. Providence, R. I. 





EUREKA MFG. 
rFAUNTON, MASS. 
Vahkers of 
BAGS AND 


approved and used by 
Leading Manutacturers and Retailers 


CO. 


SILVERWARE 


ROLLS 


Samples on Request 
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Watcu ATTACHMENTS 














Ask Your Wholesaler for 


KESTENMADE 


WATCH STRAPS 
All styles and materials 


KESTENMAN BROS. MFG. CO. 


Providence, R. I. 




















PROVIDENCE: 


Happenings in the New England Territory 


Eustace Crees sailed from New York on 
May 12 on the Berengaria for a month’s 
trip in England. 

Daniels & Uhlig, 182 Mathewson St., 
have been giving demonstrations of Forti- 
phones. 

Maurice E. Lague, Artic, has been 
elected treasurer of the Optometry Club 
at the Massachusetts School of Optometry. 

Announcement was made the past 
month that Donald LeStage, Jr., is to be 
associated with his father in the O. M. 
Draper Corp., Inc., North Attleboro. 

Clyde R. Barnhill, secretary-treasurer 
of the D. Evans & Co., Inc., North Attle- 
boro, is in the Sturdy Memorial Hospital 
for treatment. 

Mr. and Mrs. Wallace D. Kenyon of 
North Attleboro, have returned from a 
several weeks’ recreation stay in Vir- 
ginia. 

Matthew T. Dunn, of the manufactur- 
ing jewelry firm of Dunn Bros., has been 
elected State Deputy of the Knights of 
Columbus of Rhode Island. 

Considerable damage was caused May 
7 at the plant of the Morris & Beever 
Co., in the Manufacturers’ Bldg., 101 
Sabin St., by a fire in the stock room. 

Edw. O. Otis, Jr., executive secretary 
of the N.E.M.J.&S.A., and wife, of Provi- 
dence, sailed May 19 from Boston, for 
Bermuda, on a 10-day vacation. 

False key thieves entered the upstair 
retail jewelry store of Bourcier & John- 
son, 9 High St., Pawtucket, the other 
night and stole some $600 in watches and 
rings. 

Ezra S. Smith, for 41 years foreman, 
designer and pattern maker for the R. 
F. Simmons Co., Attleboro, died at his 
home in that city suddenly last month 
in his 66th year. He is survived by his 
widow, a son and four daughters. 

Alfred Everett Sherman, head of the 
A. E. Sherman Machine Products Co., 
Friendship St., died suddenly May 10 fol- 
lowing an attack of heart trouble. He 
was in his 74th year. He founded the 
business some ten years ago. 

Harry E. Robinson, who has been as- 
sociated with the Marathon Co., Attle- 
boro, for 22 years, the past 14 of which 
were as secretary and treasurer, has re- 
signed because of ill-health, He was 
presented an easy chair by the company 
and employes upon retirement. 

D. Bram’s Sons, importers of imitation 
stones, 128 W. 34th St.. New York, have 
opened a branch office in the Alice Bldg., 
236 Westminster St. Providence. D. 
Gerhardt, for many years associated with 
Albert Lorsch & Co., Inc., will be in 
charge. 

In a recent contest conducted by the 
Providence Paper Co., to find the oldest 
Waterman’s pen in Rhode Island, there 
were 66 entries, many of them made 
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previous to 1900 and still in working 
order. Joseph S. Gray of Edgewood, 
R. I., entered the oldest, made in 186, 


A charter has been granted under the 
laws of Rhode Island to Landry Boulay 
Inc., of Woonsocket to conduct a jewelry 
business. The capital consists of 199 
shares of common stock of no par value, 
The incorporators are: A. H. Boulay and 
Berthelot A. Leclaire of Woonsocket ang 
Leroy R. Landry of Smithfield. 


Erving T. Arnold and Harry A, Tuell 
of Providence, and W. Vincent Sumpter 
of Warren have been granted articles of 
incorporation under the name of United 
Engravers, Inc., to conduct an engraving 
business with an authorized capital of 

(Turn to Page 97) 
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Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS 
JEWELERS AND ENGRAVERS 


Yan Or Broad and Somerset Streets 


oA PHILADELPHIA, PA. 














THIMBLES — TIE CLIPS 
IDENTIFICATION WRISTLETS 


Simons Bros. Company 


269 So. 9th St. Philadelphia 





ALFRED HUMBERT & SON 
DIAMONDS 
WEDDING RINGS 


Manufosturers of the Best in Wedding 
Rings for Nearly a Century 


117 So. 10th St. Philadelphia 





HYMAN N. CAPLAN 


ESTABLISHED 1916 
MANUFACTURING JEWELER 


SPECIAL ORDER WORK & REPAIRING 
FRATERNAL JEWELS 
OFFICIAL BADGES 


740 Sansom St. Philadelphia 








BOWMAN 
Technical School 


Courses for Success for 


Watchmakers 
Engravers, Jewelers 
Write fer free book ‘‘Your Future and Our School.” 


JOHN J. BOWMAN, Director 
Bowman Bidg., Laneaster, Pa. 


BYARD Ff. BROGAN 


Menulecturer of Distinctive Diamond 
Mountings and Wedding Rings 


805 Sansom Street Philadelphia 























We are Authorized 
Distributors for 


TELECHRON & REVERE 
Electric Clocks 
INGERSOLL WATCHES 
(Mickey Mouse) 
WESTCLOX PRODUCTS 


JOS. B. BECHTEL & CO., INC. 


729 Sansom St., Philadelphia 


We fill orders for these items in the 
rotation as received 











DIALS REFINISHED 


High Quality Low Prices Quick Service 
Every Dial Guaranteed for One Year 
KIRK-RICH DIAL CORPORATION 
Formerly Pacific > Application Co., 

330 Allen Side. : 


Dallas, 
823 Seaboard Bldg. 
Seattle, Wash. 


503 Roreat, pte. 
Chicago, 





eas siete Bldg. 
Los Angeles, Cal. 
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PHILADELPHIA 


William & Maples, 727 Sansom St., 
have purchased the clock material de- 
partment of B. J. Cooke’s Sons. 

Lean & Jones, credit jewelers, formerly 
at 114 S. 9th St., have moved into new 
quarters in 6 N. 13th St. 

Adolph Ritter of Ritter, Greenberg Co., 
815 Chestnut St., who has been ill for 
the past five months, is slowly improving 
in health. 

Frank F. Hendry, who for over 20 
years was in the diamond department of 
Strawbridge & Clothier, died recently. Mr. 
Hendry was 74 years old and is survived 
by his widow and daughter. 

1015 Chestnut St., will 
middle of June on his 
excursion to Belgrade 
will be accompanied by 


Louis Sickles, 
leave about the 
annual fishing 
Lakes, Me. He 
Mrs. Sickles. 


James Nielson, 1120 Walnut St., died 
May 4 at his home, 513 State St., Cam- 
den, N. J., after a long illness. Mr. 


Nielson, who was 62 years old, had been 
identified with the jewelry business for 
over 50 years. He was a 33rd degree 
Mason and is survived by his brother, 
Donald Nielson, and a sister, Annie Niel- 
son. The business will be continued 
under the management of his brother and 
after June 1 will be located in 126 S. 
8th St. 


Raymond S. Graham died Sunday 
night, May 20, due to a brain concussion 
and other injuries received in a motor 
accident at Stone Harbor Tuesday night, 
May 15. He was assistant secretary and 
assistant treasurer of the S. J. Lyons Co., 
4614 Frankfort Ave., and manager of 
the 2852 Kensington Ave. store. He had 
been associated with the company for 
about 22 years, coming to the concern 
direct from grammar school. His brother, 
William R. Graham, is vice-president of 
the company. 


Walter A. Costello, who for the past 
25 years had been associated with his 
brother, John M. J. Costello, 721 San- 
som St., passed away May 10 in the 
Woman’s College Hospital, following an 
operation. Mr. Costello was also well 
known as a dramatic coach. He was on 
the stage professionally about 30 years 
ago with the “Hi Henry Minstrels” but 
in recent years directed plays for charit- 
able and other organizations. Funeral 
services were held May 14 at his resi- 
dence, 3343 W. Penn St., with solemn 
requiem mass in St. Bridget’s Church. 
Interment was made in Westminster 
Cemetery. Mr. Costello was in his 56th 
year and is survived by his widow, three 
sons, two brothers and three sisters. 


PITTSBURGH 


F. A. Keating, president of the Grogen 
Co., has been elected a director of the 
Tuberculosis League of Pittsburgh. 

The Greater Pittsburgh Code Enforce- 
ment Committee for the retail jewelry 
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trade has been chosen and organized as 
follows: J. M. Roberts, chairman, vice- 
president of John M. Roberts & Sons Co.; 
Gus Bastheim, president, Henry Wilkens 
& Co.; Albert De Roy, president, Joseph 
De Roy & Sons; Girard Henne, R. J. 
Henne Co.; Paul S. Hardy, vice-president, 
Hardy & Hayes Co.; J. K. Albright, man- 
ager, jewelry department, Kaufmann’s 
department store, Smithfield and Fifth 
Avenue; Albert Paffenbach, Park Build- 
ing. W. T. Cooke, suite 1903, Law and 
Finance Building, Fourth Avenue, has 
been selected as secretary and the trea- 
surer has not as yet been named. Mr. 
Roberts said that the committee would 
begin functioning in about a week’s time. 





Z 'RNKILTON 


CREATORS OF ARTISTIC 
HAND-MADE 
IRIDIUM PLATINUM MOUNTINGS 








F.X. ZIRNKILTON 3 #iitabecpata 
Sy; { ALLOYS 
i $ PLATINUM SOLDERS 









Refining of 
Precious cane 





91-3 E. Kinney Street 








MOUNTINGS 
OF RECOGNIZED MERIT 


FULMER & GIBBONS, INC. 
117 So. 10TH St. PHILADELPHIA 














COMPLETE ASSORTMENT OF 
MOUNTINGS 


IN GOLD AND PLATINUM 
TO FILL YOUR a 











eth SE Importer of 
DIAMONDS, 
PRECIOUS 
AND 
any ~ CUES BS> |MITATION 
; STONES 


735 WALNUT ST., PHILADELPHIA 





OLD GOLD, SILVER, 
PLATINUM BOUGHT 


FILINGS—SWEEPS— 
GOLD FILLED SCRAP 


Jewelers’ Shipments from all parts of the 
U. S. prove our checks satisfy 


Your lot is accurately valued, reported 
same day as received and held intact 
awaiting your OK. 


EMPIRE SMELTING & REFINING CO. 
Metallurgical Chemists 
713 Sansom Street, Phila., Pa. 
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A. C. BECKEN Co. 


Wholesale Jewelers 
P.O. Box 1 


29 E. Madison St., Chicago 














A Half Century of Progress 


Jewelry Repairs and Special 
Order Work 


Most Complete Jewelry Shop in U.S.A. 
Our Designer Is at Your Service 
Let Us Modernize Your Old Mountings 
and Diamond Rings 
Send a Sample for Estimate 


Prompt Service 


GRAFFE & STANEK 
29 E. Madison St. Chicago, IIl. 











Established 1879 





OUR WORK COSTS NO MORE THAN yf 
ORDINARY WORK r.) 
BECKER-HECKMAN CO. 


28 E. Madison St. CHICAGO, ILL. 








ED. H. CRONINGER CO. 


wep ;, MANUFACTURING JEWELERS 
NG SPECIAL ORDER WORK 

& REPAIRING 
DIAMOND MOUNTINGS 
LG PRESENTATION JEWELS 
~y— MEDALS—BADGES 
809 Walnut St., Cincinnati, Ohio 
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SWARTZ & CO. 





10 S. Wabash Ave. Chicago, Ill. 








J. A. Conn Co. 
NATIONALLY KNOWN 
AUCTIONEERS 
Write—Wire—Phone. We will call on you 


at our expense. Phone: Westlake 274 J1. 
P. O. Box 2638, Cleveland, Ohio. 

















CHICAGO: 


Jewelry News Flashes from the Great Central Weg 


Tevia Sachs, of American Watch Dis- 
tributors, New York and Rochester, was 
in Chicago on business during May. 

Sol Bergman, of the Bergman Co., 
Omaha, Neb., was in Chicago on business 
recently and called on his many friends 
here. 

Effective May 7, the Chicago sales 
rooms of The Sessions Clock Co. have 
been moved to the Merchandise Mart, 222 
N. Bank Drive, Room 15123. 

J. T. Montgomery, of M. A. Mead & 
Co., attended the funeral of M. A. Mead, 
which was conducted in New York on 
May 19. 

Edward C. Smith, of Turquois Indian 
Trading Co., Santa Barbara, Cal., spent 
two weeks here recently on business for 
the company which is arranging for dis- 
tributors in this section. . 

Walter Butler, of E. W. Renolds Co., 
Los Angeles, spent a few days with friends 
in the trade last month as he was return- 
ing from a business trip to New York 
and the East. 

Louis Levin, secretary of the Horologi- 
cal Association of California, spent sev- 
eral days here last month visiting members 
of the trade. He is very enthusiastic over 
the accomplishments so far attained by 
this organization. 

The Illinois Watch Case Co. and Elgin 
American Mfg. Co., of Elgin, IIl., have 
announced the removal of their New York 
offices from 20 W. 47th St. to 358 Fifth 
Ave. where they have-larger space and 
beautiful modernized show rooms. 

Arthur Manheimer, of the Manheimer 
Watch Co., accompanied by Mrs. Man- 


heimer, will leave on June 7 for an ex-: 


tended automobile trip through the East. 
After a visit in the White Mountains of 
New Hampshire they will attend Mr. 
Manheimer’s 25th reunion at Harvard. 

While driving near Roosevelt Road and 
Halsted St. early in May Arthur Lander, 
representing I. Schwartz, Inc., was forced 
to the curb and ordered out of his car. 
He resisted but the bandits secured two 
of his three sample cases and made away 
with about $1500 worth of merchandise. 

A. W. Levy, Chicago manager for the 
Star Watch Case Co. spent two weeks 
of last month in New York on business 
for the company. I. E. Boucher, general 
manager of the Waltham Watch Co., 
visited the Chicago office last month and 
called on the trade here. 


Webb C. Ball, son of Sydney Y. Ball, 
of the Ball Time Service Co., was one 
of the guests on the exhibition trip of 
the new, fast streamlined train over the 
entire Union Pacific system throughout 
the west. The trip was a success in every 
way and the train was enthusiastically 
received at all points on the road. 


Announcement was made late in May 
by J. W. Clark that he had sold the entire 
capital stock of Moore & Evans to John 
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H. Malone, E. W. Simmons, J. H. Leop. 
ard and W. H. Wright, and has severed 
his connections with the business entire. 
ly. The business will be operated by the 
new owners under the old name, Moor 
& Evans, Inc 

The Niltex Novelty Co., recently ingor. 
porated, opened show rooms and sale 

(Turn to Page 83) 
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THE BALL COMPANY 
WHOLESALE JEWELERS 
58 E. WASHINGTON ST. 
CHICAGO 











Marcasite Monograms 
for Graduation and 
Anniversary Gifts 
Write for Folder 


Central Monogram Works 
7 W. Madison Street 
CHICAGO Est. 1915 


BEFORE YOU PURCHASE 
YOUR NEXT 
FIRE INSURANCE POLICY— 














Send for complete information 
on fire and windstorm insurance 
in the Jeweler's Own Company— 


NATIONAL JEWELERS MUTUAL 
FIRE INSURANCE COMPANY 


Neenah, Wisconsin 





THE 


Odd. 


heat 


NECKLACE 


AND 
PEARLS 
FOR 
ADDITIONS 





ee 


Investment-Rapid Turnover} 
Continuous Large Profits } 


JUERGENS & ANDERSEN CUBS 





55 E. Washington Street e@ Chicago, Ill. 
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TWO 
SALESMEN 
WANTED 


By an old established Central 
States wholesale jewelry and 
watch house for following states: 


First, covering Kentucky, Ten- 
nessee, Virginia, North Carolina, 
South Carolina, Georgia, etc. 


Second, covering Northeastern 
Ohio and Western Pennsylvania. 


Applicants must be experienced 
salesmen of good repute, who 
now or until recently have had 
a good following with another 

wholesale jewelry house working 
the territory. 


A fine opportunity for the right 
man. Urgent. Write at once, fur- 
nishing complete information. 


Address “N., 1607,” care Jewel- 
ers’ Circular, 239 W. 39th St., 
New York. 

















Where to Buy 
DOMESTIC 
China and Glass 












LENOX CHINA 
SERVICE PLATES 
DINNERWARE 
NOVELTIES 
Made in America 
Trenton, N. J. 


b 


LENOX 
LENOX, INC. 




















Where to Buy 
IMPORTED 
China and Glass 


SHORT LINES—SERVICE PLATES 
Dinnerware from the 
Heinrich & Co. and 
Winterling Factories 
FROM NEW YORK STOCK 


Heinrich and Winterling, Inc. 
49 W. 23rd St. New York, N. Y. 








ROYAL CROWN DERBY 


ROYAL CAULDON l CHINA 
COALPORT f China and Earthenware 
Service plates and short lines 
Wood & Sons Earthenware 
Gibson & Sons Teapots 


EDWARD BOOTE itew Yore ney: 








Spode China 
Since 1770 
Dinnerware, Teaware, and 
Short Lines, carried in New 
York City for immediate 
shipment. 
Copretann & THompson. Inc 


206 Fifth Avenue 
New York. N'Y. 
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offices in 35 E. Wacker Drive on May 1. 
R. S. Meyers and C. S. Riddiford are 
associated in the management of the com- 
pany which makes bracelets and other 
novelties. This is one of the first com- 
panies to fabricate Catalin products in 
this part of the country. 


Henry Schwartz & Son, diamond im- 
porters, 29 E. Madison St., in connection 
with Harry C. Cohen, member of the Lor- 
raine Watch Co., Inc., New York, from 
1919 to 1929, announce that they have 
secured the exclusive agency for the 
United States of the Eterna watches and 
movements manufactured by the Eterna 
Watch Co., Ltd., of Grenchen, Switzer- 
land. Mr. Cohen will call on the trade 
from Pittsburgh and Erie to the Pacific 
Coast and Southwest. 


For the sixth consecutive year the of- 
ficials of the American National Baseball 
League have awarded the making of solid 
gold monograms for annual passes to 
prominent people to the Chicago Mono- 
gram Works, of Chicago. The monograms 
are made from designs by S. B. Kahn, 
owner of the company. Each of the six 
years monograms have been made for 
the president of the United States and 
his wife. This year these monograms, 
which .are mounted on leather containers 
for the passes, were made for President 
Roosevelt, Mrs. Roosevelt, Vice-president 
Garner, and Mrs. Calvin Coolidge, and 
were presented to them at the opening 
of the season in Washington. 


In 1933 over 1000 jewelers visited the 
Chicago offices of C. & E. Marshall Co. 
With business conditions greatly improved 
and a bigger and better Fair as an at- 
traction, they are expecting more than 
twice as many visitors this year. The 
Marshall company has left nothing un- 
done to provide for the comfort and con- 
venience of its visitors. One executive 
is devoting his entire time to maikng 
desirable hotel or apartment reservations, 
supplying various kinds of information 
and otherwise relieving visitors of all 
worry and annoyance, so that their visit 
to Chcago will be a pleasant and enjoy- 
able holiday. Over 7500 feet of addi- 
tional floor space has been taken by the 
Marshall Company. 


What promised to be an interesting row 
over a “gold mine” in the Capitol build- 
ing at 159 N. State St. was amicably 
settled. After occupying a large part of 
the fourth floor for about 42 years S. 
Buchsbaum Co. moved the business to 
their own building at 243 E. Huron St. 
Herbert Buchsbaum claimed the floor 
which he estimated contained gold, silver 
and platinum to a value of at least $15,- 
000, but the manager of the building 
thought otherwise, and protested the tear- 
ing up of the floor. He placed a guard 
over the barrels containing the floor 
which had been torn up. However the 
real estate firm managing the building 
decided that if Mr. Buchsbaum gave a 
sufficient bond to replace the floor he 
might remove the old one containing the 
treasure. 
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Where to Buy 
IMPORTED 
China and Glass 


Fn hooda, 


Famous the World Over 


llable from New York Stocks 


ROSENTHAL CHINA CORP, 149 5th Ave., New York 


CHINA AND GLASSWARE 
ESPECIALLY FOR JEWELERS 


In stock for immediate delivery. Great 
variety of patterns and des 
Wire your urgent ers. 


PAUL A. STRAUB & CO., Importers 
105-107 Fifth Ave. New York 


FINEST CRYSTAL 
STEMWARE 


From Sweden and Finland 


AT POPULAR PRICES 


Stock and Import 


J.H. VENON, Inc. Sc U'Y AN 
THEODORE HAVILAND 


FINE A ages CHINA 
BOOTHS, LTD. 

JOHN BMADDOCK & SONS 
English Earthenware 
ey oe POTTERY 

one HAVI Tanp & ‘bo Ine 
aa °° °° 
bi . 23rd St. New York 





FINE CHINA 























ROYAL BEYREUTH CHINA 
MYOTT SON & CO. 


L. BERNARDAUD & CO. 
Orders acon snmetaye from 


JUSTIN THARAUD, INC. 
129-131 Fifth Ave., New York, N. ¥ 


Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 











160 Fifth Avenue, New York City 








DRESDNER ART DECORATIONS 
DINNER WARE 





ASSOCIATED CERAMICS 


14 West 23rd Street New York, N. Y. 





ROYAL DOULTON 
English Bone China and Earthenware 
THOS. WEBB & SONS 
Hand made English Crystal 
IRISH BELLEEK 
The original production 
WH. 8. PITCAIRN CORPORATION 
104 Fifth Ave. New York, N. Y. 























Sika me in Mey 


GOLD 


like anything else has a 
value. How much willit buy 





in groceries, clothes or 
other essentials ? 


Many people in your own 
community have old 


OBSOLETE JEWELRY 


Let them know that you will 
pay them cash and hold 
their lot intact subject to 
their O.K. 
Look over your stock. 
You must have some 
unsalable jewelry 
that can be converted 
into 
CASH 





DEE CHECKS SATISFY 
and we can prove it 











Did you receive your 
DEE OLD GOLD SIGN? 
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Tor 
ACCURACY 


PROM? YT 
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send your 


OLD 
JEWELRY 
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SPYCO 


SMELTING and REFINING CO, 
minneapolis, Minn. 














PLATINUM 


AND 


IRIDIUM-PLATINUM 


IN ALL FORMS TO SUIT 
JEWELERS’ REQUIREMENTS 


ALSO 
Hard Platinum, Palladium 


and 


Special Alloys for all purposes 


Platinum Wedding Rings 
JOHNSON, MATTHEY 


and Company, Inc. 
15 West 47th Street, New York City 


Telephone Bry 9-4645 


We guarantee the purity of all our metals and our customers can 
safely rely on our products being exactly as represented. 
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HOROLOGICAL 
QUESTIONNAIRE 


By 
LESTER B. PRATT 











(Continued from the May issue) 


§ our laps are made of various materials, how may we 
work each material down to a suitable surface for 
our use? 

Answer—When we turn the brass bases, which are 
used for our laps, we use a lathe tool with no clearance 
on the top; the sides and end have a clearance angle of 
10°. Such a tool will produce a very smooth surface. 

We will assume that all of the laps have been attached 
to their bases and are ready for the final truing. We will 
place the Alundum laps on the lap chuck and turn them 
true on the face and the edge with a diamond tool, which 
is simply a small piece of diamond or bort set in the end 
of a steel tool, and the tool held in the tool post of the 
slide rest. It is very essential that all tools which we use 
for truing the face of a lap be set exactly “on the line 
of centers” also that the slide rest be set so that the upper 
slide of the slide rest will travel at right angles to “the 
lathe bed.” Then we may take a cut across the face of 
the wheel, and when we have a clean surface all over, 
we test the face with a straight edge to determine if it is 
absolutely flat. The slide rest may be shifted as required 
to attain this end. 

When the slide rest is set properly to produce a flat 
surface on the wheel, it is a good idea to turn the face 
of all the laps; then we may be sure that they are all 
alike. Then, all of the edges may be turned true later. 

To turn copper flat and smooth is often a difficult 
matter, as the copper tears out easily. Probably as good 
a tool as any for turning copper is what a machinist calls 
a “right hand bent side tool.” In this tool, the top sur- 
face is bent downward at an angle of 45°, and is also 
given a clearance of 12° on the top. The side that is 
applied to the copper is given a clearance of 6°. Such 
a tool will have a shearing action similar to a wood-turn- 
ing tool. 

A mixture of lard-oil and turpentine will help to pro- 
duce a smooth surface on the copper laps. Aluminum is 
also rather difficult to turn smoothly, but we may use 
the same style tool as for copper, and kerosene will help 
to produce a smooth surface. Also a very bright surface 


THE JEWELERS’ CIRCULAR 
for June, 1934 


85 


is obtained by using benzine, which may be applied with 
a sponge so as to keep it moist at the time while working. 
The boxwood laps may also be turned smooth with the 
same tool as used for the copper and aluminum. 

To produce the final smooth surface on the above laps, 
we may lap them smooth on a cast iron lap by hand. 
In such cases, we use very fine emery powder, and plenty 
of water with the copper and aluminum laps, rubbing 
them on the lap with short, circular motions. With the 
boxwood laps, we use very fine sandpaper which is placed 
on the clean surface of the cast iron lap. An excellent 
surface may be produced on all of the laps in this manner. 


OW shall we proceed to grade diamond powder so 
that we may use it for grinding and polishing opera- 
tions on our laps? 

Answer—Assuming that we have a lot of diamond 
powder at hand that requires grading, we will procure 
five small glasses of about one ounce capacity. The indi- 
vidual glasses which are used in communion service and 
which have a flaring lip are especially suitable for this 
purpose. These glasses may be numbered 1, 2, 3, 4, 5. As 
clock oil is quite suitable for grading diamond powder, 
we shall fill glass No. 1 about two-thirds full of oil and 
then add the diamond powder we wish to grade. This 
should then be well stirred, in order to mix the diamond 
powder thoroughly with the oil. We allow this to stand 
for five minutes, when the very coarse grains of diamond 
powder, which are held in suspension, are poured into glass 
No. 2. We allow this to settle for 35 minutes, then we 
pour into glass No. 3. We allow this to settle for three 
hours and 30 minutes, then we pour into glass No. 4, 
which is allowed to settle for 24 hours, then poured into 
glass No. 5. We allow No. 5 to settle for several days, 
until the oil is perfectly clear. 

The diamond powder which was left in glass No. 1 
will be very coarse, in fact it will be too coarse for any 
of our fine work. It should be washed clean with benzine 
and allowed to dry. If we wish to use it later on, it will 
have to be crushed in a steel mortar and then regraded 





BUYERS 
OF 


GOLD 
SILVER . 
PLATINUM 


r 


ge 


or any material in which these 
metals are contained, with an 
honest return as promptly as 
accurate determinations permit. 


REFINING OF SWEEPINGS OUR SPECIALTY 


T. B. HAGSTOZ & SON 


(Arthur T. Hagstoz) 
REFINERS AND ASSAYERS 
36 Years of Refining Service 


709 SANSOM STREET - PHILADELPHIA, PA. 








*“*THE PATHWAY TO SUCCESS” 


re 





WATCHWORK STONE SETTING 
JEWELRY ENGRAVING 
BRADLEY POLYTECHNIC INSTITUTE 
SCHOOL OF HOROLOGY 


Dept. C Peoria, Ill. 











PRISMS: 


THEIR USE and EQUIVALENTS 


A book containing a more extended 
knowledge on this branch of re- 
fraction than is contained in works 
on ophthalmology. Price $2.00. 


The Optical Journal and Review 
239 West 39th Street, New York 





DON’T BREATHE POLISHING Dust 
LEIMAN BROS. PATENTED 
NEW MODEL 
POLISHING 
DUST COLLECTOR 


LOW IN COST 
EFFICIENT 
POWERFUL 
NOISELESS 


LEIMAN BROS.., INC., 
152 CHRISTIE ST., 
NEWARK, N. J. 


LEIMAN BROS. NEW YORK Corp, 
23 WALKER ST. 


MAKERS OF GOOD MACHINERY FOR 45 YEARs. 





BUY AMERICAN MADE 
WATCH AND CLOCK OIL. 


NYE*S OIL 


For fifty years the standard lubricant 


for watches and clocks 


ORDER FROM YOUR JOBBER 





ares 





Send us your 


OLD GOLD, SILVER, PLATINUM 
Gold Filled Cases, Optical Scrap, Etc. 
Prompt and accurate returns Guaranteed 


. 4 Generations of Service 
N. L. SHTEINSHLEIFER = smexrer ¢ 


78 Bowery, New York City REFINER 











| REEVE & MITCHELL CO. 
SINCE 1898 

| NON-TARNISHING 

| x io, ae wr. a, ' 
| FLANNEL BAGS and ROLES 


1110 Sansom Street Philadelphia. Pa. 








INSPECTOR AND SANDSTEEL QUALITY MAINSPRINGS 


Made in U.S.A. 


Complete Line for All American Watches 
Many hundred sizes for Swiss wrist and pocket watches 


The Latest Improvement in Mainsprings: Crosscurved Construction, 
puts into these mainsprings all the power the steel can contain. 


Use them in all watches. Send for catalog 


SANDVIK WATCH SPRING CO., INC. 
145 Hudson St. New York, N. Y. 














Ten Times Quicker— 
Ten Times Better 


The Oxy-gas 
Wonderful Torch 


Solders gold, platinum, silver; welds platinum; 
anneals, tempers, brazes, melts. One-hand 
control. 


ewel 


Circular 733 tells all about it. 








Hoke, Inc., 22 Albany St., New York City 
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in the same manner as above described. For the present, 
we shall place it in a small vial and label it No. 1. The 
powder which was left in glass No. 2 is the grade we 
use for charging our copper lap. No. 3 is applied to a 
small boxwood lap and is used for removing pit marks 
from endstones. No. 4 is used for polishing jewels, etc., 
while No. 5 will produce a much finer polish. 

This method of grading diamond powder may be set 
down as a table in convenient form as follows: 


Diamond Powder Graded in Clock Oil 


No. 1. Settle 5 minutes. 
No. 2. Settle 35 minutes. 
No. 3. Settle 3%4 hours. 
No. 4. Settle 24 hours. 
No. 5. Settle until clear. 


We shall require a small steel spatula for applying the 
diamond powder to the laps. This spatula may be made 
of steel wire about 1 mm. in diameter. ‘The end of the 
spatula should be hammered out flat and the end rounded. 
Then it should be hardened (to prevent the diamond 
powder from charging into the spatula) and nicely pol- 
ished. 

As diamond powder is rather expensive, it is wise to 
take proper care of it so that none is wasted. We may do 
this by making a small case and fitting it with 5 small 
vials. ‘The vials may be about three-eighths of an inch 
in diameter and one inch in length, with straight sides. 
Then we label the vials 1, 2, 3, 4, 5. The diamond 
powder may be removed from the glasses carefully with 
the steel spatula and transferred to the vials. We always 
keep a small amount of oil on the powder, then it is 
easily applied to the laps. A small block of hard wood 
may be drilled to take the vials and the spatula. Then 
this block may be contained in a suitably sized box with 
cover. 





Clock Exhibit at New York Museum of Science 
and Industry 


From the Zodiac of the ancient Chaldeans who flour- 
ished in Mesopotamia 6000 years ago to the modern 
electric clock, the gradual evolution of time-keeping 
devices is shown by examples of the science of horology 
through the ages in an exhibit of clocks now being held 
at the New York Museum of Science and Industry, 220 
E. Forty-second Street, New York. The show will 
continue until June 18. 

The first true clock is illustrated by a reconstruction 
of the verge escapement designed by Henry De Vick in 
1370. A model of Galileo’s pendulum, built from a draw- 
ing by the famous man’s son is on display. Among the 
curious examples of timepieces are a Japanese double 
escapement clock, a Turkish skeleton clock, a German 
table clock, and a lantern clock with verge escapement 
and foliot balance. American clockmakers are represented 
in the work of Chauncey Jerome and Eli Terry. 

Marking an important advance in horology is a model 
showing the principle of Graham’s “dead beat” escape- 
ment. Clocks of the present day include several electric 
timepieces and a quartz crystal clock, the rate of which 
is controlled by the mechanical resonance of the crystal 
sphere. 

A particularly interesting phase of the show is the 
display of Western Union which graphically represents 
the method employed in time control throughout the 
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country. Another display explains in pictures how the 
official time is determined by astronomers from the 
position of selected stars beyond the solar system. 

Clocks from the James Arthur Collection at New 
York University, the Sumner Hesley Collection and the 
Collector’s Clock Shop are among those in the exhibition. 





H. |. A. Examining Board Grants Watchmakers’ 
Certificates ; 
WasuinctTon, D. C., May 11—At a meeting of the 
Examining Board of the Horological Institute of America 
held in this city May 1, watchmakers’ certificates were 

granted as follows: 

CERTIFIED WATCHMAKER 

EMPLOYED 

BY 

J. Glenn Hoyler Self ...Albuquerque, N. M. 
Charles Henry Miller.S. & N. Katz... . Baltimore, Md. 


NAME ADDRESS 


fe Serer ee Rochester, N. Y. 

Frank F. Noell.......... iit Sharonville, Ohio 
Fernand L. Semon... . Black, Starr 
& Frost Gor- 

ee New York 

George R. Townsend .... Self ......... Bangor, Me. 

Junior WaTCHMAKER 
Ralph F. Apple....... Rogers & Co...... Dayton, Ohio 


The following are samples of questions asked in the 

written examinations: 
CERTIFIED WATCHMAKER 

1. When a watch varies in the pendant positions what 
may be done? 

2. If a watch should stop or lose motion each hour, 
where might we look for the trouble? 

3. What books on watchmaking have you studied? 


Junior WATCHMAKER 
1. What is a bezel; pendant; bridge; crown; click? 


2. How do you put a mainspring in a barrel? 
3. Name the pallet stones in a watch. 





Modern Watch Repairing and Adjusting 

Another offering of the N.A.G. Press is “Modern 
Watch Repairing and Adjusting,” a book dealing espe- 
cially with the watch of modern manufacture and the 
attendant repairing problems introduced by the changes 
in design, construction, materials and methods of adjust- 
ment. It is compiled largely from a series of articles by a 
leading Swiss designer of watches and the machines and 
tools used in watch manufacture, published in the English 
Clock and Watch Maker, and represents the very latest 
practice. 

Special attention is given to the repair of the very small 
type of movement; a chapter dealing with eight-day, 
jumping figure, date and self-winding watches has been 
included. 

The various component parts which goto make up a 
modern watch are treated with successively, beginning 
with the barrel, then the train and escapement, and finally 
motion work and keyless mechanism: The material in the 
book is clearly expressed and offers a comprehensive pic- 
ture of the whole field of modern watch repairing. 

“Modern Watch Repairing ‘and Adjusting” sells for 
$2 and is distributed by Henry/Paulson & Co. 








The Refining of Old Gold Scrap 


(From Page 57) 


essary to drive off all the aqua regia; this must be done 
very thoroughly, or trouble will arise later. 

After the final evaporation, water is added to dissolve 
the crystallized salts and, after a few hours, the solution 
is poured through filter paper on a funnel, which sepa- 
rates the silver chloride and other insoluble matter. The 
gold is separated from the solution by adding some re- 
ducing chemical, such as ferrous sulphate. 

Five ounces of ferrous sulphate for each ounce of gold 
present is taken, dissolved in water, and added to the 
gold solution, which is then warmed. After the fine gold 
precipitate settles, the liquid is poured through a filter. 
Water is added to the gold to wash it, and the water 
poured on the filter. This is repeated a number of times, 
until the gold is clean. When thoroughly washed, the 
fine gold is washed on the filter paper, dried and melted 
with borax. 

Now, I do not wish to imply that the two methods 
I have given above are used by refiners in handling quan- 
tities of material. Actually, gold refining practice involves 
much more complicated operations. I merely present 
two examples of very much simplified methods. 

“Can I, safely and profitably, refine the scrap I pur- 
chase?” 

My answer, unsolicited, to the question no one asks, is, 
“Decidedly, no!” Here are a few of the reasons: 

It is obvious from what I have written above that 
even the simplest gold refining requires the knowledge 
and skill of a chemist, or at least of a person trained by 
a chemist. Otherwise, it might be just as well not to 
compare too carefully what you expect and what you 
actually recover. In other words, there will be losses 
or incomplete recoveries that only an experienced refiner 
will know to avoid. 

It may also be inferred that boiling of strong acids, 
giving off irritating and dangerous fumes, necessary to 
the refining process, cannot be done except in a fume 
chamber or hood with a strong exhaust. 

Large manufacturers, and even refiners, sell their gold 
scrap, as a rule, to large refining plants or to the United 
States Assay Office, because of the trouble and cost of 
refining and the difficulty of obtaining gold pure enough 
for use. Fine gold fit for most jewelry alloys must be 
at least .999 fine; that is, not more than one tenth of 
1 per cent of impurities. Much of the fine gold mar- 
keted by reliable refiners is even purer than this. 

As to the saving of refining charges by doing your own 
refining, let me state the figures: Refiners pay 6% to 634 
cents per karat per dwt., which comes to $1.62 per dwt. of 
fine gold. The actual market price in the trade for fine 
gold is about $34.75 per ounce, or $1.74 per dwt. The 
Assay Office pays $35, less refining charges, about $1.73 
per dwt. (Note that the Assay Office takes two or more 
weeks for payment, while refiners pay cash.) The differ- 
ence of 12 cents covers charges, inevitable loss of metal, 
and profit. To save only a part of this margin would 
require expenditure of a good sum for an acid hood and 
laboratory equipment, a great deal of disagreeable acid 
work and the cost in time and metal losses of gaining the 
necessary experience. 

My advice is to send your scrap to a responsible re- 
finery or to the Assay Office. Platinum scrap should not 





be sent to the Assay Office, as the government does not 
pay for platinum metals. Dental scrap should be sent 
to a refinery, as it usually contains platinum. 





Horologists in Washington 
(From Page 59) 


Roehrich and a committee on Resolutions consisting of 
Messrs. Beehler, Donnelly and Clark, the morning ge. 
sion adjourned. 


AFTERNOON SESSION 


The afternoon session opened with an address by , 
W. Bearce, Co-Chief, Division of Weights and Measures, 
National Bureau of Standards. His subject was “Pro. 
posed Revision of the Gregorian Calendar.” 

Frank D. Urie, Director of Research at the Elgin 
National Watch Company, gave an illustrated talk on the 
work of the Elgin Observatory. 

Robert R. Lawson, of the same company, gave a talk 
on a slow motion study which he and Mr. Urie had been 
conducting on the action of the balance wheel of a 
watch. This was illustrated on the screen. 

The nominating committee presented the names of 
the following to serve on the Advisory Council for a 
term of three years: Howard L. Beehler, Lancaster, Pa,; 
John J. Bowman, Lancaster, Pa.; William C. Donnelly, 
Baltimore, Md.; Edward H. Hufnagel, Mt. Vernon, 
N. Y.; Armand Jessop, San Diego, Calif.; Jacques Le 
Roy, New York; J. Freeman Swett, Philadelphia, Pa.; 
Frank D. Urie, Elgin, II. 

A demonstration of the R. C. A. Victor Co. chrono- 
graph-chronoscope for rating and examining watches was 
given by M. Artz and E. P. Patterson of the Engineering 
Department of that company. 

Next came the report of the resolutions committee. 
The resolutions, which were adopted as submitted, 
thanked all who had aided in making the meeting a 
success ; commended the officers and examining committee 
for the work during the past year; extended sympathy 
to the families of members who had died during the 
year; extended thanks to Baltimore & Ohio Glee Club 
for their participation at last year’s banquet; thanked the 
various trade journals for their support; extended best 
wishes to Paul Moore, executive secretary, and John J. 
Bowman, treasurer, and called attention to the objects 
for which the Institute was established. 

At the meeting of the Advisory Council which followed 
the regular meeting the following officers were re-elected: 
President, Edward H. Hufnagel, Mt. Vernon, N. Y.; 
Ist Vice-President, William Ramsay, Washington, D. 
C.; 2nd Vice-President, William C. Donnelly, Balti- 
more, Md.; Treasurer, John J. Bowman, Lancaster, Pa.; 
Executive Secretary, Paul Moore, Washington, D. C.; 
Corresponding Secretary, Ralph E. Gould, Washington, 
D. C.; Chas. E. Bauman, Assistant Treasurer. 

Members of Executive Committee: Frank C. Beck- 
with, Lancaster, Pa.; Jacques LeRoy, New York; J. 
Freeman Swett, Philadelphia, Pa.; T. Edgar Willson, 
New York. 

The Examining Board for the coming year was an- 
nounced subject to acceptance by those named, as follows: 
William Ramsay, Chairman; William C. Donnelly, Lud- 
wig A. Staib, A. Spletter, G. C. Pauls, Jacques Le Roy. 

A dinner at the Lee House closed the sessions. 
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WORKSHOP NOTES £ QUERIES. 





ILVER POLISHING—Could you please give me 
some practical advise as to how to remove dawdy 
spots on polished sterling? I use the ordinary pickle 
water and sulphuric acid but in polishing it often de- 
velops dawdy spots. (Question No. 4877.) 
H. J. J. M. 


Answer—We cannot understand just what you mean 
by “Dawdy spots.” Perhaps you refer to a fire coating 
which appears on the surface of the silver as black spots 
or blotches and are not removed by light polishing. ‘These 
spots are usually caused by an excess of oxygen when 
soldering or annealing is done. ‘They can be controlled 
by using a flame with low oxygen as in a torch where 
gas and oxygen are used. ‘They seldom appear when 
silver is annealed in a muffle furnace. 

There is nothing that will remove such spots except 
to cut down the silver with tripoli until they are entirely 
removed, then buffing to color. Small gray pit marks that 
appear on silver are usually caused by tarnish left on 
the silver over long periods of time. These require the 
same treatment as above. 


ATCH CLEANING SOLUTION—I would ap- 
preciate it if you could give me a formula for a 
solution to be used in a watch cleaning machine to rinse 
the parts after the use of the cleaning solution. 
cleaning solution consists of oxalic acid, ammonia and 
soap. I was told that benzine or benzole is not safe to 


use. (Question No. 4878.) N. L. 


Answer—The only reason the benzine or benzole is 
not safe for a rinsing solution is that you may have a 
type of machine in which the motor is run close to the 
solution and in that case you would have a fire hazard on 
account of sparks from the motor. However, if you wish 
a rinsing solution which will be safe under all conditions, 
use carbon tetrachloride. 


EDDING RING BREAKS—TI have a customer, a 
dentist, whose wedding ring breaks every few weeks. 
Every time this ring is brought into my shop it is covered 
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with mercury. Is the mercury in any way responsible 
for the weakness in the gold? (Question No. 4879.) 
L. C. McA. 


Answer—There are several reasons why this wedding 
ring breaks every few weeks. You did not state whether 
this is the ring that your dentist had made himself. If 
such is the case, it may be that the gold is brittle. The 
writer has seen many rings that dentists have made from 
gold that was not clean; the result was that when it was 
cast into a ring, it was very brittle. You did not state 
if you removed the mercury or not. Unless the mercury 
is removed, the gold would eventually break it up. You 
can easily remove the mercury by heating the ring red, 
then pickle it and repolish. 


ASTING GOLD BANGLES—We are especially 
desirous to know how to cast small gold bangle 
objects such as are being worn on chain bracelets at the 


present time. (Question No. 4880.) M., Inc. 


Answer—We do not believe ‘you can cast small gold 
bangles, especially if they are flat articles such as a coin 
or a similar shaped piece. Bulky pieces such as the figure 
of a horse, dog, etc., of course, can be cast in sand, al- 
though they would be rather rough and would require 
some finishing. If you have in mind to produce small, 
flat bangles of coin shape, there is no very good method to 
follow except to have them stamped out. Very fine cast- 
ings may be made by the lost wax process, such as dentists 
use for casting inlays. While this process is exact in de- 
tail, it is an expensive process and it would, no doubt, be 
unsuitable for your work as the object must be mounted 
from wax and only one casting can be made from the wax 
mounting. In the sand castings, if a finished model is 
made, it can always be reproduced fairly well. 


LOCK CLEANING SOLUTION.—For some 

time we have experienced a difficulty in cleaning 

clocks with high test gas which we have always used for 

this purpose. The brass plates and wheels turn gray, 
(Turn to Page 95) 














Special Notices 


Payable invariably in advance. 

Rates under all headings except 
“Situations wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 

SITUATIONS WANTED 75c. for 
sera 25 words. Additional words 5c. a 
word. 

Heavy type, $3.00 for first 25 words. 
Additional words, 10c. a word. 

Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 

If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 

Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 

Advertisers who are not subscribers 
should send 25c, if they desire a copy 
of the paper containing their adver- 


mt, 
ne notice forms close 20th of 


Unless the advertiser instructs us to 
publish his name and address, all an- 
ewers will be directed care The 
Jewelers’ Circular. 

In ads, do not enclose 
original letters of recommendations, 
— duplicates. 

o avoid unnecessary correspond- 
ence mention your location in the 
advertisement. 

Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 








Situations Wanted. 


Under this heading, 75c. for first 
25 words, 5c. for each additional 
word; minimum charge, 75c. 








STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished, no charge. 
Fulton Agency, 93 Nassau St., Cort. 
7392, New York. 





JEWELER on platinum and gold, special 
order and repair work, also watch re- 
pairing, wants position. Address “A., 
1603,” care Jewelers’ Circular. 


CERTIFIED WATCHMAKEER ; fine work- 
manship; good appearance; salesman ; 
percentage basis or salary. Virg. Sims, 
4517-21st St., Queens, New York City. 





YOUNG BOY, 18, watchmaker’s helper 
for three years, able to clean watches 
and clocks; New’ York or vicinity; 
references; moderate salary. Address 
“C., 1605,” care Jewelers’ Circular. 





COMPETENT WATCHMAKER, 25 years’ 
experience, American, willing, good en- 
graver, plain jeweler, salesman; New 
England preferred; references. Address 
“S., 1468,” care Jewelers’ Circular. 





COMPETENT, all around jewelry re- 
pairer and diamond setter with first 
class references, desires position, New 
York or vicinity. Address “K., 1543,” 
care Jewelers’ Circular. 





JEWELER, SETTER, REPAIRER, esti- 
mator, knowledge of gems, good sales- 
man; highest references; take charge; 
want move to healthful town. Address 
“P., 1529,” care Jewelers’ Circular. 





JEWELER, first class mechanic on plati- 
num and gold jewelry, also setting on 
channel and prong work; excellent retf- 
erences; salary optional. Address “E., 
1537,” care Jewelers’ Circular. 
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COMPETENT WATCHMAKER desires 
position in first class store; New Eng- 
land preferred; 26 years’ experience, 
Horological school, factory and store. 
Address Box 183, Hanover, N. H 





FIRST CLASS WATCHMAKER, A 1 me- 
chanic, 20 years’ experience, desires 
position New York or vicinity; salary 
$25. Address “W., 1565,” care Jewel- 
ers’ Circular. 





DIAMOND SETTER, ENGRAVER, jewel- 
ry and clock repairer, salesman, 19 
years’ retail experience, wants perma- 
nent position. Write H. Shockey, Mason 
City, Iowa. 





> 
JEWELER, 16 years’ experience; stone 
setter; jewelry and silverware repair- 
ing, class pin work, and knowledge of 
plating; best of reference. Address “O., 
1556,” care Jewelers’ Circular. 





I] 
MANUFACTURING JEWELER, plati- 
num worker, engraver and diamond 
setter; high class references. Address 
“H., 1540,” care Jewelers’ Circular. 





YOUNG MAN, age 22, desires position as 
watchmaker, jeweler, stone setter and 
engraver; Bradley trained. J. F. Car- 
ter, Box 234, Monroe, North Carolina. 





A RETAIL SALESMAN of thorough ex- 
perience and real selling ability awaits 
your reply to this ad. Address “V., 
1564,” care Jewelers’ Circular. 





WATCHMAKER-SALESMAN, American, 
neat, thorough; make your repair de- 
partment an asset. Address “‘K., 1579,” 
care Jewelers’ Circular. 





COMPETENT WATCHMAKER on all 
makes and sizes, quick and high grade 
mechanic, wishes position. I. Nathanson, 
1890 Crotona Parkway, New York. 





YOUNG LADY, 10 years’ experience in 
wholesale jewelry line, desires position 
in order and repair department. Ad- 
dress “E., 1574,”’ care Jewelers’ Circular. 


CERTIFIED WATCHMAKER,~- Texas 
registered optometrist, desires position 
in State of Texas; seven years’ retail 
store experience; age 32. Address 
“Optometrist,”223 Henry St., Elgin, Ill. 





WATCHMAKER, 22 years’ experience on 
all grades; bracelets a specialty; can 
sell, estimate, trim windows; married; 
references. Address “‘L., 1580,’’ care 
Jewelers’ Circular. 








WATCHMAKER - JEWELER, 15 years’ 
store and factory experience; all around 
mechanic; age 35; salary or commission; 
will go anywhere. Address “‘E., 1571,”’’ 
care Jewelers’ Circular. 





IF YOU’D BE INTERESTED acquiring a 
young efficient retail salesman of clean 
record and pleasing personality, don’t 
hesitate answering this. Address ‘‘A., 
1566,” care Jewelers’ Circular. 





WATCHMAKER, capable of doing fine 
watch, clock repairing, wishes position 
with reliable firm; e 38; years’ 
errs, L. C. MacMarrow, Warren, 

2 





WATCHMAKER, experienced in Amerj 
can and Swiss watches; best of refer. 
ences as to character and ability; will 
start for $20 per week; South preferr, 
—€ “E., 1615,” care Jewelers’ (ip. 
cular. 





MATERIAL MAN knows Swiss-American 
materials thoroughly, also tools, fing. 
ings, etc.; 20 years’ experience, had 
charge of department; married, 34: ex- 
cellent references. Address “K., 1619” 
care Jewelers’ Circular. : 





CAPABLE SALESMAN desires connec. 
tion with better class retail outfit jp 
New York City; excellent following; 
first class references; available now. 
Address “A., 1451,” care Jewelers’ 
Circular. 





————$_—___. 


JEWELER, DIAMOND SETTER, en. 
graver; repairs, design for remodeling; 
manufacturing or store; first class 
man; will go anywhere; reasonable 
salary. Address “A., 1474,” care Jewel- 
ers’ Circular. 





DESIGNER AND GOOD JEWELER can 
run shop and produce selling merchan- 
dise; all around jeweler, diamond set- 
ter, designer, 24 years’ experience, 
wishes steady work. Address “D, 
1479,” care Jewelers’ Circular. 





BOOKKEEPER, STENOGRAPHER, nine 
years’ jewelry experience, capable tak- 
ing entire charge of office, also factory 
office; reliable; excellent references. 
Schear, 1751 Cropsey Ave., Brooklyn, 
N. Y. Bensonhurst 6-7645. 





ALERT YOUNG MAN, refined type, seeks 
responsible inside position with repu- 
table wholesalers, importers or man- 
ufacturers; thoroughly experienced and 
highly recommended. Address “A, 
1049,” care Jewelers’ Circular. 





EXPERIENCED SALESMAN seeks road 
connection with responsible American 
or Swiss watch concern; represented 
large nationally advertised watch com- 
pany many years, Mid-West. Address 
“R., 1506,” care Jewelers’ Circular. 








WATCHMAKER, JEWELER, good sales- 
man, 30 years of age, 15 years at 
bench; H.I.A.; position must be perma- 
nent; now employed; good on railroad 
and better watches. “Watchmaker,” 
P.O. Box 1013, Little Rock, Ark. 





PLATINUMSMITH, experience finest 
Fifth Ave. houses, original, capable, 
artistic, able take complete charge; all 
around knowledge; valid reason for 
wishing change. Address “F., 1528,’ 
eare Jewelers’ Circular. 





POLISHER, 17 years’ experience in first 
class jewelry repair shop and _ store; 
gold and all metal goods; best of refer- 
ence; New York State, Pennsylvania 
or Jersey City preferred. Address “F., 
1538,” care Jewelers’ Circular. 





GLANCE OVER THIS. A thoroughly 
—, jewelry salesman with optical 
epartment experience desires position 
in reputable store; first class refer- 
ences. Address “T., 1563,” care Jewel- 
ers’ Circular. 





HANDY RETAIL MAN;; salesman, win- 


dow-trimmer, sign-writer, engraver; 
qualified estimating repairs, special 
orders; capable managing; 30 


age 
single; references. Address “N., 1555," 
eare Jewelers’ Circular. 
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BUSINESS OPPORTUNITIES—Con’t 














: ED STONES; let the House of 

ee tell you whether your stone is 
genuine, at no cost except postage; 
we pay cash for rubies, emeralds, 
sapphires and other gem colored stones 
over a half carat. Send with price to 
the Wm. V. Schmidt Co., Inc., 22 West 
48th St., New York. 





WE PAY MORE; before selling 
jewelry or fixtures, see us; small or 
large stock; we see you at our ex- 
pense and give bona fide cash offer; 
(or send surplus stock and get cash 
by return mail); best references. 
Colmes Brothers, 11 Beacon St., 
Boston, Mass. 





HIGHEST CASH PRICES PAID for all 
or part of your jewelry stock, with or 
without fixtures; we have bought out 
and liquidated leading jewelry con- 
cerns; communicate with us without 
obligation; established 36 years, same 
address. Brooklyn Purchasing Syndi- 
cate, Frank Walker, Proprietor, 610 
Broadway, Brooklyn, N. Y. Telephone: 
Pulaski 5-1798. 





GET THE CASH AND MORE, too, from 
us; we have bought some of the largest 
stocks in the country; none too large 
nor too small for us to handle; all cor- 
respondence kept in strictest confidence; 
ship your dead or surplus stock to us, 
express collect, receive check by return 
mail; no obligation to accept offer, if 
unsatisfactory, but since others have 
been satisfied, you will too; bank and 
trade references upon request; wire to- 
day to have our representative call if 
you have a complete stock to close out, 
otherwise ship your surplus goods and 
receive cash. ordon Bros., 18 Prov- 
ince St., Boston, Mass. 





Wanted to Purchase. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word. 








ZEH & HAHNEMANN percussion press 
No. 7. Corbett & Bertolone, Inc., 74 
West 46th St., New York. 








Watch Work for the 
Trade. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word. 








SEND ALL YOUR WATCH REPAIRS to 
the Factory P. Tieche, 95 Nassau St., 
New York, N. Y., repairs and mate- 
rials; quick mail service. 





SPECIALIST ON DIFFICULT JOBS, re- 
pair fine complicated watches, clocks, 
.chronometers, timers, chimes; repairs 
aranteed ; 30 years’ experience. uis 
osserdet, 12 John St., New York. 





GUARANTEED watch repairing (no 
cleaning machine), expert watch- 
makers; promptest service; trial 
order will convince, S. A. Peck & 
Co., 55 East Washington St., Chi- 


cago, Ill. 





HIGH CLASS watch repairing for the 
trade; guaranteed results that will hold 
your confidence at prices that are mod- 
erate; excellent references furnished; 
out of town accounts solicited ; Holmes 
Protection. Haskel Melnick, 19 Cliff St., 
New York. 





S. HELFGOTT, high grade watchmaker 
for the trade, specializing in experi- 
mental work, cutting wheels, parts for 
watches, clocks, chronometers and re- 
peaters; satisfaction guaranteed; esti- 
mates upon request. 64 Fulton St., 
New York. 





Special Order Mork and 
Repairs for the Trade. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word. 














DESIGNING, etching, lettering, sports, 
scenes, fine line etching of portraits, 
landscapes, and ornamentation relief or 
intaglio. J. J. Kwik, 512 Franklin Ave., 
Nutley, N. J. 





DIAMOND REPAIRING and recutting ; 
repairing broken and_ chipped 
stones; recutting old miners’ and 
badly proportioned stones to im- 
prove brilliancy. James A. Drilling 
Co., Diamond Cutters Since 1906, 
87 Nassau St., New York. 








To Let 


Minimum charge (25 words) $1.50 
Additional words, 5. cents a word. 





SPACE TO LET for diamond setter and 
engraver; good opportunity. Ostricker 
& Appolo, 6 Eldridge St., New York. 





SPACE for diamond setter, watchmaker 
or engraver; separate entrance; three 
windows, North light; also convenient 
for stone dealer. National Jewelry Ap- 
praisers, 576 Fifth Ave., New York. 





DESIRABLE DESK SPACE with use of 
nine foot show case, in silversmith’s 
representative’s office. Apply with ref- 
erences, Room 711, 389 Fifth Avenue, 
New York. 





DESIRABLE partitioned space, 6 x 13 
ft., in well-known jewelry building, suit- 
able for engraver, jewelry designer, 
pearl stringer, etc.; excellent light. 
Apply Room 1104, 10 West 47th St., 
New York. 





#M#iscellaneous. 


Minimum charge (25 words) $1.50 


Additional words, 5 cents a word. 








LEARN WATCH REPAIRING by doing 
it; thorough training under expert in- 
structors.. For information write Stand- 
ard Watchmakers Institute, 111 West 
111th St., New York City. 





PATENT ATTORNEY secures patents, 
trade-marks, copyrights; call or send 
me your sketch or model; confidential 
advice; literature. Z. H. Polachek, 
1234 Broadway, New York. 


TAGER C. VETUSI, jewelers’ Millwright, 
eneral contractor; specialize complete 
ewelry sho: installation ; plants bought 

and sold; jewelry machinery on stock. 
261 West 27th St., New York. Chicker- 
ing 4-1432. 





WATCHMAKER! increase your ability 
through the highly recommended 
books: ‘‘Rules and Practice for Adjust- 
ing Watches” and ‘Practical Balance 
and Hairspring Work’; circulars free. 
Walter Kleinlein, Waltham, Mass. 





LEARN WATCHMAKING and become in- 
dependent; we help you secure a posi- 
tion; easy to learn; send for free cata- 
log. St. Louis Watchmaking School, 
Dept. 7, St. Louis, Mo. Under the 
Same management since 1886. 








ADVERTISE! 





The repeated inquiries 
which we receive asking us, 
“Is So-and-So still in busi- 


ness” prompts us to say: 


ADVERTISE —to let the 
trade know that you 
are still in business. 


ADVERTISE—to get your 
share of the orders 
soon to be placed. 


ADVERTISE —to encour- 
age the rest of the 
industry to “carry 
on”. 


It is just as essential for the 
manufacturer or wholesaler 
to advertise to the retailer, 
as it is for the retailer to 
advertise to the consumer. 


The time to start is 
NOW 


The schedule to follow is 
MONTHLY 





The medium to use is 


THE JEWELERS’ CIRCULAR 


for 65 years the recognized 
authority of the trade. 
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LFES& 
SANDERS 


A British Concern— 
Nearly a Century in 








Business — serving 
the Trade in America 
for 50 years. 


SWEEP 
SMELTERS 


BIRMINGHAM, ENG. 
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JEWELRY AUCTIONEER 
All sales comply with the N.R.A. code. 


I can sell your entire business or 
any part to clean your stock. I 
protect the Jeweler’s reputation at 
all times. There is no depression 
at a JOHNSTON auction sale. 
Every sale a success which will in- 
crease your future business. 









If you want an honest, legitimate, 
successful sale . . . Write, Wire, 
Phone. 


WM. N. JOHNSTON 
Office—253 Orchard Street Sharon, Penna. 
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Fountain Pens a Sales Magnet 
(From page 56) 

is something on which I received an eye-opener a short 
time ago,” said W. W. Garrison, genial executive of the 
McJunkin Advertising Agency. “On behalf of oy; 
clients, the W. A. Sheaffer Pen Co., we conducted a 
nation-wide survey, including jewelry stores, department 
stores and stationery stores, to learn whether a dealer 
made more sales with a number of fountain pen lines, oy 
with only one. I had figured, that with half a dozen 
manufacturers of good pens doing national advertising, 
the dealer handling all of them would naturally catch 
the most sales. However, the survey showed just the 
opposite, and I had to change my mind. 

“The successful sale of fountain pens requires intimate 
knowledge of the manufacture and use of the pen offered, 
I have noticed, in a store handling a number of different 
pens, that the clerk knows a little about each, and nothing 
in particular about any one pen.” ¥ 

C. D. Peacock, one of the oldest and most enterprising 
jewelry firms in the country, has well demonstrated, 
during the past three years, what the jeweler can accom- 
plish in building up a fountain pen business. The 1933 
fountain pen sales of this company increased 50 per cent 
over those of 1932 and were double those of 1931. 





Tantalus Sets Again Popular 


Tantalus wine and spirit sets are again becoming quite 
popular, and jewelers will do well to look into these 
very practical decanter holders. A locked bottle prevents 
constant “nippings” at the hands of those who do not 


Tantalus Set 


possess a key to the padlock of the set. 

They are made in groups of two and three, and 
provided with labels which proclaim their contents suck 
as “Scotch,” “Rye,” “Bourbon,” “Port,” “Sherry,” etc. 

These Tantalus sets are made in decorated glass with 
motifs in non-tarnishable silver, bright colored bands or 
richly cut and engraved. 
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Workshop Notes and Queries 
(From Page 89) 


making it necessary to paint them with oil. Can you tell 
us what causes this and if it can be prevented. We use 
high test gas which we purchase at a local painters’ sup- 
ply house. If you cannot suggest possibly a way to pre- 
vent this, can you tell us of some solution which we can 


use? (Question No. 4881.) G Rh WwW. 


Answer—We do not believe your difficulty is so 
much in the gas you are using as the fact that the clock 
plates may be pitted before you even attempt to clean 
them. All clock plates and, especially old ones, will have 
many small pit marks on them that do not show up 
clearly until the clock is actually cleaned. Any good high 
test gas should be all right for your purpose. If you are 
concerned with turning out an extra-nice job, the plates 
and wheels could be cleaned with a brass brush, using a 
soda-water solution. This will smooth up all the plates 
and brass work and make a very nice appearance, but, 
of course, all of this means a lot of extra work. If you 
desire to scratch brush the plates, rinse them thoroughly 
in cold water, give them a dip in cyanide, cold water 
again, then in hot water until you are sure all of the 
cyanide has been removed. Such jobs dried in hot sawdust 
will present a wonderful appearance, considering the 
condition of old brass plates and parts. 


HARPENING GRAVERS.—Find enclosed one en- 

graving tool. I would appreciate it if you could ad- 
vise me as to the proper method of obtaining the right 
facings so it would cut clean and bright, without slipping. 
If not, could you inform me where I might look for this 
information. 

A Frenchman taught me that the offside face should 
be slightly higher and slightly flatter than the inside face 
which is lower and more knife edge. The top facing 
flat. Offside facing is the cutting face and the inside 
the guiding face. But I do not seem to be able to get the 
right angles. He used this type of tool on hand carving, 
lettering, crest work, signet ring shoulders very effectively 
and seldom used a square tool. (Question No. 4882.) 

5. & 


Answer—As near as we can determine from the 
sample graver which you enclosed, you simply have a 
regular square engraver which has been heeled up consider- 
ably. We believe that you should be able to sharpen any 
graver properly with the aid of a graver sharpening tool 
of which you will find several listed in the material 
catalog. With the aid of one of these graver sharpeners 
you can face off your graver dead flat or heel it up to 
any angle you desire. While an experienced graver would 
be able to face an engraver satisfactorily, at the same 
time considerable experience is required to do this, and 
if you make a practice of using the graver sharpening 
tool you will be able to always get good results in the 
shortest possible time. It is really a case of experience 
in sharpening. 


EELING Pearls to Restore the Lustre——I bought a 
very large pearl from a clam digger. It is perfectly 
round, but has several small spots on it and I think if 
it could be peeled, these spots might be removed. Can 
you advise me how I can do such work and if it is 
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likely to help the lustre of the pearl? (Question No. 
4883.) R. W. B. 


Answer—Pearls can often be peeled to good advan- 
tage. However, this is a job for an expert workman in 
this line. Briefly, the process requires nicking the outer 
layer of nacre, then breaking off a small section at a time, 
until finally a whole layer is removed in this manner. 
But in doing this the novice is liable to nick into the 
next layer and ruin that also. We suggest that you 
send the pearl to a reliable lapidary or pearl dealer, 
who will no doubt be able to advise if the work can be 


. done in a manner to improve the value of the pearl. 





A Text Book for Watchmakers 
MAx* of the members of the watch repairing and 


jewelry trade will be interested in the new work 
known as “With the Watchmaker at the Bench” by 
Donald de Carle, F.B.H.I., which has just been offered 
by the Pitman Publishing Corp. of New York. It should 
be stated at first that this is not a translation of the 
famous work of almost similar name “Der Uhrmacher 
am Werktisch” by Wilhelm Schultz which was published 
in Germany over 30 years ago, transiated in French and 
read throughout the jewelry trade of the world, although 
a recent edition of the Schultz work has now been 
published in Berlin. 

The work of Mr. de Carle is a volume of 200 pages, 
74 x 434 inches of handy form that will prove a prac- 
tical text book and bench assistant for the watchmaker 
and retail jeweler in all his ordinary horological work. 
As the author says in his preface, he has viewed the 
subject as if the reader was sitting with him at the 
bench and has not left the matter with “and then we do 
this” but he has explained how it is done. As he says, 
the book is unique for though there may be many books of 
reference on this trade, even his experience with the 
majority do not tell the reader how they exactly do the 
work; they simply tell him what to do and leave it at 
that. 

Beginning with the chapter on the suitable man to 
go into watchmaking with observations as to how to 
maintain fitness, keep his health and preserve his eye- 
sight, he then takes up the different phases of watch- 
making under various forms. Chapter II refers to 
“The Workshop”; Chapter III, a “General Survey of 
the Trade’; Chapter IV, ‘“Training Methods,” in which 
he teaches how various parts are to be made and finished, 
Chapter V, “Examining the Movement.” 

In Chapter VI he discusses the question of the main- 
spring and barrel; in Chapter VII, “The Train”; in 
Chapter VIII, “The Lever Escapement,” and in Chapter 
IX, “The Balance and Balance Spring.” Various types 
of movements are discussed in Chapter X, and the “Va- 
rious Forms of Escapements” in Chapter XI, while the 
last chapter relates to the complicated work covering 
chronographs, split seconds chronograph, repeaters and 
similar work. 

This treatise is profusely illustrated with half-tone and 
line cuts giving the articles and tools used by the 
jeweler, while others show the position of the hands in 
manipulating the work. 

The work which was originally published in England 
is sold in this country for $2.25. 
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Providence 

(From Page 80) 
100 shares of common, no par value 
stock. 

The Quaker Silver Co. announces that 
its Middle Western representative is 
Samuel Feldman, 37 S. Wabash Ave., 
Chicago, who succeeds the former repre- 
sentative, H. K. Green. Mr. Feldman 
is now showing new samples of the 
Quaker line of silver plated salts and 
peppers and Quaker pewterware. 

Certificate of business corporation has 
been filed at the Secretary of State’s 
ofice by Weiner & Woolf Co., Inc., of this 
city for the manufacture of jewelry, 
pearls, etc, with an authorized capital 
of 100 shares of common no par value. 
The incorporators are: Philip V. Marcus, 
Samuel Goldenberg and I. M. Bouchard, 
all of Providence. 


Nathan Cushing, for 35 years an 
antique dealer in this city, and nationally 
acknowledged authority and expert on 
early American silver and pewter, died 
last month after an operation at the 
Homeopathic Hospital. Born in Russia, 
March 5, 1881, he came to this country 
and settled in Providence when 18 years 
old. 

The Manufacturing Jewelers’ Golf As- 
sociation will hold its 23rd bi-annual 
tournament at the Rhode Island Country 
Club, Nayatt, R. I., June 5 starting at 
12 o’clock noon. Everyone is welcome to 
this affair whether connected with the 
industry or not. Those not receiving 
notices and who desire to be present 
should notify the secretary, Fred B. 
White, 158 Pine St., Providence, R. I., 
on or before June 4. 


Three veteran employes of the Gorham 
Co., whose years of continuous service 
with that concern total 119, have just re- 
tired on pension. They are George E. 
Vigura, a silversmth, who has a record 
of more than 43 years of service; John 
W. Shedd, in charge of stamping and 
press work in the toiletware and novelty 
department, who has served more than 
38 years and Robert A. Finter, who has 
been with the company as an engraver 
for nearly 39 years. 


Frederick A. Ballou, Jr., of B. A. 
Ballou & Co., Inc., this city, was re- 
elected president of the Metal Finding 
Manufacturers’ Association at the annual 
meeting held Wednesday, May 2, at the 
Narragansett Hotel. There was a large 
attendance and Charles B. Donle & Sons, 
Providence, was elected to membership 
and the annual dues were reduced from 
$12 to $10. William F. Kilkenney of the 
Strathmore Co., New York, was a guest 
of the association. William G. Lind of 
the T. W. Lind Co., presided at elec- 
tion, which resulted as follows, the secre- 
tary being instructed to cast one ballot 
for the list presented by the nominating 
committee there being no opposing nomi- 
nees: President, Frederick A. Ballou, Jr., 
of B. A. Ballou & Co.; vice-president, 
Joseph P. Whitaker, of the Whitaker- 
Fielding Co.; secretary, Edgar E. Baker, 
of William R. Cobb Co., and treasurer, 
William Whytock, of Roland & Whytock. 
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JAMES L. HAND 


*‘America’s Leading Jewelry 
Auctioneer’’ 


14 Maiden Lane, New York 


Telephone: Rector 2-0677 
Cable Address: Handsale, New York 





WE ENDORSE 


the Codes of Fair Competition for the Retail Jewelry Trade. We stand 
back of President Roosevelt, Hugh S. Johnson, Wm. D. McNeil and the 
American National Jewelers Association in its enforcement. The Hand 
auctions will be conducted strictly according to the Code. This will 
result in extra high standards with the consequent protection of the 
interests of the buying public and the jeweler. We have conducted honest 
auctions for many years and are glad to do our part to promote the 
welfare of the Retail Jewelry Trade. Adherence to the code will eliminate 
illegitimate auctions and “cut price” sales. Its requirements will go far 
toward the return of prosperity. 


@ Free information on 
how to conduct an auc- 
tion under the Code. 
Write or wire. Cor. 
respondence' confiden- 
tial. 


@ Write for illustrated 
Book on Auctions ex- 
plaining ethical methods 
endorsed by jewelers 
everywhere. 





WE 00 OUR PART 
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ADVERTISE NOW! 


4 Complete Ads Prepared to Promote “~ Ay ee 


Profitable June Sales. ee 8 for need will you give them as a 


Four distinct advertisements of varying shapes and sizes com- A edding Present 


prise our Mat Service for June. 9 




















Mr. Retailer—are you taking advantage of the upturn in 






business? In order to be assured of your share, use these A CLOCK...SILVERWARE...OR 
. ° any of the many articles to be found in our store would make 
well planned ads to present your merchandise to the buying » Nay deciedite gh. ‘We femese shee ehtemen ani 








public. Grasp the opportunity to feature Wedding Gifts, leading patterns and will be pleased to show you our tea and 
Graduation Gifts, and Vacation Needs. Capitalize on Silver- SS: EK: NS Ss Se 

cm ‘ ape f mental bon-bon dishes, cake trays and many other choice items. 
ware as a “lasting gift” that would be appreciated by the | Pay us a visit, you will be pleased with our wide selections. 






newly married couple. 
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* Take advantage of this chance to increase your sales by ad- 
vertising now in your local newspaper. 
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If this service which is confined to 
one jeweler in the city is still avail- 
able in your community, send in your 
order with $1.00 and the mat will be 
forwarded to you promptly. 
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Newspaper advertising will stimulate 
sales. 
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